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Amazing wliat the right light can do. Create excitement. 

Make or break a party. Even enhance a reputation. Youns, for instance. 
LyteQuest is a new line of professional lights. They shimmer. Sparkle. 
And create dazzling special effects and radiant colors. 'fheyVe strobes. 
Beacons. Spots. Foggers and Helicopters. = = tm 

They’re high quality. One year warranty. Long lasting. A snap to 
use. I hey look good, and thev’re easy on the budget. So, be the _ 

liglit of tiic party. Choose lAtcQucst: =sound ptoducts with sound ideas 



Corporate t)fficc: 1100 Milik St., (JartcTcl, NJ 07008 • 908'969-9000 Fax: 908-969-9090 
Florida Branch; 28-*8-J Stirling Rd., Holl}"vv'ood, FL 33020 • 305-920-H00 Fax: 303-920-4103 
Exclu.sivc Canadian Distributor: S.F^ Marketing • 31 1-836-1919 Fax 314-836-1920 







































With 2S’ Wired Remote! 




The all new PO<? WO<r” By /4mcUMH T>^ is a revolutionary 


machine for its Low Price and High Volume output! The Pog 


Hog’" features a removable tank for easy filling, a 25' remote 



and mounting bracket. The unit only weighs 10 LBS. and is 


great for CLUBS, BANDS, STAGE, ROLLER RINKS, AND 
MOBILE USE! MSRP$199 




AT PARTICIPATING DEALERS. 


(Dealer Price May Vary) 
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Black Light Party 


Bulb! 75/W, standard 


screw in base. 




MSRP $4.95 






The S-91 Mini-Strobe is 


perfect for small clubs & 


The S-101A High Power Strobe 


2’ BLACK LIGHT 


mobiles. It’s ultra bright 


features variable speed and you 


INCLUDES TUBE & FIXTURE 


for the price! Features 


may slave up to 4 units togeth- 


variable strobe speed 


er. An optional remote is avail- 


Black lights enhance any party or 
club. Comes assembled and 



MSRP $44,95 



, r. 


able. MSRP $149.95 


ready to use. MSRP $39.95 




Prices effective month of publication & through 30 days after. 


For Your Nearest Authorized 


Dealer, A Free Color Catalog, & 


' PROe.^j|TS AVAILABLE FROM PARTICIPATING 
AMERICAS DJ DEALERS. (DEALER PRICE MAY VARY) 



Collectors Pin 




© 1994 AmeScan DJ Supply, Inc. Los Angeles, CA 90040 


Ca 


clay! 800-322-6337 
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“Stanton TVackniaster series of DJ caitidfies 

are the best I’ve ever used for hot nnxuig. 

-Johnny Modloy, DANCE MUSIC AUTHORITY MAGAZINE 




The Mixer’s Workstation: 




The recently-introduced Stanton 
IVackmaster series of dj cartridges are 
the best cartridges I have ever for 
hot-mixing. Comparedto the ShureSC35C 
and the wiJdJy popular Stanton 680EL, 
the Trackmaster is clearly the winner. 
Further, when the Stanton Trackmaster 


out the risk of stylus damage. More¬ 
over, the stylus is grounded, which 
prevents dust buildup and its associ¬ 
ated noise. 


ALiscompaieddirectlyagainsttheOrtofon 
Nightclub S version, it is sonically too 
close to call, while the Stantons win in the 
tracking department. The Stantons must 
get the overall edge, however, since they 
are significantly less expensive than the 
Concordes. 

I find the sound on the Trackmasters 
to be exceptionally clean and punchy, 
with the b^t description of the sound 
being “clear, open and in your face.” The 
Trackmaster provides the punch and clar¬ 
ity of a CD with the characteristic warmth 
of vinyl. I also noticed that older records 
sounded much punchier on the Track- 
masters. 

Part of this sonic improvement is 
certainly due to the integrated headshell 
design of the Trackmastei^ there are no 
exposed wires or cartridge terminals to 
generate unwanted noise. As the com¬ 
pany says: “You don’t need the dexterity 
of a surgeon to mount the cartridge,” It ’s 
simply screw and play. A patented canti¬ 
lever design allows for backcueing with- 


The Trackmaster boasts impressive 
specs, which fiom all indications appear 
to be conservatively measured: 
Frequency Resp. 20H2“20kHz 

Channel &p. >30dB!! 

Tracking Force 2-5 grains 

Output Voltage 5.2 mV!! 

Since the Trackmaster’s stylus is 
perfectly aligned, they are much easier 
on your records than conventional car¬ 
tridges, preventing cue bum, clicks 
and pops. 1 was pleasantly surprised to 
find that I could confidently track at 
only 3.5 grams, while still being able to 
get brutal with double copies and 
scratching. I can also work at a faster 
pace, since the Trackmaster’s design 
allows me to find the exact groove with 
much less effort. The Trackmaster is 


record collection. TTiis cartridge brings 
out the best in vinyl, .since tlic jock can 
now perform even more stellar tricks 
while delivering a CD-rivaling sound. 
Th^ folks at Stanton recommend the 
ALVersion for tracking ability. 


honestly one piece of gear vinyl users 
must invest in if they care about their 


Trackmasters arc not cheap, but they 
arc considerably less than the Oiiofon 
Concorde (Nightclub version w/ 
spherical stylus): they track belter ;ind 
sound as good. If you are mastering to 
DAT, reel or high quiility cassette, 
there is simply no substitute. The Stanton 
name issynonymous with quality, high 
performance and durability, so there is 
no question that these cartridges will 
hold up over the long haul. In the final 
analysis, if tracking ability and premium 
sound quality are the main concerns, 
go with the Trackmaster. By all means 
go with the Trackmaster if you are 
mastering to DAT, because you only 
sound as good as your weakest link! 

-Johnny Medley 


The Trackmaster features a fluorescent stylus tip for easy cuein 



For more information on our Trackmaster Series, 

plus the complete Stanton line of DJ cartridges, stylii, headphones and shpmats 
call or write: 

ST3,NT0n MAGNETICS, INC. 




The Choice of the Professionals.™ 


101 Sunnyside Boulevard Plainview, NY 11803 


Phone (516) 349-0235 Fax (516) 349-0230 
























Published By 

lA CommunKations, Im. 

RO. Box 309, 

East Rochester, NY 14445 
716-385-9920 • Fax: 716-385-3637 


Robert A. Lindquist 

Editor-In-Chief 

Michael Buonaccorso 

Publishing Director 

Renee Lassial 

Editorial Associate 

Dennis Hampson 

Canadian Editor 

Michael Erb 

Contr/but/ng Editor - ProFiles 

Bob Glazier 

Contributing Editor - Koroo/ce 

Blaine Greenfield 

Contributing Editor - Marketing 

Jeff Marinelli 

Design Consu/tont 

Contributors Issue #23 
December ‘94 / January ‘95 
Fred Sebastian • Shawn Miller 
Mark S. A. Smith • Jim Kerins 
Jay Maxwell • Rob Alberti 
David A. Milberg • Rob Schenck 
George Mohr • Steve Rubenstein 
Bob Glazier • “Hillbilly” Rick Meyer 
Ted Gurley •Thomas Edison 
Greg Legakis • Henry Collins 
Carla Negri • Mark Ashe 


Mobile Beat Mogazine (ISSN 1058-0212) is published 
bi monthly (six times per yeor) by U Communications Inc., P.O. 
Box 309, Eost Rochester, NY 14445. Second doss postoge poid ot 
East Rochester, NY, ond additional moiling locations. 
Subscription rales - U.S and possessions: $19.95 for 1 
year or $34.95 for 2 years. Canada: S24.95 per yeor. All other 
countries; $45 per year. Subscriptions outside the US must be 
paid in US currency. 

Postmaster; Send oddress changes to Mobile Beot, P.O. Box 
309, East Rochester, NY 14445. 

Copyright © 1995 by LA Communications Inc. All rights 
reserved. Reproduction of copy, photography or artwork 
prohibited without permission of the publisher. All odverttstng 
material subject to publisher’s approval. 



Who s On The Cover? 


Photo finish 

Remember last summer when we asked you to send a color photo of yourself either at 
a job, or from your promotional literature? Well, needless to say, we had plenty of response. 
So much in fact, that when we decided to end the year with our first annual “Reader 
appreciation cover” it was quite a chore 
selecting which photos to use. In the end, the 
production department made the selection, 


* 

On The Cover 

From left to right, top to bottom; 


1. Bill Logosse, Good Vibrations, Warwick, Rl 

2. Bob Riley (bockground), S. Weymouth, MA 

3. Vicki 0., Go Go Entertainment, Loguno Beach, CA 

4. Cindy "The Kid" & Cindy "Bubbles" Cagle, Fort Smith, OK 

5. Charles Miles, Mixotion DJs, Tuscaloosa, AL 

6. Brondee Bowen, Champion, PA 

7. Original Music Machine MOJs, Pawtucket, Rl 

B. Mike, Go Go Entertainment, Laguna Bench, CA 

9. Rockin' Ron Schouest, New Orleans, LA 

10. Bob Boylis, DJ's Plus, Jackson, NJ 

11. Dr. Von Smith ond Son, Allen, Eldorado, AR 

12. Joyce Susino, Solid Gold Entertainment, Carle Place, NY 

13. Kevin Pitts, Andromeda II, Roosevelt, NY 

14. Dutch Treat DJs, North Canton, OH 

15. Music by Allen (Allen w/ violin), Raleigh, NC 

16. Lennv the Groove Machine. Lancaster. PA 


igh, NC 


based upon die quality (clarity, color and 
contrast) of the photos. The photos used 
were randomly selected from all those ac¬ 
ceptable. So whether you sent in a photo diat 
didn’t make the cover, or never got around to 
sending one in at all, try again. You may see 
your photo on the cover of our January 1996 
issue (photos taken at holiday parties receive 
prime consideration). 

Still bimonthly 

It seems we confused a few readers 
when wc stopped listing both months on the 
cover of each issue. For example, this is our 
December 1994-january 1995 issue, but the 
cover shows only Januaiy. This change was at 
the request of our national newsstand dis¬ 
tributor and docs not reflect a change in our 
publication schedule, Mobile Beat remains a 
bimonthly publication. If you have any 
doubt, both months are still noted on the 
spine. 

Holiday wrapping 

It may be hard to believe, but its about 

rime for the final countdown of another year. Whether or not your photo is on the cover 
means little compared to the appreciation we have for you who continue to make being a 
DJ and/or KJ an endeavor that goes far beyond personal enrichment. As this holiday season 
peaks, lets consider ourselves fortunate to work face to face, night after night with an often 
impatient and unappreciative public. There will always be a demanding grinch who’ll try to 
spoil the party. When this happens, focus on those who enjoy what you do and how you do 
it. If that fails, tliink about that check waiting at the end of the night! Fortunately, for every 
Scrooge there are coundess others who never complain but simply enjoy the holidays and 
the contribution DJs and KJs make to their festivities. 

As this issue is botli our last issue of 1994, and first of 1995, we take great joy in having 
this opportunity to offer you warmest greetings for the holidays and a wish for a prosperous 
and pleasant New Year. From all of us at MB, have a Merry Christmas, Happy Hanukkah 
and a terrific New Year! 


Lenny the Groove Machine, Lancaster, PA 


17. Ray Milleren, D J. Snapper, N. Huntingdon, PA 

18. Tim Fox, Hopkinton, MA 

19. DJ John Luna Production, VI. New York, NJ 
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A different mix 

Gem Sound’s two new mixers, the SMX-18 and DMX-52, offer a 
variety of price and performance. 

The SMX-18, 

with a suggested re¬ 
tail price of $99, is 
a tabletop mixer 
with inputs for two 
phono and two 
CD/line sources. 
It offers a “Duo- 
Scratch” feature 
enabling users to 
add popular 
scratch effects. 

Also included are a sliding crossfader, separate bass and treble 
controls, push-button cue selection and mic talkover switch with 
level control. 

Stepping up to their current DMX-36 mixer, the DMX-52, 
with a suggested retail price of $ 199, has five input channels and a 
built-in echo effects processor. The unit accommodates up to three 
turntables, four line and two mic sources and features remote-start 
capability. For custom sound tailoring, the DMX-52 also offers a 
five-band equalizer and voice changer effects. This 19-inch rack- 
mountable unit also features a uscr-scrviceablc crossfader, lamp and 
mic adapters. 

For more information, contact Gem Sound Corp., 600 East 

156th Street, Bronx, N.Y. 10455; 718*292*5972. 



Tight as a drum 

Technomad nowoffers watertight, stand mountable, loudspeakers 
by combining a rugged Mil-Spec polymer road case with a new, 
patent-pending, speaker design, making them highly transport- 


Rhythm and lights 


Spice up your perfor¬ 
mance with this sound- 
sensitive “Rhythm & 
Lights” tambourine that 
lights up while you play 
it.This unique tamborine 
is more than just a novely 
item, it’s a quality musi¬ 
cal instrument that you 
or anyone from your au¬ 
dience can use to keep 

be 



ery hit, the green and 
red LEDs flash on and 
off. 

Constructed ofalu- 
minum.^me flhythm & 



welcome. 



Lights tambourine is availabie i 
powered by two A 
ocassic^al use, t 

power,yan on-off switch Is located on 

plastic handle. 

, # 

Suggested retai 

contact your local demr of Dj/kj sjpplf 
or AAA DJ & KJ Entertainment, 2083 North Ti 
Simi Valley, Calif. 93063; 805*581 *5300. Dealer Inicjill 


The speakers lock together wlien stacked and iiKlutle recessed 
large-grip handles, lour D-ring flvpoints, premium crossovers, .md 
12-gaiigc wiring. They come in a variety of colors, and weigh 90 
pounds. 

The full-range Berlin 15/H and the Paris 15/( . are listed at 
$1,150; both are rated at 400-wati continuous operation. The 


compact Noho is listed at $725, and the Chicago 1 5/P siihwooler 
lists for $800; both arc rated at 1,000 watts. 

For more information contact,Technomad, 29 Pleasant Street, 


able. The combination of both road case and loudspeaker also Suite 2, Northampton, Miiss. 01060; N:iechnomdCrf\shore.net or 


makes them space savers. 


800*464*7757. 
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Cord control 

NOtliings more frustrating than getting to a gig and finding all 
your cords and cables tangled up like a nest of snakes. It usually 
happens when you re running late, and the bride’s mom just 
decided she wants vou to do the introductions after all. But now, 
with SpeedWraps, tangled cords are a thing of the past. These 
durable hook-and-loop fabric strips wrap around cables and keep 
them in a neat bundle. Three sizes are available: Large 15-inch for 
power cords, 1 1 -inch for speakers, and 8-inch for a variety of 
applications from mic 
cords to hook-up cables. 

A sampler pack which 
includes one 15-inch, 
two 1 1 -inch and four 8- 
inch SpeedWraps is 
$9.95 from CB Enter¬ 
prises 800*889*9450. 





K 



Celestial News 

Two new loudspeakers have been added to Celestion’s CR 
Series™, the CRl 5IX and the CR181X. 

Both models are sub-bass ported reflex enclosures that utilize 
an internal passive crossover network, allowing use in a sub/top 
cabinet combination. The sub woofers may also be connected so 
the crossover is 
not activated, for 
a traditional bi¬ 
amplifier setup. 

Both cabi¬ 
nets are of multi¬ 
ply, void-free pine 
and covered in 
black, triple- 
weave carpeting, 

Stacki ng-protec- 
tive corners, 35 
millimeter pole 
mounts, dual re¬ 
cessed molded 
handles and 18- 
gauge perforated 

protective grilles complete this attractive package. As for added 
function — a recessed molded plate widi a single 1 /4-inch phone 
input jack and single high-pass output jack is located on the back 
of each cabinet for easy access. The CRl 5IX weighs in at 47 
pounds, the CRl 8IX is 70 pounds. 

For more information, contact Celestion Industries, Inc., 89 
Doug Brown Way, Holliston, Mass. 01746; 508*429*6706. 


( 
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You’ve got the power 

Pocket Socket converts a vehicles 12-volt DC battery to the same 
] 15-volt AC power that conies out of standard electrical outlets. 


1 he Pocket Socket is compact, and lightweight—roughly the 
size of a garage door opener. It provides 100 watts of electricity, 
enough for most ordinaty needs, and delivers 800 watts of ultrasurge 
power necessary for starting up PCs, TVs and small power tools. 

According to the manufacturer, the Pocket Socket can also be 
used to run asmall to medium sized DJ system—including an amp, 
mixer and CD player. 

Other features include 90 percent efficiency, built-in safe¬ 
guards to protect against overload, and the ability to work while your 
vehicle’s engine is on or off. 


You can ect the Pocket Socket at True Vaiue Hardware stores, 
major auto supply stores, department stores, sporting goods stores 
and RV stores across the countr\^. 

r 


On the case 

Ace Products Enterprises, Inc., ex¬ 
clusive distributor and par¬ 
ent company of Kaces 
Musical Instrument 
Cases, announces a 
new line of gig bags 
specifically designed 
to fit musical electron¬ 


ics. 


Called KEB Cases, 



the 11-model product line 
can accommodate such 
popular products as Alesis 
drum machines and se¬ 
quencers, Mackie 1202 mixers, Nady wireless systems, 
Tascam portal-studios, and more. 

Contact Ace Products Enterprises, Inc. 1334C Ross 

Street, Petaluma, Calif. 94952; 800*950*1095. 



Send new product releases to: 

It’s Hot, do Mobile Beat 
P.O. Box 309, E. Rochester, NY 14445 
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4 channel5/8 inputs, includln 
Z phono, Z mic ^ 4 auxiliary 
• Prelistening Sc input 
swit^es per channel 
• 4-baim graphic equalizer 


ECLERS30 

^ 1 / 






8 channels/10 iapnts^cluding 2 phono, 2 OD, 3 line te 3 mic 
. 8-band grapiflc lizer • Modular remmhle crossfader 

(assignaMsM 8 sec* sampler withH memory banks 

Mgjmo adpible; MAG 80 (without sampler) 


rjTiCCKSSj 
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Cff-Secoffftf Digital SampiBri 

Choice of four 2-second, two 4-second 
or one 8-second bank •Individual 
start and loop points • Double touch 
start button* Pitch control 


Ofvffft Digital Baamimti 

6 channels/18 inputs, including 8 phono, 8 CD, 4 line Sc 4 mic 
• Input sensitivi^ controls • Modular removable crossfader 
(assignable) • Built-in flRc. 16 bit sampler with 4 memory ban] 

Also available: MAG 60 (without sampftr) 


Jn Eun^e, Eder is the undisputed master of mixers. Now it’s turned its 
sights on the States - where our MAC line is heatin’ things way up, combining 


enough apart so you’ll hit the right knob at the nght time). Built to take 
whatever the road can dish out, they’re designed to fit any mount - 


mU 


' , MIX WITH OUR MACS. 


I* it ■ 
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Extended range 

■^irffO-Technica now offers its 300 Series wireless systems, o4signed to offer better 

« 

sound tod feitui^ than before. The 300 Series systems utilize dipole receiving 
antennas tcTe^^end operating range, lessening^dropouts. Compander circuits reduce 
noise sound quality. 

Hpx am 

The systerri»pf^vide a wide choice of 20 VHF frequencies and feature both 

^ 

surface-mount technology and LED indicatorsThis series is available in fourversions 
including:TheATW-0321 H,a Pro 8D4 cardioid dynamic headworn Unipak mic system 
retailing at $369.95, and the AT^^0322^ a hand-held transmit^ system with a 

a microDfamie eleilRii;retailing at $309.95. For more information, 


dy^lRiic c^fflioia micro 
contact Auoio-Technl 

6I6-695-5948. 



»w ■ I 


Inc. at 



l^^^mmerce Drive, Stow, Oh. 44224; 
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ASHLY vviLs the first to release a series of professional, fim-cooled miiplifiers 
featuring pow er MOS-ITT technolog\\ The new CIT-I8(K) now offers the superior 
fidelity and rugged reliability of MOS-FIH’ output de\ices in a quieter, convection 
cooled package. Designed primarily for use in recording studios, post-production 
facilities, or broadcast control rooms, the CFI'-1800 will tilso satisfi’ even the most 

7 j ^ 

denninding audiophile enthusiast. In stereo operation, tlie powerful CFf-lSOO 
delivers more thiui 300 walls per channel. Mono-bridged, the amplifier will put 
out a thundering 600 watts RMS for those room shaking subwoofer applications. 

The user can tilso select vaiious ASHLY Power-Card input options, such as a 



variable electronic crossover, an adjustable compressor limiter, or even a 
unique module for small mic-line mixing needs. The CPTTl80.0:^^^3^di^l 
under ASHLY's exclusive Five Year Worrv-Fr"''--— 
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The Highest Tech DJ 
Pealers on the planet 

TTiese dealers stock and demonstrate MTX 
DJ mixers, MTX Soundcraftsmen amplifiers, 
MTX speaker systems and MTX accessories. 

Audition MTX at . 


f * ^ # 


1602) 275-0654 
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.(407) 898-3155 
(305) 564-3394 
(407) 332-9003 
. (305) 584-2091 
.(305) 233-3737 
. (407) 246-6555 
, (904) 254-8727 

, (404) 986-0346 


Arizona 

DJ’s Rock N* Roll. 

California 

Astro Sound & Lighting - Glendale ... .(818} 549-9915 

Kool Inc. • Salinas.(408) 424-4125 

L.A. DJ Center - Downtown LA.(213) 626-4701 

Music Power - San Diego.(619) 582-2500 

Pro Sound & Stage - Orange County ., (714) 530-6760 
Quality Electronics * West Hollywood. (213) 656-2475 
Sound & Sight - San Francisco . . , (415) 586-0181 
Colorado 

Harms Sound Labs.(303) 482-0338 

Connecticut 

Connecticut DJ Supply ..(203) 230-2449 

Delaware 

B&B Educational Music.(302) 697-2155 

Rorida 

Abney's Music Center - Orlando 
Disc Jockey Store - Ft. Lauderdale . 

DJ Factory - Longwood ,. . , 

In the Dare - Ft. Lauderdale ... 

Light & Sound Equipment - Miami.. 

Partytime Productions - Orlando ... 

Total Entertainment - Holly Hill.... 

Georgia 

Seriously Sound Inc. 

Illinois 

Biasco Music - Chgo.(312) 286-5900 

Bridgewater Custom - Harvey.(708) 596-0309 

Century Electronics - West Dundee ... (708) 428-0700 

Clark Midwest Stereo - Chgo.(312) 929-5523 

Loop Electronics - Chgo.(312) 236-0741 

Pro-Mix - Oes Plaines.(708) 298-8855 

Soundz Audio & Lighting - Chgo .... (312) 871-9044 

Windy City Music - Glenview... (708) 486-8000 

Indiana 

Speakerworld - Ft. Wayne.(219) 745-1016 

Moore Music - Evansville.(812) 479-9595 

Music House • Bloomington.(812) 332-3018 

Iowa 

Creative Entertainment.(712) 255-9757 

Karisas 

Audio lite...(316) 342-3345 

Massachusetts 

Audio Productions.(508)362-9190 

DJ 1 Stop..(508) 620-0996 

N.E.S.T...(617) 438-1786 

Pawprint Systems...(413) 733-5505 

Michigan 

Bay Music - Saginaw.(517) 799-9443 

DJ Supply - Clarkston ..(313) 673-0099 

DJ Supply - Troy.. (313) 689-3759 

Pro Audio - Grand Rapids.(616) 538-8585 

Top Ten Inc. (517)781-7235 

Minnesota 

Metro Sound & Lighting.(612) 647-9342 

Missouri 

Alobars.(314) 647-5252 

Aries Company.(314) 664-6610 

Seventh Heaven - Sedalia.(816) 826-4392 


« •!■ * 




. . . (816) 361-9555 
.. .(816) 232-6101 

... (402) 399-8028 


(908) 828-0055 
. (609) 232-6222 
(201) 642-2840 


Seventh Heaven - Kansas City . 

Troutman Music. 

Nebraska 

Midwest Sound & Lighting .... 

New Jersey 

Barrack's Trading Post. 

DJ Distributors. 

Meg f^dio. 

Sam Ash Music Centers • Paramus ... (201) 843-0119 
Sam Ash Music Centers - Edison .... (908) 572-5595 
Sam Ash Music Centers - Cherry Hil.. (609) 667-6696 

Sim-O-Rama Sound .... (201) 790-6772 

Z Bass, Inc.(201) 839-1006 

New York 

Abracadabra.(516) 667-23(X) 

.(718) 295-0180 
. (212) 925-6575 
.(718) 941-2483 
(212) 304-2000 
(718) 478-7777 
(718) 625-0107 
(718) 658-4686 
(212) 719-2299 
(7181 951-3888 
(5161 421-9333 
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Audiotown .... 

Canal Hi Fi... . 

Central Audio 
Dyckman Electronics .... 

Hi Fi Electronics. 

Proline Music Warehouse . 

Rissing Electronics 
Sam Ash Music Center - Manhattan 
Sam Ash Music Center - Brooklyn ., 

Sam Ash Music Center - Huntington 
Sam Ash Music Center * While Plains . (914) 949-8440 
Sam Ash Music Center - Forest Hill. . ,(718} 793-7983 
Sam Ash Music Center - Carle Place 
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North Carolina 
Creative Acoustics . .. 

Ohio 

AV Logic • Cleveland .... 
Midwest Music - Cincinnati 
Sound Ideas - Columbus 
Pennsylvania 

Armand Records - Philadelphia . 
Ciniioli Music - Philadelphia . 

For DJ's Only -Wilkes Barre 

Pat's Music - Philadelphia. 

Sound of Market Street - Philly 
Steel City DJ Supply - Pittsburgh . 
Texas 

Crossroads Audio • Dallas .. 
Parker Music - Houston 
Utah 

Van Wagenen Music . . 
Washington 
Mellody Music . 

Wisconsin 

Full Compass Systems 
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(516) 333-8700 

(9191 829-1875 

(2161 398-9279 
.{5131 631-8310 
.(6141 263-3720 

(215) 592-7973 
.(215) 533-2050 
(717) 823-5233 
(215) 743-2259 
(215) 925-3152 
(412) 882-8997 
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(214) 358-2623 
(713) 820-0031 

(801) 373-0630 

(206) 946-3048 

(608) 271-1100 


Central & South American Export Agent 

Tropical Music & Lighting.(305) 594-3909 
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The second stutter 
button lets me 
mark my 
sample. 

MTX calls it 
dual stuttering. 
Totally def! 
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Crossfade cueing 

is essential 
for lightning 
mixes. It*s 
all that! 
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: t 




mi 


The headphone j 
is LOUD! Twice 
power of other 
mixers. I can finally 
hear what Tm 
cueing instead 

of what 
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I’m play¬ 

ing* 

cranks! 
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8 seconds of 16 bit 96 kHz sampling 
time (better than any keyboard), 
means I can loop any phrase (no 

matter what the 
tempo), and no one 
can tell the differ¬ 
ence. It’s 100% 
fresh! 


The dual stuttering digital 
sample lets me sample, 
echo, delay, and loop any 
EQ’d input of the mixer, 
then separately re-EQ it. 

A karaoke jock's 
dream! 
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This 
year, 

I gave 
up turn¬ 
tables and 
mostaccioli. I 
switched the 
phono inputs 
to extra line 
inputs. Very 
smart! 




1 
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With 
individ¬ 
ual EQ’s 


/ 


on every 
channel, my 
wireless and 


hardwired mics 
finally sound 
the same. 

YES! 


MTX Soundcrafl.smen mixer 
family lets you pick the jjear 
that’s right for you. I'our 
different sampling mixers 
means the right features 
for the DJ that you are. 

Power amplifiers, speaker 
systems and accessories. Not 
for the wimpy. Definitely the hottest l).l gear on 
the planet. 

Call about our new training video, DJ Sampling 101. 
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^SOUNDCRAFTSMEN 

4545 E. Baseline Road • Phoenix, AZ 85044 • (602) 438-4545 • Fax: (602) 438-0600 









































































The CSX40B Power Box is 
very portable, very affordable 
making if the most preferred 
speaker in its class* 
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SIGNAL LOUDSPEAKERS! 


333 EAST FIFTH STREET CHESTER, PA, USA 19013-4511 
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Der Fuhrer responds 

On page 16 (MB August/ScptenilKT 
1994 issue), you have a vciy nice head¬ 
line “Ich bin einer Diskenjockstcr!’’ 
Have we not learned from President 
Kennedy, whoso proudly said “Ich bin 
ein Berliner!”? To those of us who 
speak and know German, we know 
Kennedy stated “I am a jelly dough¬ 
nut”! Your headline, though it does 
draw attention, should have simply 
stated “Ich bin Disc-jockey.” 

On another subject..."Phe best 
source I Vc found for music history is 
“Billboard s Hottest Hot 100 Hits” by 
Fred Bronson. The publication is re¬ 
leased by Billboard Books, a division of 
BPl Communications Inc., 1515 
Broadway, New York, N.Y. 10036. 
The book lists the top 100 songs of 
each year from 1956 to 1990. Phis 
book is extremely handy for class re¬ 
union [references]. 

Brian S. Graham, BSG Entertainment 

We didn't even know we were close to 
being right! We were just doing a little 
worden sie goofenrounden! 


Mobile Beat welcomes 
your comments and 
opinions on anything 
of interest to 
Mobile DJs or KJs! 
Write Feedback, 
do Mobile Beat, 
P.O. Box 309, 

East Rochester, NY 
14445-0309 
or fax 7I6*385*3637 

E-mail: 

Mobi leBeat@AO LCOM 










"Small, lightweight, easy to move, fairly pricflfi 
- The ELF-1 is ideal." - Jim Van Bergen, T& 
Magazine. 




"The ELF-1 performed with smoothness and 
lightness...will leave the listener in awe." • 
Al Craig, Professional Sound Magazine. 

"Results of ELF-1 are awesome...earth 
shattering." - Wade McGregor, EQ Magazine, 

"Lot's of punch and performance - ELF-1's a 
great system for mobiles!" - Robert Undquist 
- Mobile Beat Magazine. 
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Bag End Loudspeakers 

P.O. Box 488, 

Barrington, IL 60011 
708-382-4550 


UNE 


UALLED PORTABILITY! 


Meta-Lit^ System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged With The Hottest Effects! 


bnt roller^ 
Patterns, ^ 

(not isy 

Built-in, 1024 
step Light Show 

Max Current of 
6 amps won't 
pop breakers 

Multiple Modes give 
you Mood Con trol I 

Ultra-mobile(g) 

20 lb total 
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Make less trips to the car 
when settingup your gear 

Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Run your own hi^ 
energy light ^ow» with 
hundreds of patterns, fiir 
more entertaining than 
lighting systems using 
simple chase controllers! 


■. j - 


Hassle free, 2 
minute setup 

|[^ 2 Footswitch 
Controls, tool 

To order, or 
immedtsi 
informmion 
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Seeing is believing! 

Order our video fm* 

$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 

CR) 

Me ta-Lite Lighting Systems 

Cantek Metatron Corp, 

19 W.Water St. Cenoneburg.PA 15317; 
(412) 745-6760 Pax (413) 745-6063 
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Super seamless segues 

Ya know what I would love to see in Mobile Beat }—- 
Super Segues! Have your readers send in their super sets 
of songs that segue seamlessly* You may want to break 
up the suggestions into “dance” or "party tunes,” etc.; 
depending on the suggestions and types of songs people 
submit. You could even try only including the ones you 
rate highly effective. Another angle would be to ask for 
some sets that include certain situations (weddings) and 
huge songs {Mony Monj^ to malce sure your average 
reader could benefit. 

Eric Johnson, EJ Professional Dj Service, Dover, N.H. 

Thank you for the suggestion Eric, We thought it was a 
good idea too when we developed our annual Top 200 sur¬ 
vey, Speaking of which, now's your chance to submit your 
alTtime favorite mix. Don't dekiy send in your survey to¬ 
day! ( See page 27) 


Panic calls 

1 just finished reading the October/November 1994 issue. It 
was great! It is packed from cover to cover with valuable in¬ 
formation vital to the mobile DJ. I have never been so 
pleased with a magazine before. 

Being a new mobile DJ, 1 have a lot to learn and your 
magazine is a great help. Keep up the good work. 

I do have a question that a DJ with lots of experience 
might comment on. 1 have had two incidents recently when 
I received panic calls from people who had hired a DJ for 
their wedding who did not show up. Of course they were 
very upset and emotional and wanted another DJ as soon as 
he could get there. 1 was not booked on either occasion and 
agreed to take the jobs. 

On the first job, when I arrived about an one and one- 
half hours after the call, I was met at the curb in front of the 
hall by the best man. He apologized and informed me that 
the originally contracted DJ had just arrived. The DJ said he 
had had a flat tire and trouble replacing it. The best man 
thanked me for coming and gave me a smiill amount of 
money for my time and trouble. 

On the second occasion, 1 performed and was compen¬ 
sated my usual fee. The DJ in that incident never showed up 
and had been paid in full, in advance. 


AMERICAN 

DJ 

AVENGER 

LIGHT 


GRUNDORF 
DU DUAL 
LP CASE 
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AMERICAN DJ 

FOG 

MACHINE 
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SPEAKER 


CD7020 
DUAL CD 
PLAYER 
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LIMBO POLE 6" TALL 
& A/IANY COLORS 
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ORTOFON CONCORD 
1 CARTRIDGE & 2 NEEDLES 


r A 11 M AUf I TO PLACE YOUR ORPER 
MLL llUWi or for our FREE catalog 


In NY 1-516-667-2300 
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I would like to know how experi¬ 
enced DJs handle these types of panic 
calls. Questions: 

1. Should the customer be told that 
there will be a minimum charge to re¬ 
spond and not be used, if the original DJ 
shows up before I get there? 

2. Wliat if the original DJ shows up 
after 1 get there and have setup? What is 
the best way to resolve this situation? 

Bob Sterling, Bob Sterling Professional DJ. Ser\Mce, Modesto, 




For responses to your questionsy we sought out the professional advice 
oftivo Mobile Beat cont^ibutorSy Robert Sebenky of Line Level Mo- 
bile Sound SystemSy Denver Colo, and Mark Ashey of Marks Rolling 
Dance Revuey Agawamy Mass. 

Responses to question #1: 

“Absolutely! However, make it very clear that there will be a 
charge for your response, regardless. In most cases verbal agree¬ 
ments are binding, thus the client is liable for the said amount. 
Wliile on the phone, get pertinent information from the client 
such as: name, phone number, address and if possible, a credit 
card number. Regarding how much, malce the charge based on 
your normal! hourly rate. If it takes you 1.5 hours and you charge 
$100 per hour, then you should charge $150.” Robey t Schenk 


“Never leave your dri\eway wit 1^)111 first getting a 
verbal agreement on the telephone. You absolutely 
should receive at least 50 percent of your contract 
price if the other D) shows up before you ai rive. 
And please make sure you arc talking to one ol the 
party organizers, and not just a guest who says the\ 
can get a ' Mark Ashe 

Question No. 2: 

“Present an invoice stating the amount for your re¬ 
sponding. This sliould not be free! We are in busi¬ 
ness to make monev and the client should be obli- 
gated to pay for your attempted service. Do you 
think the plumber you call at 2 a.in. is going to 
leave without compensation? Why should Djs be 
any different? Wliats more, the client can sue the 
original DJ for the amount you charged them and 
quite possibly for the entire amount of the DJ.” 
Robert Schetik 

“If the other DJ shows up after you have started, 
this is not your problem, and should also be tlis- 
cussed with the party organizer upon arrival. As 
soon as you unload your vehicle full price is to be 


paid 


cash only, up front, thank you!” Mark Ashe 



1 




IHtiil; 




. * 








% •.,' i 


Aik 


V 4 * 










> ( • r- 



urman’s Q-541 Graphic Equalizer 

is a unique new graphic EQ designed 
to solve the eveiyday problems faced by 
working DJ’s. Four stereo channels, each 
with five EQ bands, let you customize 
the sound of each stereo source and 
hook up easily to any DJ mixer. A sixth 
slider in each channel provides a handy 
gain adjustment to compensate for level 
differences between sources. Channels 1 
and 2 have both RIAA phono and line 

All Furman products are made in the U.S.A. 
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fUHMAN 


j 


inputs, .so you can connect uji to six 
sources and switch-.select the activ'e ones. 
Four LED meters provide a quick visual 
indication of signal levels and ov'erloads. 

There’s more, too. Contact Furman or 
your local dealer for the full Graphic 
Details! 


Furman Sound, Inc. 

30 Rich St. 

Greenbrae. CA 94904 USA 


Phone: (415) 927-1225 
Fax: (415) 927-4548 
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I am writing you concerning the 
article in your September 1994 is¬ 
sue titled Show Off Your Marketing 
Skills, It is obvious to every Disc 
Jockey that I personally have spoken 
with that not only is Mr, Greenfield 
not a Disc jockey, not a Disc jockey 
service owner, but I would be willing 
to wager that he even holds no type 
of documented degree in any form 
of marketing. Personally my feeling 
is that this article is so blatantly 
wrong and destructive to this Indus¬ 
try that perhaps Mr. Greenfield 
should consider learning and expe¬ 
riencing some of the things that 
mobile Disc jockeys go through be¬ 
fore he offers them advice. 

First of all, nowhere in his ar¬ 
ticle does he ever mention the idea 
or concept of marketing the unique¬ 
ness of your particular service 
whether it be interactive dancers, 
intelligent lighting,video dance party 
concepts, Karaoke or just the fact 
that your service is extremely tal¬ 
ented in the area of working with 
young adults. Instead he offers the 
idea of giving away your Disc jockey 
service or give it away for next to 
nothing. My particular Disc jockey 
service works with approximately 
40 high schools in the Chicagoland 
area, 30 junior high schools and 
grammar and middle schools,and at 
least five different colleges and uni¬ 
versities including Loyola, North¬ 
western, DePaul, University of Chi¬ 
cago, and many others. If I had to 
give away my services, I would be 
out of business. Perhaps Mr. 
Greenfield should volunteer to 
crew (set up, interact during per¬ 
formances, tear down the system, 

& put the system away in the ware¬ 
house) for every Disc jockey that 
gives away a free show due to his 
article and obviously do it for free 
since that Is what he is endorsing. 

I have a marketing tip for Mr. 
Greenfield. Learn about what youVe 
writing about before you go shoot¬ 
ing off your mouth. This industry 
has enough problems, it doesn*t 
need any more. - Keith “K.C.” 
KoKoruz. 
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As Mr. KoKoruz has taken it upon himself to attack my credentials, let me 
start off by saying that I have a marketing education degree from Rider 
University and over 20 years experience as a consultant working with 
small and midsized businesses.Two of my best clients are DJ firms. I speak 
to groups throughout the country on marketing- related topics.and have 
been very well received at the East Coast Dj forums. In addition, I 
correspond regularly with readers of my Mobile Beat marketing column. 

Mr. KoKoruz is correct in saying I didn’t mention such things as 
uniqueness of a particular service, interactive dancers, etc.These have 
been covered in previous columns by myself and other Mobile Beat 
contributors. Our aim is to present new ideas in each issue. 












I agree with Mr. KoKoruz that giving away services is not a good idea — especially for 
an established firm such as his. If he were to reread what I wrote, he would see that is not 
what I said. DJs should go in and offer their services.They should always seek out top dollar. 
They deserve it. 


stand behind what I wrote; i.e., if you’re up 


has been there a long 


time, you might want to consider alternative pricing strategies. That is why I suggested 
“percentage of gate” deals. These work. You can talk all you want about what makes you 
different, but what if the firm you are going up against does the same thing? You have to be 
creative.You have to be different.Try that petition Idea I mentioned. Keep your name in front 
of the school via the local news media. Don’t be discouraged by the fact that you are told that 

somebody else has been there and has the contract, 

* 

I’d like to mention that I have crewed for Dj firms. It is not easy work, nor have I ever 
said It was. By the same token.it is not easy to come up with fresh, new ways to help Djs sell 
their services. I do this every issue, arid I put my ideas “out front ’’ for readers to react to and/ 
or try. I am always interested in knowing how Djs are marketing their services and urge all 
readers, including Mr. KoKoruz, to submit ideas. - Blaine Greenfield, East Windsor, N.j 
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* Off Newsstand Price 



YESf Start my subscription today! Here’s $19.95 ($24.95 in Canada) for one full year (6 issues) 
of Mobile Beat and send me the next DJ/Pro Sound & Lighting Buyer’s Guide ($10 value). 

I WANT TO SAVE MORE! Here’s $34.95 ($44.95 in Canada) for a two year subscription 
(12 issues) and the next two annual Buyer’s Guides ($20 value). 
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CITY/STATE/ZIP 
PHONE =_ 


For Visa / Mastercard Orders 
Card# 
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FINALLY. A CD PLAYER CAPABLE OF INDUCING PURE. UNADULTERATED LUST IN THE HEARTS OF VINYL FANATICS. 
THE NEW PIONEER DJ CD PLAYER (CDJ-SOOG). THE FIRST CD PLAYER WITH THE FEEL AND CONTROL OF A TURNTABLE. 

PUT YOUR HANDS ON THE OVERSIZE JOG SHUTTLE. YOU CAN CUE UP A SONG. SEARCHING BEAT BY BEAT, 






Od ptuMCEfin 




CDJ-taaoa 
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WITH YOUR EYES CLOSED. 


MOVE YOUR HAND TO THE RIGHT AND IT’S ON THE 


TEMPO 


DER. CHANGE THE BEATS PER MINUTE ±10% 


THE EXCLUSIVE MASTER TEMPO CONTROL WILL KEEP 
THE VOCALS FROM SOUNDING LIKE CHIPMUNKS. 

AND THERE'S MORE. AUTOMATIC CUEING. SEAMLESS 
LOOPS. BUILT-IN CD+G. LARGE. BACK-LIT BUTTONS AND 
LED DISPLAYS THAT YOU CAN SEE IN THE DARK. EVEN 
THE ABILITY TO CONNECT TWO PLAYERS FOR AUTOMATIC 
INSTANT RELAY PLAY. ALL FOR ABOUT THE PRICE OF A 
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GOOD TURNTABLE. IN A BOX THAT FITS IN A CONSOLE BAY. 
THE PIONEER DJ CD PLAYER. IF IT WERE ANY BETTER 


YOU'D NEED A PRESCRIPTION. 


CALL 1-800-PIONEER. EXT. 500. 


FOR THE DEALER NEAREST YOU 


rn-is !#;>. 




C,!) PIONEER 

The Art of Entertainment 


01994 PIONEER NEW MEDIA TECHNOLOGIES. INC . P265 E ??OTH STREET, LONG BEACH. CA 90ni 0 



































Enough with Daddy’s Little Girl! 

Lee Friteller of Dynamic Sounds Entertainment, 
lampa, Florida suggests “You re The Only Little 
Girl” as a more than suitable alternative for the Fa¬ 
ther/Daughter dance. The song is by Steven Curtis 
Chapman and is available at most Christian Book 
and Music stores. Look for the CD, Tools For The 
Trade. Thanks for the tip, Lee. 

CD-fG spawns logical lingo 

If you’re a DJ who offers karaoke, or a KJ who also 
DJs, you now have a name. We’ve noticed a marked 
increase in the use of “DJ/K” by Mobile Entertain¬ 
ers who want their prospects to know they can lean 
either way. 

Online update 

A few issues ago we told you about DJ Gary 
Rosenthal who was working to establish an online 
DJ network. Well, the Online Disc Jockey Network 
is now a reality for users of CompuServe. The net¬ 
work allows you to trade ideas with DJs and KJs 
around the world. To get on line, look for die DJ/ 
Radio section, located within the Music Industry 
Forum (GO INMUSIC). You can contact Gary 
Rosenthal direct at RNR Doc@AOL.COM or 
74261.1761 @Compuserve.COM 

Really bad bridal dances 

Sometime ago we asked for nominations for 
the worst bridal song of all-time. Among our re¬ 
spondents was DJ Mike of Justice, 111 who says one 
of his craziest nights started when the bride and 
groom, both construction workers, chose as their 
first song, “Legs” by ZZTop. Steve Wozniak, of a 
Sound Investment in California’s Ray area, sent in 
his “Top 5 really bad, drop dead ugly, gosh awful 
‘First Dance’ Titles.” On the list were: 

5) “Hello 1 Must Be Going” by Groucho Marx 

4) “You’ve Lost That Loving Feeling” 
by The Righteous Brothers 

3) “ loo Far Polka” by Frankie \^inkovic 

2) “Plcitse, Release Me” by Engelbert Humperdinck 

1) “Said 1 Loved You But I Lied” by Michael Bolton 

Speaking of lists, don’t forget to fill out the ballot on 
page 27 for the 1994 Mobile Bear Top 200.'Hme is 
running out, so why not pour yourself a coffee or 
other favorite adult beverage now and go for it! 
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Karaoke KonM) 

How could a gathering of karaoke hardware and software manufacturers, 
dealers, distributors and other interested parties possibly effect your DJ/Karaoke 
show? There was plenty of chatter about the effect DJs and Kjs are having on the 
growth of karaoke at PAKBC.the Pacific American Karaoke Business Conference. 
While much was discussed as to the future growth of karaoke in the U.S. consumer 
market (home machines), a great deal of credit was given to the DJs and Kjs who 
continue to offer karaoke as a performance option, and in doing so. are serving to 
demonstrate and educate the public as to the fun of karaoke sing-along. 

In addition, several new ideas and concepts were unveiled including full 
motion video on standard 5-inch CDs, and ‘Tune 1000,” a technology which allows 
a karaoke CD+G to be encoded to automatically produce multi-part harmonies, 
on cue, when used with a vocal harmonizer. 

Christian karaoke CD+G 
software was introduced,opening 
the door for DJs to offer their 
services as a karaoke host to Chris¬ 


tian schools and youth groups. 
The conference was presented by 
American Karaoke Magazine, 
sponsored by DKKaraoke.and was 
held at the Stouffer Esmeralda in 
Palm Springs, Calif., September 
25-29. 




Mobile Beat*s 
karaoke 
editor, and 
owner of 
Howlin ^ 
Hound 
Productions, 
Bob Glazier 
belts out a 
tune during 
the opening 
night 

festivities at 

PAKBC 


Gary Cotton of 
Music Magic, 
Palm Springs. 
Cal. hosts 
karaoke party 
closing out the 
PAKBC. 


1 


above: Kurt Slep of 
Sound Choice ponders 
a point during a 
symposium on 
licensing. Left: Dennis 
Snyder of California 
Karaoke Scene 
Magazine 
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All major brands in stock! 


QSC: MX Series and EX Series 
Check out the new MX 3000A! 
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Full line of Shure microphones 



ESS, 

D J. and Light Craft 
stock! 


^ Cerwi n-Vkiqn! 


& wireless systems 
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Huge selection of speakers 

in stock including 

Cerwin-Vega; 
V12B V-15B V-30D 
V37D V35D B36 L36 
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VISIT OUR SHOWROOM at 446 Rochelle Ave., Rochelle Park, NJ 07662 

Mon.-Fri. 10-9 • Sat. 10-6 • Call 1-800-221-7770 
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Enough with Daddy’s Little G 


Lee I ritchcT of Dynamic Sounds Entertainmei 


Lampa, Florida suggests “You’re The Only Litt 
Clirl” as a more than suitable alternative for the 
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YES! Start my subscription today! Here's $ 19.95 ($24.95 in Conodo] (or one (ull 
year (6 issues) of Mobile Beat and send me the next DJ/Pro Sound & Ughting 
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subscription (12 issues) and tlie next two annual Buyer's Guides ($20 value) 


NAME 


ADDRESS 


CITY/STATE/ZIP 


PHONE 


For Viso / Mastercard Orders 
Gsrd # 


thcr/Daughtcr dance. 1 he song is by Steven C I 


Chapman and is available at most Christian Be 
and Music stores. Look for the CD, Toob For i 


I 


Signature 


Expires 


Trade. Thanks for the tip, Lee. 
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If you’re a DJ who offers karaoke, or a KJ who also 


DJs, you now have a name. We’ve noticed a marked 


increase in the use of “DJ/K” by Mobile Entertain 


ers who want their prospects to know they can lean 
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A few issues ago we told you about DJ Gary 


Rosenthal who was working to establish an online 


DJ network. Well, the Online Disc Jockey Network 


is now a reality tor users of CompuServe, The net¬ 


work allows you to trade ideas with DJs and KJs 


around the world. To get on line, look for the DJ/ 


Radio section, located within die Music Industry 


Forum (GO INMUSIC). You can contact Gary 
Rosenthal direct at RNR Doc@AOL.COM or 


74261.1761 @Co mpuserve.COM 


Really bad bridal dances 


Sometime ago we asked for nominations for 


the worst bridal song of all-time. Among our re¬ 


spondents was DJ Mike of Justice, Ill who says one 


of his craziest nights started when the bride and 


groom, both construction workers, chose as their 


first song, “Legs’ by ZZ lop. Steve Wozniak, of a 


Sound Investment in California’s Bay area, sent in 
his “Top 5 really bad, drop dead ugly, gosh awful 
‘First Dance’ Titles. ” On the list were: 


5) “Hello I Must Be Going” by Groucho Marx 


4) “You' ve Lost That l .oving Feeling 




by The Righteous Brothers 


3) “Too Fat Polka’ bv Frankie Yankovic 


2) “Please, Release Me ” by Engelbert Humperdinck 


1) “Said 1 Loved You But I Lied” bv Michael Bolton 


Speaking of lists, don’t forget to fill out the ballot on 


page 27 for the 1994 Mobile Beat Top 200. Time is 


running out, so why not pour yourself a coffee or 


other favorite adult beverage now and go for it! 
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continue to offer karaoke as a performance option, and in doing so,are serving to 


demonstrate and educate the public as to the fun of karaoke sing-along. 


in addition, several new ideas and concepts were unveiled including full 


motion video on standard 5-inch CDs, and "Tune 1000,” a technology which allows 


a karaoke CD+G to be encoded to automatically produce multi-part harmonies, 


on cue, when used with a vocal harmonizer. 


Christian karaoke CD+G 


software was introduced, opening 


the door for DJs to offer their 
services as a karaoke host to Chris¬ 


tian schools and youth groups. 


The conference was presented by 


American Karaoke Magazine, 


Mobile Beat ’s 
karaoke 
editor, and 
owner of 


sponsored by DKKaraoke,and was 
held at the Stouffer Esmeralda in 


Palm Springs, Calif,, September 
25-29. 


S’ 



Howlin 
Hound 
Productions, 
Bob Glazier 
belts out a 
tune during 
opening 



festivities at 

PAKBC 


Gaiy Cotton of 
Music Magic, 
Palm Springs, 
Cal. hosts 
karaoke party 
closin g out the 

PAKBC. 



above: Kurt Slep of 
Sound Choice ponders 
a point during a 
symposiuin on 
licensing. Left: Dennis 
Snyder of California 
Karaoke Scene 
Magazine 
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All major brands in stock! 


QSC: MX Series and EX Series. 
Check out the new MX 3000A! 



lighting in stock! 



NESS 



Complete line of NESS, 
American DJ. and Light Craft 

'.".♦yi.v 
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THE 



Fuil line of Shure microphones 



& wireless systems! 


Huge selection of speakers 

in stock including: 

Cerwin-Vega: 
V-12B V-15B V-30D 
V37D V35D B36 L36 




r Af fkf t « iWt U«vt n 







VISIT OUR SHOWROOM at 446 Rochelle Ave.. Rochelle Park. NJ 07662 




Mon.-Fri. 10 


Sat. 10-6 ° Call 1-800-221-7770 
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ALL M^AJOR CREDIT CARDS ACCEPTED; 
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Lexicon serves up affordable digital 
sampling, looping and echo for DJs 

lA;xic()n luis traditionally been known a*s a manufacturer of 
high-end digital signal processing for studios and professional 
touring sound companies. Due to recent breakthroughs in 
manufacturing and computer chip technology, lu;xicon can 
now offer digital delay (echo) and 32-second sampling in one 
exsy-to-use, great sounding unit — the Jam Man. With the 
Jam Man, Ixxicon has introduced a superior product for DJs, 
KJs and working musicians. In our test, the Jam Man proved 
to be very simple to set up and use, thanks in part to standard 
connections and an easy-to-follow manual. 

Applications 

"fhe Jam Man is excellent for adding great sounding echo to 
a Karaoke system and with up to 32 seconds of sampling time, 
can meet the digital needs of any DJ. With Jam Mans echo 
function, you can enhance the groove of any song by adding 
rhythmic echo. For Karaoke, this will give you complete 
control of the echo you add to the mix of vocalist and 
instrumental. 



By Jim Kerins 


Jam Mans tap-tempo control facilitates setting the tempo of 
the echo by rapping a button on the front of the unit or with a 
supplied foot pedal. The processors rhythmic divisions let you 
divide the echo by 2,3, or 4. As a result, if you rap a quarter note 
echo, you can slice It up to make an eighth-note, eighth-note 
triplet or l6th note. 

The sampling function provides excellent playback quality 
and simple operation. Samples can be snapped offon-the-fly with 
the supplied foot switch and replayed forward or backward. 

The loop function allows you to sample a phrase and replay 
it continuously. Other sounds can be layered on top of the 
original, creating interesting new sounds. 

Wrap-up 

Overall, this is a quality tool for any DJ who uses state-of-the- 
art effects for his or her show. It s deadly quiet, takes up only one 
rack space and has a big bright display so you know exactly what 
its doing at all times. For more information on Jam Man, contact 
Lexicon, 100 Beaver Street, Waltham, Mass. 02154-8441. 
716*736»0300. 
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INNOVAHON OF THE ABSOLUTE BEST^--^ 
DUALITY BUILT CASES JIM THE BUSIIviESS| 

• ^1ul^^iayer ptywcKKi construction • Hoavy-duty stoot 
hardwaro • High-grade cat pet finish • Bevel-edged lids 
lor tigfit seal added strength and proper alignment 

Send $3.00 for fulMlno color catalog. 


qpuiidopf 


721 Nintli Avenue • Council Btuffs, lA 51501 
PHONE 712-322-3900 FAX 712-322-3407 
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The new CA Series brings Crest performance and 
reliability to the dedicated professional who's in the market 
for serious amplifier value. The CA Series offers substantial 
power (CA6-600 watts per channel into 4Q, CA9-900 
watts per channel into 412, CA12-1200 watts per channel 
into 4i2) while maintaining the precise, accurate sound the 
world has come to expect from Crest Audio. 

Compare the sound, then compare the value. You'll find 
yourself making the same choice as touring professionals. 


68% of the USA’s largest 
sound companies use 
Crest amplifiers. 




Q8C 


CARVER 


22% 14% 





KB 

4% 


RAM8A BGW 



2% 


2% 




Totals are over 100%; some respondants mentioned more than one brand 


Call one of our Crest office locations for the name of the representative or distributor nearest you. 


CREST AUDIO INC, 201.909.8700 FAX 201.909.8744 CREST AUDIO EUROPE 44+(01273.325840 FAX 44+tO) 273.775462 
CREST AUDIO GmbH 49+|0) 2173.915450 fax 49+(0) 2173.168247 CREST AUDIO ASIA 65+737.2536 FAX 65+737.2523 
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To book more brides 
avoid these five deadly 
sins, then follow-up! 


Part 1 






Without a doubt, bridal shows are the 
quickest way to find prospects for your 
business. You can talk to more people in a 
few hours than you could otherwise talk to 
in a month. These shows arc a lead-gener¬ 
ating bonanza! You can actually close 
enough business at a single show to fill your 
entire wedding season calendar. Follow me 
closely and yoifll learn the secrets to mak¬ 
ing tons of money at your next bridal show. 

Five deadly sins 

Where did you learn how to do a bridal 
show? ril bet you just winged it, or learned 
from watching otlicr DJs. And where did 
they learn how to do a show? Same way. It’s 
a case of the blind leading the blind. Let’s 
start with the five “deadly sins” DJs com¬ 
mit at bridal shows. 

Deadly Sin #1 is telling and not 
selling. Sure, you’re proud of your show, 
your music librar)\ and your ability to 
entertain. And you’re tempted to tell every 
prospective customer everything. Don’t! 
1 hey re overwhelmed by what they’ve just 
seen and the decisions thev have to make, 
and the money they have to spend. Details 
about your equipment arc meaningless, 
intimidating, and confusing. Stick to sell¬ 
ing. Selling is finding out what the pros¬ 
pect wants, and delivering it. How do you 
find out what they want? Ask questions, 
lots of questi{)ns. 


Deadly Sin #4 is spending too much 


No matter what time with one prospect. It’s easier to keep 

music you select 
to play at the 

show, it will be the 


chatting with a bride that you’re in rapport 
with then to break the ice with the next 
prospect, but the show is perishable. When 
it’s over, it’s gone. And those who walked by 
without speaking to you will most likely not 
be back. You want to leave the show with 
enough prospects to fill your calendar, not 
just book one date. Find out as quickly as 
possible if you’re “in the running,” and then 


wrong selection 

lOI^ So move them along. Have as many people as 

® ® m m I B I B ^1^ B If1*t 

^ r^^^cciKI#^ ri^ir\ir^rr \rr\M rr\ I D ’iinrH 

don’t play 
anything! 


possible helping you to meet and talk with 
brides. 

Deadly Sin #5 is not following up. 
After the bridal show ends, you’ll probably 
go back to business as usual. And you’ll do 
little to follow up on the relationships you 

Deadly Sin #2 is standing behind your formed at the show. So plan now what you’ll 
setup. Get out from behind your equipment after the show is over to get all the business 

and be accessible. Brides buy from someone deserve. 


they like, trust, and feel comfortable with. 


Next time. I’ll share some tips on pre- 


^ ^ 



Fhe fastest way to gain rapport is to be our paring for bridal shows so you can make the 
front, looking sharp, and feeling good. Place best first impression, 
no barrier benveen you and your new client. 

Deadly Sin #3 is doing a demo. No 
matter what music you select to play at the 
show, it will be the wrong selection for some¬ 
one. So, don’t play anything! Instead, display 
a sign listing the types of music you ofFcr, and 
ask brides what they would like to hear. With 
so many distractions at a bridal show, you 
don’t want to compete with your music. 


Mark S. A. Smith coaches people on 
how to maximize their sales at trade 
shows. Order a copy of his booklet, “49 
Ways to Be Your Best at Trade Show 

Selling” for $3.70. Call 800 -745-4549. 
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Your Trade 

Show 

Success 

Checklist 

J Lots of business cards 
J Comfy shoes or foot pads 
J Show guide 
I J Have a great attitude 
J Eat breakfast 
J Drink lots of water 
J Take pain reliever 
J Pens and contact pads 
' □ Small mints/ breath spray 
J Date book to schedule action plans 
J Badge up and to the right 
J Double check visitor’s phone numbers 
I □ Thank you note cards 
J Follow up now! 

J Get weekly tips from the Trade Show 
Maximizer Hot Line 719-471 -6685 



JOBS! 
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FUNI 


THE m mmEss-oppmuHiTV cuioe 

FOB DJS AHO EHTERTAIHMENT SERVICES 






NOW JUST $19.95! 


HIGHLY RECOMMENDED! ...Mobile Beat Magazine 

SPINNIN' 2000 explains in detail . . . 

• PRO SOUND AND LIGHTING EQUIPMENT • MIXING TECHNIQUES* 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY • 

• PERFORMING AT WEDDINGS AND OTHER FUNCTONS • 

• MANAGING A DJ SERVICE • TRAINING OTHER DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS • AND MUCH MORE! 


Plus $3 postage / add $5 for hardcover version. 
Send check or money order with name and shipping 
information to Spinnin’ Pro DJ, 

P.O. Box 5, East Rochester, NY 14445. 

NY Residents please include sales tax. 


Over 250 pages 
HEAVILY 
ILLUSTRATED 


IS YOUR FLOOR BORED? 


Maybe your speaker system doesn't 
have what it takes to put the crowd 
in motion. The new SoundTech 
Dance^'^^ Series enclosures are what 
you need. High end sizzle from a 40 
Watt, dual axis, radial tweeter and 
plenty of thump from a 12" (DS2) or 
15" (DS5C), long excursion woofer. 

Check it out. SoundTech delivers 
the highest performance for the best 
price. Get the most from your mix 
and put your next party on the floor 
with a pair of SoundTech Dance 
Series enclosures! 

It’s Simple, We Sound Better. 

SoundTedi 


DS2 

190 Watts RMS 
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PROFESSIONAL AUDIO 

SoundTech 255 Corporate Woods Parkway Vernon Hills, IL 60061-3109 (708)913-5511 USA 


DS5C 

340 Watts K.V1S 
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Independent contractor 
or Employee? 

The return of the litmus test. 

For readers new ro this cokinin, over the past months we have 
been taking a closer look, one at a time, at the IRS 20-kictor Test 
which are the topics that determine whether an individual is an 
employee or an independem contractor, always a hot subject ofdebate 
in the Dj world. To dare, we have covered six of them* Remember: 
I hcse factors, although considered guidelines, are not always appli¬ 
cable in every situation. It is also important to note that a written 
agreement between individual parties does not nullify the kictors 
tliemsel ves. Anyway, heres #7: Independent contractors are generally 
hee to provide his or her services to two or more unrelated persons or 


V ^ 
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by M 


/)ea r Mk B/w naccono: 


/ am livid with rage at what I read on Page 20 of the November Issue 
concerning politically correct words and your censoring of the word 
hillbilly because a bunch of crazy fi‘eaky idiots at the L.A. Times have 
banned certain words in their raggy publication. 

You must be just as crazy and mentally handicapped as they are to 


linns at the same time. A perfect example of the meaning (or idiots control the contents of Mobile Beat, hi case you have 


meaninglessness) of “exclusive” work arrangements. 

If yoLiVe still convinced, you as a business owner, have independent 
contractors, be aware that IRS Form 1099-MISC for individuals who 
made more than $600 must be sent to the payee by January 31, and 
held iti your files for four years. 


Wake up and start thinking for 
yourself. Don’t let the liberals, who 
are controlling the country and 
running it into the ground, control 
you too.’ 


fo)gotten, LA. is where its okay to club people over the head with bricks 
and not go to jail. Where i/s okay to bum building to the ground if you 
don't like the outcome of a trial. Where it's okay to kill your parents, even 
admit it, and still get away with murder. Are these the kind of assholes 
you want setting the tone of MB? If so, check yourself into a nut house in 

an inner city ghetto and get the help you desperately need. 

What are you going to do when a list ofTop200hits 
includes a song with the word hillbilly (or any oft he other 
banned words) in it, or when these banned words appear 
in ads giving the titles of songs for sale? 

Trot down to your libra)y and get a copy of1984. 
I never thought the scary things described in the book 
would ever come to pass. But your actions, and those of 
the LA. Times and other liberal-controlled rag, have 
shown howfrighteningly close the predictions in the book 
have come to be true. 

Wake up and start thinking for yourself. Don't let 
the liberals, who are controlling the country and nin- 
ningit into the gotind, control you too. 


Deaf Divorcee or Hick Male Nurse? 

You may recall from the last issue the following piece titled: “The Great thoughts! The following songs have been ruled not eligible for 


politically correct Dj ’. 

“Should you be instructing everyone who represents your organiza¬ 
tion to avoid the use of the following words? I'he Los Angeles Timeshes 
recently issued “Guidelines” on Ethnic, Racial, Sexual and Other 
Identification” banning the use of the following words among others: 
co-ed, deaf, deaf-mute, mailman, mankind, man-made, babe, biddy, 
bra burner, Chinese fire drill, crazy, divorcee, ghetto, g)'pped, handi¬ 
capped person, hick, hillbilly, holy rollers, inner city, lame, male nurse, 
normal, a-wow, queer, WASP, welsher, and white trash. As a result, 
Mobile Beat hxs decided in future issues to refer to our crazy country 
music contributor Hillbilly Rick as King Richard.” 

.soon after this ran, I received the following unsigned (of course) 

letter: 


the I OP 200: Crazy Crazy For You, Babe, In the Ghetto, and The Man 
Who Shot Liberty Valance. This letter writer is obviously from the 
same flock who thought Shock Jock was a real person. The last person 
to accuse me of being of the liberal persuasion was Oliver Stone. — 

MB 

Mailmen to charge more for White Trash 

In closing, a tip for planning expenses for the new year: Be aware the 
USPS is asking for an across-the-board increase of 10.3 percent. The 
proposed increase is coming under considerable attack by many 
different organizations, and the final outcome has yet to be decided. 
Tile only sure thing is that there will be an increase, and it will not 
be less than 10.3 percent. 
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Denon’s DN-2000F and 2200F Double CD Players proved 





that the CD medium can offer higher performance without robbing DJs o' 
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The DN-2700F extends your creative possibilities even further. Its 16 
stereo digital sampling can create CD-quality audio segments nearly 6 seconds 
in length. Its seamless loop can repeat sound effects or beat tracks of any duration 
as many times as you like. The DN-2700F's multi-range pitch control can produce 




; many dramatic effects, some previously only possible with IPs. Its or 
wheel makes searching and scanning faster, easier and more precise, 
play even lets you take a break without any “dead air.” 

From its invention of the direct-drive turntable to makino the fi 




cording, Denon has always produced the state-of-the-art. And, never 


DJ Times called the UN-2000F 
1he best new sound product* 
and *most innovative DJ 
product* for 1992. Disco Club/ 
Leisure International called 
the DN-2000F, ‘Club CD Player 
of the Year* two years running. 
Plus, Mobile Beat gave the 
DN-2000F the ‘1992 Mobile 
Beat Award* in the DJ Pro 
Sound category. 





the artist. 
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DN-2700f DUAL CD PLAYER 


Dcrxx: kmm, te, 222 ItewRrea, Parsjppany.FU 07054 (301)575-781U 


DN-2700F REMOTE CONTROL UNIT 


DEMON 

The Industry Standard. 






































































By jay Maxwell 



Pldu Sometfii 


DJs must have good ESP 




ne of the best aspects of being a DJ is latest release from CDX or Hot Hits), 

that almost even' gig is different. The Billboard's country chart will give you a 

songs that really work with one group good indication of what’s hot. If it’s for a 

may flop with the next, and this should be middle school dance, check the Hot 100 

conveyed tt) prospective clients. Though much and Hot R & B Singles, d’licse charts not 

of our music is played by request, there arc the old only chart position, but also the number of 


standards we play at most every gig: The Twist, 
The Electric Slide, VjVLC.A., Gomia Make You 
Sweat, at id Whoot tip! (There It 1$), But as for new 
music, the dilemma has always been: Which 
songs to buy? 

I once believed it was imperative to buy 
every new song 1 heard on the radio. However, 


many of the songs I bought were never requested. 

So even though my company’s name is based on 
being able to play every request (Jay MaxwcH’s 
Music By Request), it simply isn’t feasible. Iwen 
alter being a l)j for 13 years, there are still times 
when tile song everyone wants tti hear is the one 
I decided not to huv. Still, we must continualIv 

ii V 

Strive to be musically prepared. Until recently 
most DJ compilations contained songs at least a 
year or so old. Now, companies like Promo Only, 
l.RG, CDX, and Hot Hits offer Mobile Dls 
compilations of new releases, by predict![ig what 
songs they believe will make it big. They all do a 
good job of predicting the hits, but can’t possibly DCITIdrid 


weeks on the chart, and if the song has sold 
500,000 units or 1 million units. If the 
song has sold over 1 million copies, you 
should have at least one. leens will often 
ask for songs even before they hits the 
charts. If you do a lot of teen parties, keep 
an eye on DAZ/liTop 50 (dub (reprintedin 
etfery issue of Mobile Beat) md HiNRG lists 
to stay in touch. 

Recurrents 

Another tip about Billboard cliarts: 
Studv the charts. These arc off the 

Top 100 but were such monster hits that, 
according to radio firogrammers, the ma.sses 
still want to hear them! If a song is on the 
recurrents list, it should most likely be in 
your librar}'. Any song that stays on the list 
has the potential to become another “Cel¬ 
ebration” or “Old Time Rock ’N’ l^oH”! 


be 100 percent accurate. 

Lists 

Music maga/ines, like DMA and Billboards 
are most important when tr)'ing to figure out 
what songs will be requested at your next party. 
II your niche is weddings or office parties, re- 
tjuests are usually for songs that have been on the 
radio and charts lor a long time. If your client 
wants a lot of countrv (and vou don’t have the 

* 4 


Another way to predict the hits is to simply 
listen to the radio. Ifvou hear a song that sounds 
like it would appeal to your typical clientele, 
pick it up. The music you don’t get through a 
service, vou can usual I v find bv talking to an 
experienced music store sales person who keeps 
track of what the hot sellers arc. The ultimate 
way to make sure y{)ii have the music a particu¬ 
lar client wants, is to ask them in advance of the 
show! There will alwavs be times when vou 


Jay Maxwell owns and operates jay Maxwells Musk by Request, Charleston, S.C He is also 
a member of the Mathematics faculty at Charleston Southern University, 
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Maxwell predicts 1994’sTop 40 

Artist.....Song Title 

1 An Of Rasi Thf So'J 

2. ALL-'1-0f'€......I Swear 

3 SAlT-NI-ftpA WliATTA h'lAN 

4. Bors jl MtN..... I'll M^u'e Lo/f To Ycx' 

5.69 Borz.... Tootsee Roll 

6. Eitcn John ........«... CATiYou FeelThe Love Tonight 

7. Richard Mapx ...Now And Forever 

8. Luthlr Vnljross/ Mariah Carcy ..... bmss Ion. 

9. John MiCHAa MaviTGOHFRT..I Sv,g.ar 

10. Ag or Base ..Dorn Turn Ahc:< ;ni.: 

I I. JOK'l 

12. Da Brat..... Funktv'^ped 

13. TiM McGraw... Indian Outlaw 

14. bsA Lob...Stay (I Missed You) 

15. M/vRjah G*rey..VVithoutYou 

16. Joshua Kadison...Beautifu In My Eves 

17 Neal McCov Win#' 

laswv ANVTHlfviG 

19. Tim MlGraw.Dom'i TaxeThe Girl 

20. C + CM ^sic F.actcr'^..Do You Wanna Get Funicy 

^ If ? f ■ 'r > 1^1 f 4.# I fli I vi4i I VfW I 

22 A‘ty GP'V4T Luoly One 

23. Neal McCoy ..No Doubt About It 

24 Hammer Pum*; AndA Rump 

• f I* -i II Ikl 1 4 PH « l"4 # •« !•■« » p • I «-h ■( ** I*'* >-ii 1^ !■ 41 4 fr I « fw ■ h 4 t 4I t I "Mr I J t U ^ I f I ' H 

25. Mariah Cap.pi'..Atj^timf You Need A Frieic 

27. Big MouimN.. Baby I Lo.'E Your Way 

28.12 Gauge ...Dunoe Butt 

29. Aaliyah By OK AND Forth 

30. R. Kelly ,4*1 4*1*1 a k *l'*i*4*p|*lBb*h*«*i* iKl* Bump n' Grind 

31. Sheryl Croa/..All I Wanna Do 

32. CouNTiNCi Crcv.'S ..iYr. JotjES 

33. John MoiYvH, Montgomery .. hy- The Moofs' 

34. Michael Bcltcyt.Completiey 

35. U53.Cantaloop 

36. Ta4i Braxton ......You Mean The World To Me 

37. Aaron Hall I MissYou 

38.1 .•\DE 5-4-3-2 (YoITif'iE !S Up) 

39. George STRA.rr .....MAr, Ir, LOv'E\Ai^(TnYou 

40. Tracy Byrd....... VYateri-ieion Ovm 

don’t have a songsomet)ne wants, hut track your 
requests. Remember, “OldTime Rock ‘N’ Roll” 
was never a hig chart hit, DJs play it because 
people :isk for it! Learn from each part}', so that 
vour next one is even better. 

4 

Best Source 

The best mtisic guide for DJs remains 
Mobile Beats annual Top 200. Best because it’s 
the only list that accurately reflects what DJs 
(including you!) are actually playing based on 
audience demand. Fill out the fitcing ballot sheet 
now and look for the Top 200 in the next issue! 
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Will it be Old l ime Rock N’ Roll for a 4th straight year? Or is it 
time for a New # 1 All-Time, most played DJ I lit!? - You decide! 
Your vote counts so complete and return your ballot now! 


OFFICIAL BALLOT 


You CAN’T CHANGE THE WORLD IF YOU DON’T 




Ballots must be returned by 
December 10,1994. 







J). Voteforym Jop 5 in each of the JOcategories behw 

2). Return to: Mobile Beat's 1995 bp 200, 

PO Box 309, East Rodiester, N. Y. 14445. 

Of Fox back to: 7/ 6-385-3637. 


Tell us your TOP 5 MOST-PLAYED. 


BALLADS OR SLOW Songs (new & old) 



COUNTRY Songs (new & old) 


BRIDAL DANCE Songs 


OLDIES (released before 1990) 


MODERN ROCK/ALTERNATIVE Songs 


CLASSIC DISCO Songs 


DANCE/CLUB Songs (new & old) 


R&B/RAP Songs (new & old) 



CLASSIC ROCK Tracks MOST PLAYED Songs Overall 


Bonus Questions: What is the one song you wish you would never have to play again? 
What song do you play that you think no other DJ plavs? 

Who is your favorite background dinner music artist? _ __________ 

What is your all-time favorite 3 or 4 song mix?____ 
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The 1995 Nightclub ft Bar Convention and 
Trade Show has all the quality ingredients for 
success. 

The perfect blend of people and products. 

The precise amount of information and ideas. 

It's the perfect mix. 

Like the perfect drink. 

400 exhibits showcasing everything from 

high-tech lighting and coin-op equipment to DJ 
technology and promotional ideas. 

30 in-depth seminars filled with promotional and 

profit maximizing information. 

Thousands of attendees from the nightclub and 
bar industry searching for new products and 
marketing tools to increase profitability. 


Join us in Las Vegas, January 19-18, for the 
17th annual Nightclub & Bar Convention 

and Trade Show. 



Bally’s Grand Hotel, Las Vegas 

January 16-18,1995 

Pre-Register and Save 1-800-247-3881 






And the stories behind them 


Twas the month before Christmas, and all you could hear 

Were the same Christmas records played year after year 

And / thought to myself — what a sensation 

if someone remembered, and with a smile, 

gave us great Christmas records not heard in a while. 

So, here for the holidays, from Mobile BeaU 
a holiday happening, a musical treat, 
a sampler of songs and stories to save, 
the lost hits of Christmas from Radio Dave. 




ncc upon a Christmas past, radio stations gave their 
listeners an annual musical present with extensive 
playlists of Christmas records. Lots of old stuff. 1 ots of 
new stuff. And with varying styles. I he same stations 
that played Elvis, the Beach Boys and The Drifters also 
featured Perry Como, Bing Crosby, and Mantovani. Billboard 
magazine and other music publications had their own charts listing 
the hits of the holidays, and sometimes these songs continued to be 
played on the radio all the way through New Years and sometimes 
for a few weeks beyond. That was then. 


This is now. Times change. But, here are some Christmas 
songs, and some stories behind them, that are worth remembering 
for all times. 


Christmas colors-white and blue. 

Sure as Christmas comes just once a year, you’ll be hearing Bing 
Crosby’s “White Christmas” everywhere. But, the version you’ll be 
hearing is just one of three different hit versions he recorded! 

The first version came out, just after the attack on Pearl Har¬ 
bor in 1941, as a signature song from the movie Holiday Inn, re¬ 
leased in 1942. That original version was a hit throughout World 
War II, until 1947, at which time Crosby re-recorded it, 

rhe revised version is the one that has been played on the ra¬ 
dio ever since, and it is the only one you can buy in record stores 
(except for a collector’s edition four-CD Crosby retrospective). 
Crosby’s third version of “White Christmas” also made the charts. 
He was joined on this one by his co-stars Danny Kaye, Pegg)^ Lee 
and Trudv Stevens in the 1954 movie White Christmas. This third 
version made the charts through 1957. 



There were many other iroiable hit recordings of "While 
Christmas.” Freddy Martin (1942), Frank Sinatra (1941), Farnesi 
Tubb (1940), Andy Williams (1963), and Otis Redding {1908). 
Ajid then there were the Drifters. Their version of "White Christ¬ 
mas” gave them their first cross-over liit to make the pop charts 
after several years of success on the rhythm and blues charts. But, 
as great as it is, die Drifters’ rendition is really just an imitation of 
the original, definitive R & B version, recorded by the Ravens in 

1948. 

Blue Christmas 

“Blue Christmas’ and Llvis Presley... but what about lanesl Tulib, 
Russ Morgan and Hugo Winterhalter?"Tubb wrote ii, and tlie 
other two bandleaders also made Christmas extra-special back in 
1949 as all three acts had their own individual hit versions on the 
charts. The Browns added more color to this story as these country 
western and pop performers ot the late 195()s and early 1 96()s also 
hit the charts with this song in 1960. 


Rudolph The Red-Nosed Reindeer 

Cene Autrey’s 1949 recording, based on a critter created for a de¬ 
partment store promotion, remains the classic, definitive hit, but 
it’s not the original. Paul Wing’s original version made the charts in 
1948. The Temptations’ version from 1968 is frequently played on 
the radio, but here are several other hit renditions that tisually arc 
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not: Bing Crosby (1950), Spike Jones (1950), 
Cliipmiinks (1960), and Paul Anka (1960). "Phe 
best hit rendition of all, however, may be the 
Melodeers’ delightfi.il doo-wop version that 
made the charts in 1960. 

Little Drummer Boy 

A (diristmas classic from 1958 bv one of the 

d 

greater one-hit wonders in the history of Christ¬ 
mas music — fhe Harry Simeone Chorale. 
Actually, they had rwo hits, “O Bambino” made 
the charts in 1964, This was about the time they 
switched to a new record label, and of course, 
they recotxled a new version of “Little Drummer 
Boy.” You won’t hear that version of the radio, 
nor is it likely that stations will be playing seven 
other hit renditions of this song recorded by: 
johnny Cash (1959), Jack Halloran Sing- 
ers( 1961), Joan Baez (1966), Johnny Mathis 
(1967), Kenny Burrell (1967), and Moonlion 
(1975). 


Bing Crosby may 
have had three 
different “White 
Christmas(es),’’ but 
Nat King Cole had four 
different versions of his 
classic “The Christmas 


Radio Dave’s honor roll of lost Christmas hits 

Artist 

Title 

Year 

deCastro Sisters 

SHOWBOUHD FOR CHRISTMAS 

1955 

Buchanan & Goodman 

Santa & The Satellites, t & 11 

1957 

Jimmy dean 

Little Sandy sleigh foot 

1957 

Ruby Wright 

Let^s light The Christmas tree 

1957 

augie Rios 

Donde Esta Santa Claus 

1958 

Bobby Darin 

Christmas old Lang Syne 

1960 

BOBBY Darin 

Child Of God 

1960 

Lou Monte 

Bobby Rydell & 

Dominick The Donkey 

1960 

Chubby Checker 

Jingle Bell imitations 

1961 

Bobby “Boris*' Pickett 

Monster* Holiday 

1962 

Toni Wine 

My Boyfriend*s Coming Home 



For Christmas 

1963 

Johnny Kaye 

A Christmas love 

1963 

al Hirt 

Hooray For Santa Claus 

1964 

Harry Harrison 

May You always 

1965 

Becky lamb 

Little becky*s Christmas wish 

1967 

Roger Miller 

Old Toy Trains 

1967 

Cary Grant 

Christmas lullabye 

1967 

William Bell 

Everyday Will Be Like a holiday 

1968 

Clarence Carter 

Back Door Santa 

1968 

Isaac Hayes 

Mistletoe & Me 

1969 

Bill withers 

Gift Of Giving 

1972 

Staple Singers 

Who Took The Merry Out Of Christmas 

1973 

Perry Como 

Christmas Dream (the Odessa File) 

1974 

Bony m 

Mary's Boy child and oh My lord 

1978 

Star Wars Intergalactic 

What Can You Get a Wookie for Christmas 


Droid Chorale Chorus 

(When He already Has A Comb?) 

1980 

WILLIS “The Guard" & . 



VIGORISH 

Christmas in the nfl 

n- 

1980 

4 


Song.’ ’ 


Santa Claus Is Coming To Town 

I bis one gets played a lot. As sure as there is a Christmas, you’ll 
hear at least three different versions by: the Four Seasons (1962), 
Jackst)!! l ive (1970), and the Crystals from the “Phil Spector 
C'hristmas Album” (1963). You may also be treated to Ray 
Stevens’ re-working of “Santa Claus Is Watching You,” but it 
probably will not be Ins 1962 original. More likely the longer 
version oft a Rhino Christmas CD. 

Nuttin’ For Christmas 

This Christmas classic made the charts for five difterent artists in 

— 1955 — but has barely been played on the radio in 


one vear 


The Christmas Song 

Bing Crosby may have had three different “White Christmas(es),” 
but Nat King Cole had four different versions of his classic “The 
Christmas Song.” The first came out in 1946 on a 78 rpm release, 
followed by re-recorded 45 rpm singles in 1949, 1954, and 1956! 
Its the 1956 version that is most played on the radio today. Mel 
Torme wrote this song in die summer of 1946, but did not release 
a 45 rpm version until 1970, and it was not a hit. Two ocher hit 
versions of this song did make the holidays bright for James 
Brown (1966), and Herb Alpert (1968). 

In addition to the songs spotlighted above, I’ve included on the 
list some Christmas hits (from the rock ‘n roll era — 1955 to 
present) that we are pretty sure you won’t be liearing on your ra¬ 
dio th is holiday season. 

So, until we cross again, may the good music be yours! 

Happy holidays from Radio Dave and all the gang at America’s 
greatest imaginaiy radio station, WDAM, Chicago, Ciood night 
and Goodnight FM. 

Acknowledffnents: Joel Whitburn for his various publications, 
Craig W, Pattillo, Christrmis On Record, and original research fivm 
the WDAM Radio recorded music archives. 

David A. Milberga.k.a. Radio Dave, a DJ and radioHM execu- 


Nuttin’s” been heard from “Nuttin’ For Christmas” the for 25 yean and owner of possibly the world*s largest Christmas 


recent vears. 

since the vear Barn" Gordon (later a star on several network tele- 

m' -4 ' 

vision shows) and Art Mooney combined talents for the original 
and were covered by other hit imitators including: Joe Ward, 
Ricky Zahnd Tlie Blue Jeaners, the Fontaine Sisters and Stan 

F’reberg. 


record collection, produced the nationally syndicated oldies show “Rare 
& Snatchy Rock h Roll* and is co-author and chapter editor of the 
mammoth All Music Guide (MiHer-Freeman Inc.) He is now an at¬ 
torney and marketing director at the national Luo f mi of Keck, 

V 

Mahin, and Cate. 
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OK, enough of the poetry recital. All you really need to 
know is that our Dj Series delivers the kind of high- 
powered, no-holds-barred effects that leave audiences 
breathless. At prices that won’t leave you bankrupt. 
Compact enough to carry anywhere, these babies still boast 


the same sturdy construction and precision engineering of 

Martin’s arena-ready models. So plug into our DJ Series. 

And create some poetry of your own. 

THE u sons BY Martm 


Exclusive US Distrtbutor:Tracoman Incorporated *3015 Greene St, Hollywood, FL 33020 • Tel 305/927-3005 • Fax (800) 899-5990 or 305/929-6405 

On the West Coast: 1747 Standard Avenue, Glendale, CA 91201 • Tel 818/543-3278 * Fax 818/543-7015 

Bulletin Board Service (BBS) 305/927-1538 • Robofax Line 305/927-1439 


1964 - 1994 
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Hillbilly Rick choregraphs new dance... 
and invites you to do the same! 



by HiflbU^Rick Meyer 


Which came first: The 
chicken or the egg? The 
country dance or the song? 

While scientists pon¬ 
der the first question — I know 
the answer to the second — 
country dance! It used to be that 
dances (with a few exceptions) 
were choreographed to a rhythm 
which developed in the dancers’ inner sense of rhythm. 
But now» most dances are choreographed to specific 
songs. 1 believe thesongshould lead to the dance; the 
following dance is my attempt at choreographing 
what 1 hope will be the “Achy Breaky’’ of 1995. 



Where it all began 



Did you ever hear a 
song that just 
kiTocked the pants ofT 
you? Well, that’s what 
happened to me. 1 
played die song “Baby 
Likes To Rock It’’ bv 
the Tractors (thank 
goodness nobody was 
around when my 
pants got knocked 
oflR) 


If you haven’t seen it yet, stop whatever you’re 
doing and go get the video, or the single, “Baby Likes 
To Rock It. ” It’s one of the best blends of country and 
rock I *vc ever heard. I hc video is the weirdest country 
video 1 have ever seen. If I had four hands 1 would 
raise them iill to vote for this video! 



“Baby Likes To Rock It” Choreographed By Hillbilly Rick 

I Description: Two-wall line dance 

I Music: “Baby Likes To Rock It” By The Tractors -161 BPM 

I “Hillbilly Rock” By Marty Stuart • 140 BPM 

I “I Feel Lucky” By Mary Chapin Carpenter -120 BPM 

I Steps: 

I 1 -2 Swivel heels right & bump your hip to the right, at same time bring hip back to center; 

I bump hip to right a second time 

I 3-4 Repeat to the left 

I 5-6 With feet together, twist downward and at the same time swivel your heels right, then left 

I 7-8 With feet together, ^;ist upward and at the same time swivel your heels to the right, then left 

I 9 Step back right and turn body out to the right at a 45-degree angle 

I 10 Clap hands 

I 11-12 Repeat 9 and 10, but to the left 

I 13 Step back right and turn body out to the right at 45-degree angle 

14 Clap hands 

15-16 Repeat 13 and 14. but to the left 
17 & 18 Right shuffle forward - right, left, right 
19 & 20 Left shuffle forward - left, right, left 

21 Step forward onto right 

22 Pivot 1/2 turn to left 

23 & 24 Right shuffle forward - right, left, right 

25 &26 Left shuffle forward - left. righUeft 

27 Step forward onto right 

28 Pivot 1/2 turn to left 
29-32 Jazz box right lead: Cross right over left; step back with left; 

step to the right with the right foot: stomp left foot beside right 
33-36 Jazz box right lead: Same as above 

37-40 Vine right: Scuff left foot; step to right on right; step behind right on left; 

step to fight; scuff left forv/ard 

41-44 Vine left with 1/2 turn to left & scuff with right; step to the left on left; 

step behind left on right; step left and do a 1/2 pivot; turn to the left, scuff right forward 
45-48 Vine right with stomp: step to right on right; step behind right on left; step to right & stomp left 

Begin again — yeee haaaaaaa! 

Hillbilly Rick's calls- Dance speed calls are shortened terms we use to match the rhythm. 

Example: right swivel with two right hip bumps would be shortened to: right, right. 

Right, right, left, left, twist, down, Kvist, up 

Step, clap, step, clap, step, clap, step, clap 

Shuffle right, shuffle left, step & turn 

Shuffle right, shuffle left, step & turn 

Over, back, side, together—over, back, side, together 

Right, left, right, scuff - left, right, turn, scuff - right, left, right, stomp 
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I felt the spirit move me 

While listening to “Baby Likes To Rock It * my feet just started 
moving. My whole soul started doing different dance moves that 
fit the rhythm of the song. 1 wrote each of these movements 
down. Next, 1 tried these movements in different sequences until 
I felt the flow wiis right. After refining these moves by paying 
attention to body movement, weight changes, etc., 1 had the 
dance down. 

The next step was to get some feedback — so we went down 
to the local restaurant atid had a grilled chicken breast and some 
German fried potatoes. Oh you said “feedback”? I thought you 
said “feed bag”! After a good nap, 1 went back to the restaurant and 
taught about 75 dancers the dance. Also, I discovered what skill 
level the dance was and problems the dancers might have. The 
dancers loved it! I nicknamed it “Rock it Baby.” 

A reminder, this dance can be done at many different tempos 
or speeds. Just pick a song that matches your dancers* abilities. 
Alan Jacksons “Summertime Blues” also works well, as does any 
old twist music. 

You 11 find the description to the dance very easy to follow, 
but if you have any problems, ask one of your local instructors or 
write me!. 



yV1ob/7e Country dance DJs—Hillbilly Rick wants to hear from 
you! Whether you have a promotion or crowd motivater to 
share or ore just Ikooking for a hard to find song, write him! 
Hillbilly Rick, R 2 Box ISO A, Haubstadt, Ind, 47639. 


“Get the Beat” Dance Contest! 

Tired of the Chicken Dance and Electric Slide? Now, 
you can be a part of creating the next big dancefloor 
sensation! Send in your favorite steps, the count to 
match, a suggested name for the dance and possibly a 
song that it can be done to. Hillbilly Rick will take 
your best steps and put together a dance. You don't 
have to design the whole dance; Just eight or so steps 
or moves you would like to see in the dance. Describe 
your steps or moves as precisely as possible. Give your 
name, address and phone number and best time you 
can be reached. Send in your ideas to Hillbilly Rick- R 
2.Box ISO A - Haubstadt, Ind. 47639. The dance, along 
with all the contributing choreographers, will be pub¬ 
lished in Mobile Beat! 


Country Dance in the 90’s 

How to get the most out of 

country dance! 

By “Hillbilly” Rick Meyers & Michael K. Krb 
Complete choreography for over M\ coiinlry di 
Sources for country music that will save you \ , 

hundreds of dollars. 

Special fun dances that you can te 
Complete database listing hundreds of country dances. 

Send $35 ($37.80 N.Y. residents) to : 

Country Dance in the P.O. Box 6770, llluicu, N.V. 14851*6770; 

or call 607-277-4326, 





Call i-800-248- 


m fu 

Call 1-800-248-4848 
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156th St., Bronx. NY 10455 Fax: (718) 292-7976 Tel: (718) 292-59 
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To all DJs... 

“Bringing music to the masses 
Food and inspirations for the soul 
You’re creating deep impressions 
And making memories good as gold 
Though they may not know it then 
What you do lasts a long while 
And the time when they remember 
Is a time they’ll probably smile 
Thank you for what you do.’’ 

Fred Sebastian 


ij 


iicm 




■ lujit lie 




1994 will go down as possibly the year of the most reissue and cover version 
releases. With compact disc players firmly entrenched in American home 
stereo systems, record labels search vaults for titles that will sell on CD, and 
they’ve found plenty. The catalog of “various artist” titles has blossomed to 
meet consumer demand. These increased sales are a direct result of 
exposure by DJs. 

As we look back at 1994 and an enormous number of various artist 
releases its important to note the individual artists and groups that show 
talent and deserve your support and promotion. With the multitudes of 
new artists saturating the market, the various-artist CDs are a good way to 
sample new artists and titles. 

Thanks to the pioneering efforts of people like Jim Robinson of 
Promo Only, DJs are becoming aware that entering the digital age oflFers 
an opportunity to bring the art ofDJing to new heights. With more rele;ises 
of 12-inch versions in classic and contemporary dance as well as rock, the 
various artist CD will continue to be the most cost effective way to buy your 
music, so stay tuned for information on many more to come! 

The best box sets of 1994 

Some of the most impressive and complete offerings of 1994 have come 
in the way of box sets. The History of Dance Volume 1, 1959-1979 is a 
five-CD set offering 100 tracks of all-time classics both fast and slow. A 
European import, this collection covers a lot of ground making it great for 
startup or additional systems. Tracks include: S//oi/t by the isley Brothers, 

Sa//jf by Wilson Pickett, CA/z/«(^jFoi?Aby Aretha Franklin, Respect 
the Staple Singers, Lets Start TheDancehyVizmAtoix Bohannon, 
I Love The Nightlife by Alicia Bridges, You Make Me Feel (Mighty Real) by 
Sylvester, Take That To The Bankby Shalamar, and Contaetby Edwin Starr. 

Among the best in a definitive disco collection is 100 Classic Dance 
Hits Of The 70s. Also from Europe, this fivc-CD box set may not be 
available much longer. As is often the case with imports, supply stops long 
before the demand. Among disco compilations with standard versions this 
box sets ranks favorably along with the all-time best selling series Mega 
Hits Dance Classics Volumes 1-13 (sold separately) on Priority Records 
domestically and The Disco Years, Volumes 1-5 (sold separately) on 
Rh ino Records, also domestic. For 12-inch versions of classic disco there 
is one clear winner: Dance Classics The Hits, Vjiumes 1-16 (sold 
separately) on Unidisc, pleasing many DJs with its extensive library of 
original 12-inch versions of classic disco from the 70’s and 80*s. 


History Of Dance, Volume 2, 1980-1992 picks up where Wilunie 1 
left off and is also five CDs, 100 tracks of standard versions. 1 ike ihe first, 
it covers lots ofground with artists like: Luther V'andross, Sharon Redd, I at 
Lirry’s Band, Pointer Sisters, Colonel Abrams, Jody Wailey, Midnight Star, 
Rozalia, Snap, and many more. 

Long awaited and recently relcusetl the Ciasablanca Records Story is 
a four-CD box set that’s a must. Included are main 1 2 inch vvi sioivs, of the 

f 

hits that put disco on the map, including the biggest hits by Donna 
Summer,! he Village Peojtle, Parliament, 1 ove and Kisses, Cameo, Icri 
Desario, and Lipps Inc. among others. 

Nobody has captured that great iVtoiown sound better than Motown s 
own releases 11itsvil 1 e UvSA Volume 1, 1959-71 ainl I liisville USA Volume 
2, 1972-92. Both are four-Cl) box sets that include the artists that made 
Motown famous. Voluitie 1 includes greats such as: Hie Jackson 5, The 
Supremes, the lempratit)ns, Stevie Wonder, Marvin (iaye, Cladys Kniglii 
&The Pips,The FourTops,The Miracles, and more. Volume2 folKiws ilie 
path of many of the same artists into their solo careers like I )iana Ross, and 
Michael Jackson. It also features new names on the liit list, like: Eddie 
Kendricks, Fhc Commodores, Rick lames, Srnokev Rt>binson, Feena 

4 

Marie, and Boys II Men. 

In keeping with R&B, Soul Irain Hall Df Fame is three (iDs that 
offer an impressive line u[> ofliits. Artists include: B.IL King, Al (ircen. Bill 
Withers, The Cdii-lites, I he O’Jays, Pointei Sisters, Chaka Khan, Donna 
Summer, Lionel Richie, MC 1 lammer. Da/./. Band, Sister Sledge, L. f.l)., 
Cap Band, and Kool & The Cang to name a lew. A gootl .uid usable 
collection. 

In Oldies box sets, two 1994 releases merit mentioning: T he Brill 
Building Sound is a four-CD box named after the Brill building in New 


York City, where many hit songs of its era were written. Included are tuts 
by Bobby Darin, Connie Francis, Neil Sc^laka, B(»bby Vie, Cene Pitney, 
Shelly Fabares, Ben E. King, Dion Lhe Belmonts, The Righteous 
Brothers, Fhc Dixie Cups, and more. 


The Doo Wop Box Set is a four-CL> set that combines many aiMime 
classics and one-hit wonders with lesser known doo wop favorites. ! he 
result is a well rounded set sure to satisfy the fifties aficionados. Among the 
classics are: Golaeti Teardrops, A Suud/iy Kind Of Love, Goodnight Sweetheart 
Goodnight, Earth Angel, The Great Pretender Why Do Fools Fall In Love, 
Church Bells May Ring, Only You (And You Alone), In The Still Of Fhe Night, 
Tears On My Pillow, Come Go With Me, 1 6 Candles, Rememher Then, Book 
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Best of 1994 


Oj I.ovi\ and more. A great compilation of music that will not be forgotten. 

Various artist rtjck box sets are long overdue. As of this writing none had been released in 1994. 
One earlier release does, howev'er, deserve mention. WNEW Classic Rock Box is a four-CD 
collection ofgreat rockers performing their bluest hits. Sponsored by New York City’s premiere rock 
radio station, it features the ‘\vho’s who’’ of rock like: David Bowie, INXS, John Mellencamp, I’arti 
Smitli (iToup, Eric Clapton, ZZTop, Bob Dylan, I he Police, Allman Brothers Band, Jethro Tull, 
Stevie Kay Vaughan, Thin Lizzy, Heart, The Cars, Br)'an Adams, Bruce Springsteen, The Clash, Def 
l.eppertl, Bon Jovi, Melissa Etheridge, and more. 

I rom LPM (imported) comes a series of five-CD box sets ofdancc. Each of these budget-priced 
C'D sets has many I 2-inch versions of popular and ver\' usable dance tracks. Lhe series consists of 
The Best Of I l ouse, The Best Of Techno, The Best Of Rap, The Best Of Rave, and Dance Hits, 
which combine the best from all four packages. 

Covering the area of hip-hop and rap. The Sugarhill Story— Old School, is a three-CD set 
covering many of the original popular favorites that put rap on the map. It includes: The Sugarhill 
Gang, Grandmaster Flash & The Furious Five, Grandmaster Melle Mel, and many others. 





To be the best you’ve got to be better. The Vestax 

PDT-5000 is the best. Just check the specs. 


■ High torque direct drive AC servo motor 

The PDT-5000 features a newly designed AC servo 
motor that creates an astounding 1.6Kg/am of torque. 
That means at 33 1/3 rpm the platter reaches full 
speed in only 0.5 seconds! The AC servo motor is 
designed for continued professional use with virtually 
no mechanical problems. Of course the motor speed is 
quartz controlled for perfect accuracy. 

H Floating suspension system tone arm 

Vestax has developed a whole new way to minimize 
feedback causing vibration to the tone arm. The POT- 
5000 incorporates a fully floating rubber suspension 
system that provides maximum isolation from direct 
drive motor vibration and speaker rumble. Both the 
anti-skating and stylus weight can be adjusted to a 
previously unheard of 7 grams! Now you can keep 
your spare change in your pocket where it belongs. 

■ Field replaceable pitch control 

The PDT-5000 could very well be the only professional 
turntable to feature a field replaceable pitch fader. 
Simply remove only four screws, pop out the old fader, 
plug in the new one, replace the four screws and 
you're back on track! Do it right in the middle of a mix 
(if you have to) without missing a beat! 


■ Pitch meter 

To help you make quicker pitch changes Vestax has 
included on the PDT-5000 a back lit analog pitch 
meter. Now you can instantly "see” your pitch 
adjustments even in the darkest room. 

■ Defachab/e platter light 

The PDT-5000 is truly revolutionary from the ground 
up. Even the platter light is detachable so you can 
really position your stylus accurately. 

■ Soft foucb start/stop button 

Slam it, brush it, or tap it, the rubberized start/stop 
button is quick, rugged, and accurate. 

■ Superior vibixrfton insufofion 

Another Vestax innovation. Custom designed feet. 



▼ 

(612)378-0543, Fax 378-9024,800-229-0644 

41914lh Ave. S.E. Mpis, MN. 55414 Hours; M-Sat ID-?, Sun 12-5 


Here’s a complete catalog of 1994 re¬ 
leases of interest to DJs 
For addiPonal information on, check your 
back issues of Mobile Beat or call the 
number at the end of this article. 

Dance 

The Ultimate Dance Album - Contemporary and 
breaking hits, two CDs. standard or radio ver¬ 
sions. 

100% Dance Volume 4 - Contemporary dance 
hits, standard and radio versions. 

80's Greatest Dance Party • 80’s dance hits, 
standard versions. 


The Best Disco In Town - 70’s and 80’s danceclub 
hits, two CDs. 

The Best Of DJ Line - Contemporary dance hits. 
Nonstop ortrackable. 

Brilliant Volumes 1 to 4 - Contemporary dance 
club hits, 12-inch versions. 

Club USA- Contemporary and breaking club, 12- 
inch versions, two CDs. 

Dance Classics - The Hits Volumes 1 thru 16 - 

70’s and 80’s dance and disco classics, 12-inch 
versions. 

Decade of Dance 1983-93 - Club hits, 12-inch 
versions, 12 tracks. 

Do It Again Volumes 1 thru 3 - Great remakes 
done to dance, each volume is two CDs, 12-inch 
versions. 

XXXTremely Club Volume 1 - Contemporary and 
breaking club, 12-inch versions. 


Freestyle’s Greatest Beats Volumes 1 thru 7 - 

Freestyle and dance hits, 12-inch versions. 

House of Groove - Dance club hits, 12-inch 
version. 

Mega Hits Dance Classics Volumes 1 thru 13 - 
Classic disco, standard version. 

MTV Party To Go Volume 5 - Dance and hip-hop 
remixes, 12-inch versions. 


Now Volumes 26,27,28 - Contemporary radio 
hits, two CDs, standard version. 

Now 1 994- Contemporary radio hits of 1994, two 
CDs, standard version. 

Rock The First Volume 6 - Dance Edition - 

Contemporary dance hits. 

Superdance Plus 4 & Plus 6 - Contemporary and 
breaking dance club hits, two CDs each. 

The Best Df Techno Trax - Contemporary dance 
and techno, two CDs, 12-inch versions. 

Techno Dance Classics Volumes 1 & 2 - Dance 
and techno hits. 


Ultimate DJ Mix - Contemporary dance club hits, 
nonstop or trackable. 


100% Rap Hits Volumes 1 & 2 - Top recent and 
contemporary hits, standard versions. 


Best Of Electric Slide - Dance and hip-hop favor¬ 
ites. 
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Best Dance Album In The World Ever #3 - All top- 
10 dance hits (mostly 90's), two-CD, standard or 
radio versions. 



DJ Line Volumes 13 thru 16 - Contemporary and 
breaking danceclub, available with 12-inch or stan¬ 
dard nonstop versions. 


Dance Mix U .S.A. ’92 & Volume 1 & 2 - Top dance 
hits, nonstop or trackable. 

Making Headlines - five years dance club favor¬ 
ites, 12-inch versions. 

Shake It Up - Recurring dance hit favorites, ex¬ 
tended versions. 


100% Hits - Top 40 hits, varied styles, tv/o CDs, 
standard versions. 


Dance X-Press - Dance club hits, 12-inch ver¬ 
sions. 

Disco Fox - Classic and disco dance, includes 70's 
dance medley, two CDs. 

Funk-tastic Jams - Contemporary funk and hip- 
hop favorites. 


Kerrang The Album - Mainstream hard rock hits, 
new and old, two CDs. 

Kerrang Metal Klassix Mainstream metal and 
rock hits, two CDs. 

Kuschelrock Volumes 1 thru 0 - Rockand pop love 
songs and soft rock, each volume is two CDs. 

Living In Oblivion Volumes 2 thru 4 - SO's-mostly 
new wave hits and favorites. 

Reasons To Believe - Hit ballads and love songs. 

Rock Line - Mainstream classic and recent rock 
hits. 

Southern Fried Rock 1 & 2 - Southern flavored 
rock hits. 

This Ain't No Disco - 80's new wave and rock 
dance music. 

Awesome 80's - Mainstream top 40 rock and new 
wave hits, two CDs. 

100% Summer- Rock, pop. reggae and dance top 
20 hits with a summer theme. 

BO’S Rock On - Danceable rock and new wave hit 
favorites. 


Rock 

Best Of The ’80s - Mainstream rock and pop hits, 
two CDs. 

Don’t Touch My 45s - New wave, danceable. 

Rock Of The ’80s Volumes 10 thru 15 - Rock, pop 
and new wave hits. Fast and slow. 

Richard Blades’ Flashback Favorites Volumes 1 - 
6 - New wave and one-hit wonders of 80’s, features 
some 12-inch versions. 


Best Of 80’s Rock Volumes 1 & 2 - New wave and 
rock hits favorites. 

Cosmopolitan Volume 9 - Danceable rock an new 
wave hits. 

Masters of Metal - Series of seven volumes of 
hard rock favorites. 

18 Rock Classics - Mainstream classic rock and 
pop hits, slow and fast. 


Godfathers of Grunge - Early grundge and alter¬ 
native music. 

Generation X - Popular contemporary alternative 
hits 

Hot Rockin' Blues - Classic rock and up-beat 
blues. 

3 Decades Of Blues - All-time classic R&B. 

Sun Jammin' 1.2. & 3 - Pop. rock, reggae and 

oldies, suniiiit’i theme. 

Rock Therapy Top mainstream all-time rock 
hits, recent and older two CDs. 

New Wave Hits Of The SB's Volumes 1 thru 10 ■ 
Hits, favorites and some rare. Sold separately. 

Secret Love - Pop. Rock R&B ballads and soft 
rock hits, three CDs. 

Best Rock Album In The World Ever - Miim- 
stream top rock hits, recent and older, two CDs 

Lost Mixes - Rare Rock Mixes - Original 12-iiu:h 
versions of lop classic rock hits. 

Four Weddings And A Funeral - Soundtrack 

Remakes and originals ol classic pop .iiul lock 
ballads. 

Forest Gump - Soundtrack - Classic rock and pop 
all-time hit favorites, recent and older, two CDs 

Airheads - Soundtrack - Contemporary hai d i ock. 
some hits. 

Reality Bites - Soundtrack - Recent alternative 
hits. 
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Exclusive, 
Instant Random- 
Access k^pad 
for Direct Track 

Search. 

Nine-track 

Memory 

programming 

on-the-fly. 

+/-10% Dance- 
Tempo Faders 
with Beat 
Alignment. 

Streamlined 
Cue-marking 
and access. 

Frame-by-frame 
advance and 
review for razor- 
sharp manual 

cueing. 
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The CDOO is just one part «^nitc 
Comnonent Svsteni. Call or^rft 



omponent 
Hosa Technology, Inc. 


6910 E. 81h STreet, Buena Park, CA 90620 


IT (714) 522-5675 


Dual-Well 
Repeat Play. 

Linear-Flow 

Signal-Path 

Circuitry 

Much more. 
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Country 

Red Hot and Country - Recent danceable hits. 

Award Winning Country - Older classic hits, fast 
and slov/. 

America's Dancin' - Top recent danceable hits, 
two CDs. 

Kickin'Country-Contemporary, mostly danceable 
hits. 

Born To Boogie '93 - Upbeat hits and favorites ot 
1993. 

Common Threads - Songs Of The Eagles - Great 
cover versions by contemporary hit artists. 

Country Dance Mixes - Popular contemporary 
club versions. 

Country Line Dance Greatest - All danceable. Not 
just line dance. 

Country Rock - Freewheelin' - Recent southern 
rock favorites. 

Greatest Country Dance Album Ever - Recent 
upbeat hits. 

Honky Tonk Hits Volumes 1 thru 3 - Contempo¬ 
rary dance club hits. 

Rock The First Volume 7 - Country Edition - 
Contemporary hits, fast and not so fast. 

Steppin' Country - All original extended club 
mixes of top contemporary dance hits. 

Superstar Country Dance - All original club and 
extended versions of top contemporary dance 
hits. 


Today's Biggest Country - Contemporary hits, fast 
and slow. 

Today's New Country - Contemporary and break¬ 
ing top artists, fast and slow. 

Two Steppin' Country Volumes 1 & 2 - Danceable 
contemporary. 

Denim & Diamonds - Favorites of NYC's hot Coun¬ 
try club. 

Platinum Country - All No. 1 country hits, recent, 
fast and slow. 

Country Line Dancing Volume 1 - Contemporary 
and popular. 

Did Fashioned Love - Requested ballads and love 
songs, older. 

Beverly Hillbillies - Soundtrack - Great cover 
versions of top hits by contemporary artists. 

Oldies 

Baby Boomers Series '50s, '60s, & ’70s - 26 
volumes, rock, R&B, dance and pop hits, sold 
separately by style. 

The Surf Set - Unique extensive oldies, surf, sum¬ 
mer and hot rod themes, three CDs. 

Retro Rock Dance Hits - New remixes of classic 
oldies dance hits. 

Bop 50’s - Great assortment of classic hits, two 
CDs. 

Motown Love - Classic 60’s and 70’s pop, R&B and 
Soul, mostly ballads, two CDs. 

Those Wonderful Years - Series of 10 volumes 
1920’s - 1950's hits, sold separate by style, i.e. 


crooners, swing, pop, etc. 

Billboard Pop Memories - Six volumes of pop hits 
from 1920’s - 1950’s, sold separately by era. 

DickClark’sGreatestVolumesI &2-Classichits. 
sold separately. 

Those Rockin’ '70s - All classic rock hits and 
favorites, two CDs. 

Hot Rod Classics - 50's and 60's cars, surf, 
summer and more popular favorites, two CDs. 

Medleys 

Jive Bunny - It’s Party Time - Follow up to The 
Album. 

Tribute Party Mix Volume 1 & 2 - Great Oldies, 
rock, motown, British, love songs, and reggae 
medleys. 

Party Mix & Party Mix (the other) - Released in 
two countries medleys, include oldies, dance, 
rock, techno, and motown. 

Stars On CD (45) - Reissue on CD of the classic 
stars on 45. 

Hooked On 60’s - Recent release, seven great 
medleys. 

Back To The ’60s - Features full length “tight fit” 
medley. 

Italian Street Songs - Traditional Italian medleys, 

instrumental. 

Latin 

Merenguisimo - Contemporary top Latin dance 
hits and artists. 


/f Comhinotion ,,. 


DJ Express 400 
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Together, these two have created a sensation among mobile DJs 

Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800-992-8262 to order or for a FREE catalog 

In Canada 1-800-563-3656 
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P.O. Box 570 • Dublin, Ohio 43017 


FAX (614) 793-0202 
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Merengue Mania - Contemporary dance favor¬ 
ites, top artists. 

Salsa Explosiva-Contemporary artists and dance 
hits. 

Merengue En La Calle Ocho '94 - Top contempo¬ 
rary artists, top dance tracks. 

Noche Caliente 2 - Traditional Salsa favorites. 

Strictly Latin - Traditional ballroom type Latin and 
pop performed by Mantovani Orchestra. 


Reggae 

100% Reggae Volumes 2 & 3 -Top Contemporary 
and breaking artists and hits. 


Best Reggae Album In The World Ever - Varied 
styles, top older and recent hits, major artists. 


Reggae Gold ’94 - Top contemporary artists, 
some hits, varied styles. 


Reggae Pops - Great contemporary remakes and 
original reggae pop. 


Calypsoca & Raggasoca Hits '94 - Caribbean 
artists, original, danceable summer island sound. 
The real thing. 

Killer Reggae-Dancehall's Best - Urban club 
sound, top artists and favorites. 

Vacation Time - A musical souvenir of the Islands 
featuring “Dollar Wine.” Caribbean artists. 

Wedding and Special occasions 

Music For Special Occasions - 38 popular tracks 

for mobiles. 


Great Wedding Songs - Often requested contem¬ 
porary pop ballads, original major pop and coun¬ 
try artists. 

Giving You The Rest Of My Lite - Contemporary 
gospel and pop classics, major artists. 

DJ Traditionals Volume 7 - Sound Effects - In¬ 
cludes standards, unusual, funny and raunchy 

Bobby Morganstein Volume 6 - Grand Entrance 
CD - Cheers and popular entrance themes. 


Bobby Morganstein Volume 7 - Classic Party CD 
- Wedding and ethnic party classics. 

Traditional Party Music - All new productions and 
versions of classic party tunes, i.e. Chicken Dance, 
Hokey Pokey. 


Songs For Your Wedding Volume 2 - Good cover 
versions of contemporary requested ballads per¬ 
formed by starsound Orchestra. 


Your Perfect Wedding - Classical standards and 
pop ballads by original major artists. 


The Wedding Collection - A complete Classical 
wedding, with love songs, two CDs. 

Viva Italiano-A complete Italian wedding orparty 
CD. 


RealJewish Party Volumes 1,2 & 3 - Complete 
Jewish weddings, parties, special occasions and 
ballroom music. 


That’s it for now. Thanks for a great year and 
happy holidays! 



NOTE 


Local music stores (except 
those that cater to DJs) all 
too often will only stock a 
portion of the music titles 
most suited for DJs. For this 
reason, and because many of 
the specialty titles are not 
available in stores, specialty 
vendors are a valuable source 
and time-saving asset for the 
active Dj. Many of the music 
vendors listed in the Mobile 
Beat SHOWCASE special¬ 
ize in supplying DJs and often 
offer all volumes of a given 
series. 




Fred Sebastian is a Music Distributor 
who specializes in supplying the DJ 
industry. All compilations mentioned 
ore chosen for usability as measured 
by response and sales to DJs across 
the country. For more information on 
tracks or availability of any of the CDs 
mentioned in this column contact 
A.y.C. at 201-731-5290 or write 68 
Llewelyn Ave.,W. Orange, N.J, 07052. 





Promo Only CD s with the best of the new Hits on CD each month, 

announces the NEW Promo Only URBAN SERIES. 




To keep you current with ALL the hot new music we now have THREE formats to choose 
from. Promo Only CLUB SERIES featuring the best 12" mixes of the hottest new club songs. 

The RADIO SERIES featuring new releases of Ballads, Alternative, Hip Hop, Dance, & Rock for 
the Cy that needs the Top 40 hits, destined for the national radio charts. And now, our new 
URBAN SERIES with fresh R&B, Slow Jams, Rap & Reggae from national R&B/Rap charts. 

We've featured more than 54 #1'$, 97 Top lO’s, on the national charts, before they were even close to breaking. In fact, our 
RADIO SERIES CD has become the new standard for Radio Programmers as a source for discovering new music. 

Our subscribers know, if its going to be a hit, its going to be on our CD. 

Subscribing to Promo Only makes you part of the elite group of music professionals that 

get the music before everyone else, and then make the hits. 

If you need the hits. You NEED a Promo Only CD. ' 

Promo Only CD's • 231 Live Oaks Blvd., Casselberry, FL 32707 • (407) 331-3600 • Fax (407) 331-6400 
SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL I^S ONLY! i 
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90’s current top 40 is one thing, but 
adding your mix of 80s tunes is some¬ 
thing else. The music between disco 
and the “disposable” era didn’t last 
long and were left with a lot of‘one- 
hit wonders. ” So you need to be sure 
your crowd is following your 80’s 
flow. Since most 80’s tracks didn’t 
last long enough to hit the charts, 
you must choose wisely. The inde¬ 
pendent remix services have seen 
this 80s revival coming and have 
put together remixed compilations to aid 
your quest for the perfect three-decade evening. 



When the cowbells, tambourines and “synthirars ” (remember synthe¬ 
sizer guitars?) became as annoying as bell bottom jeans and platform 
shoes, the entire nation grabbed hold, shook its head and applied 
“Disco Sucks ” bumper stickers to everything imaginable. In the ’80s, 
the greatest i n fl ux of British bands h i t the U .S. m usic scene. Who k new 
blue and red hair, gallons of eye makeup and Eurobands would be 
bigger than ever?Thcy say what goes around, comes around. This must 
be true because now, at the end of 1994, we re still playing songs from 
the late ’70s and ’80s. For DJs, the question is, “What’s next?” 

Here comes 1995 and three years of bringing back the disco life 
still works but, now your crowd wants more. They love the buzz they 
get from huge doses of nostalgia and you’re the only person that can 
give it to them! Before you bring back the ’80s, you’ve got to be able 
to handle the mix. The transitions during an evening of 70’s disco to 


The Very Best of Hot Tracks - Vol. 4 

A compilation of re-released Hot 1 racks from their 80’s issues. Each 
track is completely independent of the next and contains ftill 32-beat 
intros, breaks and cold ends. The first track, Physicalhy Olvia Newton 
John, charted in early ’81.1 he mix has the original very much intact 
with digital remastering, giving this track a cleaner sound. Conga by 
Miami Sound Machine is sure to keep the floor full with its well-known 
Latin sound. This mix keeps the song festive and flill of motion by using 
the acapella and percussion breakdowns throughout, along with lots of 
doubling/flanging and phasing effects. / Carit Waithy Nu Shooz had to 
be one of the most played tunes of the early ’80s. The mix is smooth and 
has several added effects to keep the flow, GirbJust Wanna Have Fun by 
Cindy Lauper made it big in ’84, and can still fill die floor. Widi lots of 
special effects and creativity, it will definitely excite your crowd. Next, 
One Night In Bankok by Murray Head appears from ’85. Hot Tracks 
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MORE THAN 30 REMIX SERVICES 

CURRENT ISSUES ■ BACK ISSUES ■ SPECIAL ISSUES 


ORDER IT TODAY 
GET IT TOMORROW 


liMsIOTECH 


IPWMHW WMm »wvic«^| 


CURRENT ISSUE 


DISCOTECH ISSUE #29 

fDT-28-Vi S RECORD SET 

{DT-28-CD) 1 COMPACT DISC 

ANOTHER NIGHT - REAL McCOY 
DOUBLE DUTCH BUS - FRANKIE SMITH 
ATOMIC DOG - GEORGE CLINTON 
ONE NIGHT IN HEAVEN • M PEOPLE 
HIT BY LOVE - CE CE PENISTON 
AIN'T NOBODY - KWS & GWEN DICKEY 
ABSOLUTELY FABULOUS - PET SHOP BOYS 
THIS TIME - MICHELLE SWEENEY 
DREAMER - LIVIN' JOY 
I'M NEEDIN' YOU • FUN FUN 



CURRENT ISSUE 


X-MIX CLUB CLASSIC #04 

aC-04- H 2 RECORD SET 

(XC-04-CD) 2 COMPACT DISC 
MIAMI HEATWAVE FREESTYLE MEGAMIXX (13:46) 
OLD SCHOOL ALTERNATIVE MEGAMIXX (13:30) 

THE BREAKS - KURTIS BLOW 
DA BUTT - EU 
FACINATED - COMPANY B 
THE SOUL - HASHIM 


24 HOUR TOLL-FREE ORDER LINES 






CALL ANYTIME FOR YOUR FREE CATALOG 




INTERNATIONAL & GA CUSTOMERS CALL ANYTIME (404) 446-5046 

24 HOUR FAX LINE (404) 446-0747 / INTERNET: remixwhs@aol.com 

OR WRITE: THE REMIX WAREHOUSE, INC. 3100 MEDLOCK BRIDGE RD, SUITE 130, NORCROSS, GA. 30071-1429 
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MasterCard 




WE SHIP EVERYWHERE 
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used various versions of this to give your 
crowd a version thevVe never heard before 

d 

bur will beg for more. 1 he song does, how¬ 
ever, keep its original sound for those that 
memorized each and ever)' verse. Also on the 
issue is Oh SbeiLt by Ready For The World 
with a great drum break intro to shake your 
crowdby the Poi n ter Sisters, You ShouU 
Hear How She Talks About You by Melissa 
Manchester, Welcome To The Pleasure Dome 
by Frankie Goes lo FI oily wood and Cau We 
Tiy Again? by the Fechniqucs. Fhc issue is 
available on three records or one CD and has 
got to be one of the most complete intros to 
an 80’s evening. 

The Edge - Level One 

For those not familiar witli this protluct. riie 
Edge is a two-CD set with nothing bur 
“1980s” written all over it. Recently, the 
demand for a vinyl release wxs so overwhelm¬ 
ing that the 23-song compilation is now 
available on vinyl (but not entirely). Since 
more music will fit on a CD than a side of 
vinyl, The Edge vinyl series contains four 
tracks from the CD release. The vinyl series 
is known as The Edge - Quadrant 1 which 
allows a numbering sequence. 1 he first vinyl 
issue contains Rock The Gzf/W;byThe Clash 
which got overwhelming airplay in the early 



SPECIALIZING IN ENTERTAINMENT LIGHTING 

REASONABLE PRICE ! DEPENDABLE QUALITY ! SATISFACTORY SERVICE ! 


OCTO SPIDER DC8080 



TWO STEPS LAMBADA DC6025 



CUSTOMER SERVICE 
310-942-0403 


SYNCHRONOUS SUPER STROBE SS750 


FOG MACHINE EF-600 & EF-1200 


ORDER LINE 
1-800-949-5876 


FASCIMILE 

310-942-0766 


MOONUGHT COMPANY. 9034 BERMUDEZ STREET, PICO RIVERA, CA 90660 











hen yoifre spinning lo 
II packed Ivoiise things 
can gel ugly pretty fast it 
your mixer can't tlcliver the goods. 
Thai's why you need Phonic's new 
DX88 sampling D.I mixer with state- 
of-the-art 32-bit digital technology. 

The DX88's H-second, 32-bil sampler 
and I-bit digilal-io-analog convenor 
delivers life-like sound reproduction 
you can't get from phone-call quality 
sampling mixers. Headphone cueing 
of sampled cuts, variable delay, push¬ 
button “stutter" effects and auto 


talkover give you all the digital juice 
you need to keep the house rocking. 

So before you unload your pocket on a 
new DJ sampling mixer, check t)Ut 
Phonic's DX88. It's backed by over 20 


years oi engineering experience so you 
know we got yours covered. 

ARTICULATE SOUND 



1632 McGavv Ave., Irvine, CA 92714 (714) 253-4000 















































































’80s. This mix was constructed using the 12-inch and seven-inch mixes 
for easy breaks as well as actual radio samples from the ’80s. / Want Candy 
by Bow Wow Wow appears next with a mix working from the album 
version giving the track an extended mix with a continuous groove. She 
Blinded Me With Science by I homas Dolby was assembled using the 
extended version to create an exciting and easy-to-work with mix. And 
lastly, Never Say Never hy Romeo Void was created using the extended 
mix. In the coming months, additional four-song, one-record sets will 
be releiised from The Edge two-CD set. Other tracks on the CD 
compilation arc Shy Boyhy the Bananarama, Girb On Film by Duran 
Duran, and / Ra)i by Flock of Seagulls. For a complete playlist of the 
tracks on the double CD, aill for a free catalog at 1-800-241-MIXX, 

At press time, a brand new remix service was being developed just 
in time for this huge 80’s rush known as Resurrection. By the time you 
read this, the first issue should already be out. It contains completely 
separate tracks and the mixes are close to the original crowd appeal. Each 
track contains a full 32-beat intro for mixing as well as full breaks and 
cold ends. The tracks on Resurrection Issue #1 are Rock Me Amadetishy 
Falco, 07/£’/5//;/w/crby Bananarama, WhatsOn y&/^rA//Wby Informa¬ 
tion Society, Carshy Gar\^ Numan, Electric Avenue by Eddy Grant, My 
Heart Goes Banghy Dead Or Alive, The Promise hy When In Rome, 
Conjiision by New Order, Hope To Be A Zillionairehy Train In Vain 

by the Clash, and Dont Leave Me This Way hy The Communards. 'Ehis 
premier issue will be available on three records or one CD and paints a 
true 8()’s picture. Other 80’s material can be found on the new X-Mix 
Club Classic Issue #4. This issue available on two records or one CD 
contains tracks like The Breakshy Curtis Blow, Fascinatedhy C'ompany 
B, TheSouEsy Hashim and the impossible to find DaButthyhXi. Unlike 
the other services mentioned, X-Mix does some heavy production to 


their remixes and are primarily for DJs looking for a complete 90s 
remake. The service adds basslines, additional beats and samples 
galore giving each mix something to remember it by. Also on the issue 
is the Old School Alternative Medley\w\hch runs 13:30. Complete with 
an easy intro and one break, this is a great toll to rattle the minds of 
your crowd with tracks from Erasure, The Cult, Yaz, and Modern 
English. The flavor of this medley is truly ’80s and is sure to please any 
crowd. The other medley on the issue is Miami Heatwave Freestyle 
Medley vtKxch runs 13:46. The X-Mix Club Classic Issue #4 proves 
to be as complete as the previous three issues which, for the most part, 
are no longer available and out of print. 

Discotech Issue #29 

This is the latest oflFering from this highly popular service with a 
couple of classic tracks to keep our 80’s theme alive. The issue begins 
with Another Night by Real McCoy which has been given the 
DiscoTech treatment. The track begins with 2 Unlimited samples 
and silent edits which makes it scream. One Night In Heaven by M 
People is next, which has been given a basic structure edit with some 
interesting reverse edits near the middle. Hit By Love by Ce Ce 
Peniston has been given more energy by the utilization of C&C 
samples, silent edits and an easier to work with mix, unlike the 
commercial release. Other tracks on the issue include: Aint Nobody 
by KWS, Absolutely Fabtdoushy Pet Shop Boys, This Timehy Michelle 
Sweeney, Dreamerhy Livin’Joy, Tm NeedinYou by Fun Fun and two 
flashback titles. The first is Frankie Smith’s Double Dutch Bus. The 
track was left intact for crowd participation but has a new drum track 
added along with samples and complete restructuring for easy 
mixing. A great alternative from the old boring original version. 


EVERYTHING WE DO IS R 



LATED TO VIDEO 


HOT HITS • DANCE HITS • ROCK HITS • PROGRESSIVE HITS • TOP 40 • PURE ENERGY 
PURE DANCE • URBAN • COUNTRY DANCE • ADULT CONTEMPORARY • OLDIES • BEST OF 
SERIES • TECHNO • RAP • VHS • UMATIC • LASERHITS • VIDEO MESSENGER • KARAOKE 
SPORTS • CARTOONS • AMBIENT WALLPAPER • PIONEER DEALER • PROMO ONLY CD’S 


AND INTRODUCING: 


AMBIENT DEMO 

Get a video sample of our 
world famous ambient 
catalog. It contains short clips 
from every category you could 
want. At $15 it's a bargin 
PLUS...we’ll give you $15 off 
your next ambient purchase. 
CALL FOR MORE INFO. 


ET/VIde 




LinH 


Music Video Distribution 


“DIGITAL TURNTABLE” 

The new Pioneer CDJ-500G 
commercial CD Player for DJ’s 
combines the advantages of 
analog turntables with the best 
of digital technology. AND 
WE’LL MEET OR BEAT THE 
LOWEST PRICE YOU FIND! 
CALL FOR MORE INFO 


CHICAGO 

800/445-9777 
FAX 312/404-2874 


BURBANK/LA. 
800/344-5744 
FAX 818/843-3676 


NEW YORK 
800/554-9777 
FAX 914/965-7543 


WE ARE PROUD TO ANNOUNCE OUR NEW CANADIAN SUBSIDIARY 

NETWORK - ET/VIDEOUNK INC. 

IN TORONTO 905/847-7999 • OUTSIDE TORONTO 800/268-3040 • FAX 905/847-0231 
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The last track on the issue is Atomic Dog 
by George Clinton, DiscoTech did not use 
the new re-released U.S. version from the 
label. This is a true hip-hop remix complete 
with samples galore, giving this an entirely 
new 1994 sound. This will surely be a club, 
mobile and radio hit. DiscoTech Issue #289 
is available as a three-record set or one-CD 
with totally separate tracks. 

Comingsoon, watch forThe Edge Level 
2 which, along with Level 1, will give you a 
great arsenal of 80s hits. Also new issues from 
PowerHouse, Hot Tracks, Ulnmix and oth¬ 
ers. Version 6.0 of The Remix Warehouse 
catalog contains over 36 new releases as well 
as hundreds of back issues ready for overnight 
shipping. Have a safe, joyous and prosperous 
holiday season. 


To stay completely up-to-date on the most 
recent remix re leasesy The Remix Warehouse 
releases its complete airrenty special and back 
issue catabgFREE about every 5-6 weeks. To get 
on the mailing list you can call tu 24 hours a day 
toll free at I-800-241-MTXX. International 
customers call 404-446-5079. for questions or 

comments on Mobile Beats Remix Rave, contact 

me byfax at404-446-0747or through internet 

e-mail at remixwhs@AOLCOM 





24 Aircraft 
Light System 


24 Laser-Type Beams 
1.2 Million Candle Power 
Multi-Colored Lamps 
X/Y Aiming Capablity 
Black Ultimate Tripods 
ETA MAD 1002 Controller 
CSL Soft-Start Dimmer 
CSL LD-8 8 Channel Pack 
4-25' 8 Pin Locking Cables 
Road Cased, 4 Min. Set-Up 

Two-Year Warranty 

Call for Details 

Video Tape A vaiiabh 
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NU-DANCE TRAXX 

The best Selections From everything that's 
NEW and HOT on the Dance Scene!!! Get all 
of the Key 12" Extended Versions on CD in 

ONE ECONOMICAL PACKAGE 


NU-COUNTRY TRAXX 

Kick up your heels, pardner!! We've rustled up 
the best toe-toppin' knee-sloppin', hand- 
clappin' tunes anywhere!! All the BEST and 
NEWEST Country TODAY, Comin to yo, on CD!! 


THESE COMPILATION CDs are released on a monthly basis and even contain a most-requested 

CLASSIC CUT of eitner style. 

And don't forget.... NU-MUSIC TRAXX for the Best New Dance, Country and Rock twice monthly!! 

All ONLY $29.50 per CD. 

All Ircclcs fuHy Sconced by AVIA Avoilable only in Corado. For lease only, not for sole..Suggesled Retail Price Only, Dealer moy offer for less 

TOLL-FREE ORDER PHONE 1-800-465-0779 Fax 1-800-753-3547 

PHONE (905) 270-7474 FAX (905) 615-8160 

Entertainment Resources Group Unit #1,2320 Tedlo St., Mississauga, ON L5A 4A2 
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by Ron Burt 


More from the 
Country DJ Mail Bag 


Q; VWw/ are some simple crimes I can teach 
at my gigs^ 

A: For couples, I suggest the basic two- 
step and the Wiiltz. Easy group line dances 
are the Electric Slide, Tush Push and the 
Boot Scoot. 

Q: Vm new at spinnin country. What CDs 
should I get for my library? 

A: Money plays a big part with your 
choices when you first start out. To get all 
the current releases I use CDX and Hot 
Hits. Stop by the top country music club 
in your area and check out what the club 


jock is playing. Make a list of what songs 
pack the dance floor. For sure, you will need 
to get a copy of Gotten Eyed Joe. 

Q; How can / get more respectfivm the hands 
that play at our club? 1 keep the people danc¬ 
ing during the breaks, but to than Im just the 
DJ. I do a lot to promote the club and hand, it 
upsets me that I take second place to the bands. 

A: Join the club! A lot of club jocks feel the 
same way. You may need to talk with the 
bands that play at your club. Bur remember 
to be professional. Ask them for their set list 
so you can avoid playing the same songs too 



All the LATES 


UNTRY HITS on ONE 


MPACT 


EVERY TW( 



EAT PRICE! 



WANT TO SAVE $32.50 ? 

ASK ABOUT THE COTTON-EYED JOE SPECIAL!!! 

CDX • P.O.Box 125 • Nashville, TN 37202 
(615)321-0800 Fax(615)321-0872 
AMERICA’S DANCING TO COUNTRY HITS ON CDX! 


Send questions to: 

Ron Burt, 1255 Canton Rd., 
Suite 525, Marietta, GA 30066 


close togedter. If they’re an out-of-town 
band, let them know what dance cuts 
work for you and w'hat tempo you like 
to keep the music. Make sure you 
make everyone that plays in your club 
sound like they are stars when you in¬ 
troduce them. Let them know how you 
want to be introduced when they finish 
their sets. 

Q: How do I hww that ids the right time 
to play a certain song so the customers 
willfill the dance floor? 

A: It sounds like you’re new in the DJ 
business. It takes time to learn how to 
read a crowd and every night is differ¬ 
ent, Make notes to yourself on what 
songs work. Don’t play any off the wall 
songs you know will take away from 
the atmosphere you’re trying to create. 
Visit other clubs and check our what 
their jocks are doing. It’s also helpful 
you learn how to country dance. 

Q.‘ We have to call dances at our clitb; 
howeifcr, the dancers still do what they 
want. How can 1 stop this? 

A: You can’t reiilly stop it. As they say, 
"The customer is always right.” As long 
as they’re not in the way of others, let 
them do their own thing and have fun. 
Once again, this is a good time tor a 
club jock to list what dances the cus¬ 
tomers like to do to certain songs. 

Q; Do you start your set with a slow or 
fast song? 

A: I always start off with an upbear 
dance cut like Whoomp! There It is or 
Dunki depending on what age 
group I have in the club and what time 
of night it is. Once again you have to 
learn how to read your crowd. 

Q; Whats a good CD player to use in a 
club? 

A: It depends on what you want to do 
and what will fit into your budget. I 
use Denon CD players that have pitch 
controls. Shop around before you buy, 
since vou will be the one using it. 

Thanks for all your letters. If you have 
any questions please send them in! I’ll 
do mv best to answer them. Until next 
time, Keep It Country! 
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With Moffetfs Hot Drop-ins, 
your show will never be the same! 



Want to give your club or mobile shows a 
real kick? Checkout HotDropsfrom MofFctt 
Productions. The latest release in the series 
(volume 2) features 99 fun, silly, and sub¬ 
lime sound bites for DJs who like to mess 
widi the crowd. They can be played right off 
the CD or, for extra fun, store them in your 
sampler so you can play them back with 
digital effects. 

From great show openers like “The DJ 
with more music... than brains” and “Its 
Saturday and time to Rock ’N’ Roll” to 
classic movie lines (“Badges, we don’t need 
no stinking badges”), these professionally 
produced, broadcast quality, voice bits are 
sure to turn heads your way. There are 
sound effects (explosions, swishes, drum 
rolls, crowd roars, etc.), Jock shouts 
(“Nothin’ but the hits!”) and sensible show 
enhancers you’ll use over and over (“One of 
the top 10 hits of all time”). Most cuts 
include a hot stinger at the beginning for 
smooth bridging from song to song. 

Hot Drops No. 2 is designed specifi¬ 
cally widi mobiles in mind. For the garter 
and bouquet toss there’s “The situation 
here has gotten completely out of control.” 
Or how about this drop-in between the 
Chicken Dance and The Hokey Pokey: 
“The decline of Western civilization con¬ 
tinues.” There are even some fiin-liners for 
Karaoke: “This is what happens when sick 
people play with powerful toys.” 

Most cuts run under 10 seconds and 
can be tossed in whenever the party needs a 


little extra spice. They can even help you job and shove it.” Finally y<ni c.ui pLi\ what 
through the most tedious of holiday gigs. you reallv want to say, and lei someone else 
There’s a handy dock ticking effect for when take the heat! l or more inlorm.iiion or a 

the boss gets a bit long-winded, and if you’re complete track listing, contact Molleii I'ro- 
feeling particularly unruly, punch upeut No. ductions at 7I3*44()*()()44. 

36 and treat the crowd to a shout of “Take this 


Th#fi 
In The 
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aoke Music 
- PERIOD! 
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Available in Laser D 


CD+G and VHS 


For the dealer or 
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r nearest you call 


Hot Hits 
800-248-4848 


Regional bistributors 

CoiJyniBBHiifit 

8 


JESCO/eSP 

800-PRO-SING 


Karaokefint^i 


IrernatiotiaL Inc. 


515 Starboard Drive, Naples, Florida 33940 

Fax- 813-649-5032 

SUNFLY - “The Heart Of Karaoke 
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iverythingKC Gars (Keith Cagle s Grea 
American Road Show) does, they do 
in a big way. Located ir| Fort Smith, 
Ark,, which borders Oklahoma, the 
ompmny has the opportunity to ser¬ 
vice both states. Using this really big area to its 
full advantage, KC Gars has a really big sound 
and puts on a really big show. 

Cagle started Wic areer. as a radio DJ irvhigh , 
school ^ 

schod 



de and began doi 
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parties, 
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It's Not A Contest! 
You Won’t 
Win Anything! 

But if you have a mobile system 
you think ranks among the 

best ON EARTH' contact 
Mobile Beat Magazine, 

P.O. Box 309, 

East Rochester, NY 14445 
or fax 716-385'3637. 












KC GARS* owner Keith Cagle. 












music library! The music categories irrctcrde: swi 
classjc rock, urban, country and charted music, 
collected all of this over the years. 

,C^le.now has eight employees^ipcluding his wife, 
do mos 
reu 
dick 



corporate 


us 


and pr 





harges a straightlfee for their show 




wo 



els his sno 



oursjwith four peop 
easJin the company does 
ncert*’ show which 



t * -im 


§ fno;iths 


set up their uflim 
nothing but their $1,000 ultim" 

includes props arid full costume dress. The Compaq.'designs the 
costumes themselves and then have them made. D 
of April and May they do about 35 of these gigs. 

Cagle contributes his success to determination. He says that 
many DJs give up and get out of the business. Cagle’s philosophy: 
“Without change, growth is impossible.” 
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Equipment List 


Lighting and effects 




Tripplite rotating beacons 
Diversitronic 50S-2 super 
strobes w/ remotes 
48” Black Lites 
Clear Egg strobes 
150-watt Tri- 
150-watt 



m 


\ 


‘ ^ • * 


I 



Redline 5mm laser system 
Dynasty .Classics neon sign w/ 
controller 

E.T.A. Lighting crankup light 
stands, trussing and controller, 
and mirror ball 
Nixon 20-channel power 




Sound 

Alesis equalizers 

DOD crossover 

Peavey amps 

E/V15” sub cabinets 

Denon DN-2000F CD players 


Numark PPD DM197 
sampler 



ixer w/ 



JVC XL-G512NBK Karaoke players 





Sampson mics 
Audio TdchnicaPro 4 mics 
...and more. 

Video 

Sony VMS \ SR 






Zenith PRO 851X rear screen 




Panasonic PK 4505 video camera 
Nine-inch color monitors 


and more. 



Pyro Plak flash and sparkle 
pots, controller 
LE MAITRE Optimist 




Univentur 
Jo Jo Pineau 




D.J 







more 


PRICE+QUALITY-f 

SELECTIONr 


beye rd y n a mic)))] 


NakamicKi 


ixicon 




KRK 






1 ')i awimM 




Symetlix 




SOUNDTRACS 

) audio-technica 


APHEX 


DENON 




3M III ^1 

14 SI 




BASF 

CXKMvK QpOlle i 

Ampex 
Vega 

A V A ¥ 

Ness Attman 


()S( 




^croLun 


TASCAM 


E l\l r\l H EI S E R 

Panasonic 


Technics 


• 1 [i 
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5618 Odana Road» Madison, Wl 
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by Mike Erb 



N orwich is a small city situ 

ated amongst the rolling 
hills of Central New York 
State. It is here that Doug 
and Kathy Darrah, along 
with their four children, live and work. 
While Kathy operates “Doug’s Subs,” a 
popular Norwich sandwich shop, 

Darrah devotes much of his time 
to “Hot Wax” DJ service. He is 
quick to admit that if it wasn’t for 
his wife’s support, he wouldn’t 
be where he is today. In fact, 

Darrah is very lucky to be where 
he is today; a few years ago he 
suffered a heart attack which 
required quad-bypass surgery. 

Former lounge 
lizard 

Previous to starting Hot Wax in 
1975, Darrah was a musician, 
playing in various bands for nearly 
17 years. The bands gradually 
shrunk in size until It was a solo 
act. As Darrah explains, “I felt 
that after playing hotel lounges 
as a solo act, I was nothing more 
than a jukebox, playing the same 
requests over and over. I decided 
to become a DJ.” Now, the busi¬ 
ness that began out of frustra¬ 
tion has become a labor of love 
for Darrah. He quips that he’ll be able to 
“retire” in a year, adding that you can’t 
retire if you don’t work. His implication 
being that he loves his work so much that 
it doesn’t seem like a job at all. 


But make no mistake, for Darrah, run¬ 
ning Hot Wax is a full-time job. One that 
Includes peripheral services such as video 
taping and Karaoke. Currently Hot Wax is 
running three 100 percent CD systems. 
Each system includes a full light show.With 
qualified DJ help scarce in this rural area. 


Darrah offers his customers an interesting 
option when he books the third system, 
“I’ve taken a negative and made a positive 
out of it.The DJs I have are all very good with 
people but occasionally I need to send one 
into a situation where they may not be 


totally sure of what songs to play. For 
these occasions,I’ve created a music menu 
which I give to the customer and they get 
to choose 100 percent of the music.This 
way the customer gets a qualified DJ who 
will play exactly what they want, and at a 
lower cost. This fits the need of many 
clients in this area.” 

Help! 

One concession Darrah has made 
since his heart attack is to hire addi¬ 
tional help, particularly for setup 
and breakdown.To keep things legal 
and at the same time spare him from 
additional bookkeeping chores, 
Darrah went to Kelly Services, a 
temporary help agency. He explains, 
“At first I was going to the Depart¬ 
ment of Labor (to find temporary 
help) but they didn’t screen the ap¬ 
plicants. I discovered Kelly Services 
and learned they do screen appli¬ 
cants. I gave Kelly a job description 
which they keep on file. I can even 
include specifics such as stipulating 
that the person needs to be prop¬ 
erly dressed.” After explaining to 
Kelly Services what he needed, an 
agreement was reached. He enjoys 
the benefit of having qualified help¬ 
ers on demand without worrying 
about keeping track of any of the normal 
things like taxes and workmen’s compen¬ 
sation. Kelly Services supplies workers 
for a set hourly fee and Darrah writes it 
off as an expense, not as a wage. 
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Props a plus 

Darrah has discovered that by offering a few 
extras, it has greatly enhanced his value to 
customers. “The addition of props has just 
about doubled my business. I have inflatable 
guitars that I pass out. For the conga line, I 
hand out sombreros, tambourines and mara- 
cas. Hard hats are passed out during*YMCA’ 
and during a country song, I’ll hand out 
cowboy hats.” 

Another Darrah specialty is“Kiss Rating 
Cards.” During the meal, he passes out targe 
cards with the numbers I to 10 written on 
them. At the top and bottom of each card is 
written the name of his business. When the 
guests clink their glasses to get the bride and 
groom to kiss, the members of the wedding 
party will hold up their Kiss Rating Cards and 
judge the kiss, much like judges scoring the 
Olympic diving competition. He has found 
this to be a nice extra that people remember 
and llke.“When prospective customers meet 
with me, I show them a videotape of people 
having fun with the props. I find this to be a 
real killer.” 

To keep the energy level high, Darrah 
believes that during a gig there should never 
be any“dead air.” He always has some kind of 
funky jazz going while he is making introduc¬ 
tions or making announcements. He has 
cassette singles with a variety of novelty 

songs like the Dragnet theme, 

« 

drum rolls or the “Charge” yell. 

Darrah feels that these small 
details add up and help to create 
a more positive atmosphere that 
people remember. 

Bonkers for 
Beamers and 
Bubbles 

High School dances are a big 
part of Hot Wax’s business and 
Darrah has put a great deal of 
time and money into his lighting 
system. He has eight self-de¬ 
signed and built boxes that hold 
flood lights and egg strobes in 
addition to beacons. He uses 
several American DJ lighting ef¬ 
fects including Charisma, Orbit, 

Vertigo,Jewels,mirror ball and Dual Sunlights. 
He hangs a white, eight-foot screen behind 
him and projects lighting effects on it. He also 
brings a bubble machine along. (He has dis¬ 
covered that the addition of glycerin, avail¬ 
able at any drug store, makes larger, longer 
lasting bubbles.) 


Community 
minded 

One of the re¬ 
markable traits 
of Darrah is his 
willingness to 
give back to the 
community a 
portion of what 
he has received. 

He regularly do¬ 
nates his ser¬ 
vices to nearly a 
dozen nursing 
homes and adult 
homes. “I'm not 
making any 
money doing this 
but I enjoy it and 
fee! good about 

- fi 

It. 

One thing he does during wedding 
receptions that generates loads of goodwill 
and referrals,is to acknowledge the caterer, 
photographer,videographer and cake maker 
at some point during the reception. He 
leaves space on his contract so the cus¬ 
tomer can fill in the names of these people, 
“In the long run it brings me more jobs, 
since I’m plugging them, they’ll give me a 
plug down the road. It’s kind of a nice thing 


to do and it reminds these other profes¬ 
sionals that we’re all in this together.” 

Pennywise 

Advertising is something that Hot Wax 
takes very seriously. Darrah has found his 
ads in the local Pennysaver newspaper to be 
quite cost effective while producing excel¬ 


lent results. Darrah says, “I try to hit the 
bridal guides in January. Instead of putting 
in a big ad, I put in 10 to 12, two-inch 
square ads at a cost of about $ 12 per ad. 
This puts an ad on almost every page. I 
have a thick black border around them so 
they really pop out. I also receive mailing 
lists of prospective brides from the bridal 
shows and send out follow up letters and 
flyers to each.” All this has paid off for Hot 

Wax as Darrah claims that this 
year has been his best year ever. 
While most of his work comes 
from a 50 mile radius, it’s not 
uncommon for Darrah to travel 
120 miles east toAlbany or south 
into Pennsylvania. 

Meeting customer 
demand 

Based in a small town about 60 
miles southeast of Syracuse and 
50 miles northeast of 
Binghamton,Darrah successfully 
competes against the DJs from 
the bigger cities by following a 
simple philosophy, “I don’t be¬ 
lieve you can ever just sit back. 
You have to keep adding, up¬ 
grading or changing,” he says.To 
illustrate his point,he adds,“Lots 
of kids at high school dances will come up 
to me and ask me what new lighting effects 
I’ve added this year for their dances.”The 
customers of Hot Wax have grown to 
expect new things and Darrah is always 
willing to oblige. 
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BUY DIRECT 81 

SAVE! 

SPECIAL 
EFFECTS 
LIGHTING 
AND PRO 
AUDIO 

WE ARE PROUD TO OFFER 
YOU SOME OF THE FINEST 
NAMES IN THE INDUSTRY 


AMEBICANDJ MARTIN 
CROVfN STANTON 

GEMINI FORMAN 

PROGRAMSISTEM QSC 
BOSE METEOR 

SELECO DENON 

WE ARE COMMITTED 
TO OFFERING YOU THE 
LOWEST POSSIBLE PRICE 
WE WILL MATCH OR BEAT 
ANY ADVERTISED PRICE 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 
WE ACCEPT MOST 
MAJOR CREDIT CARDS 
C.O.D.'S ARE WELCOME! 
DESIGN CONSULTATION 

IS PART OF OUR 
SERVICE! 


CALL FOR FREE 



by John Rozz 



Another calendar year is winding down/\ 
but for many of us, this is the time of year 
we can wind up stressed out. From Thanks¬ 
giving through New Years so many events come at us all at once it can be overwhelming. 

Hey, relax. This is the most festive time of year. DJs and KJs can enjoy the holidays 
too! Here’s my game plan to help relieve all the pressure and get you sanely through the 
rest of the year. And maybe even help you 
enjoy the holidays. 


Office automation 

Along with two associates, 1 am working 
on a series of Monday morning gigs for a 
group ofhigh school students. Having an 
extra person on the job makes the setup 
much less stressfiil. It frees my right-hand 
man and myselffrom battling hectic rush 
hour traffic, but it leaves the office short 
handed. No problem—ouroffice phone 
is being answered by a Voice Mailing 
System. It’s not as good as a real person, 
but, it is an effective way to run the office 
when we must all be out for few hours. 


The Rozz method for 

getting through 

the holidays stress-free 


1. A weekly massage (Shitsu is the best) 

2. A regular workout routine 

3. A full day off (no phone, nothing) 

4. Read apositive book (“Working With Jerks”) 

5. Food (Eating properly is a must if you want 
to stay healthy.) 


The voice mail can dial direct to my 
mobile phone so 1 never miss a call. 


Music libraries 

A simple way to reduce stress on the job is to have your music library properly filed. This 
may seem a bit elementar}'; but nothing can throw ofFyour pacing more during a job 
than trying to find a mis-filed disc you know is there. 

If you’re using a PC, a computer database of your miLsic is a great way to keep track 
of your music. 

If you’re constantly jockeying music between multiple libraries, or need to lend 
music to your DJs, music 1 ib rary cards can be used to track the whereabouts of your discs 
and when they are due back. 

The buffer solution 

Nothing beats having an assistant who can take some of the burden off your shoulders, 
a person who can “schmooze” guests who want to come up and chat while you’re 
performing. It helps to have someone who can also rake requests, show a line dance or 
two, run the lighting rig and help load in and out. By not trying to do everything 
yourself, you will be spared much stress. 
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• 8-Channel Microprocessor 
Lighting Controller 

• 4 Chase Channels and 
4 Effects Channels 

• 16 Programmed Chase 
Sequences 


• Audio or Manual Triggered 
On/Off, Flash, Solo, 

Blackout Features 

• Mounts in Audio Rack for 
quick setup, fingertip control 

• Expandable, LED Monitored 


M.A.D. DJS PBtfORM THE BEST. 



Model M.A.D. 1002 

MAD. Chase tOOO, MA.D. 1001 Poweftar, 
MAD. 1001-16 Powerbar with Program 
Chase also available 



€m SYSTEMS 

Division of National Biological Corporation 

1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425*3388 • 800-321-6699 • Fax: 216-425-9700 


O 1 National Bnlogical Cofporation. All rights reserved. 


994-26 
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I n rhc last issue ol Tech-lalk, I dis 
cussed the various types of cartridges 
available today. 1 was also made aware 
that many DJs who use turntables do not 
know how to set up a tone arm properly. In 
fact, 1 receive many calls from people need¬ 
ing advice on just that subject. So, let me 
explain... 

Consult your manual 

The first thing you must do is consult 
that little piece of paper that 
came with your cartridge. Open 
it to Spedjicatiofis, recommended 
tracking force ( or weight), th is 
will be in grams. Most cartridges 
give you a range of values — i.e. 
the Stanton 680FL has a recom¬ 
mended tracking force of two to 
five grams. This is the range in 
which we can set the rone arm. 

After you set up your car¬ 
tridge on the head-shell and have 
plugged it into your turntable, 
we have to balance the tone arm. 

Remove any plastic protectors 
on the stylus. T hen, take the 
tone arm out of its rest. While 
holding the arm with one hand, 
rotate the countenveight until the arm 
balances like a scale. Look for a perfect 
balance, no up or down pitch. Place the 
arm back in its rest and clip it in. Hold the 
counterweight and turn the small numeri¬ 
cal dial until it reads zero (0) - there should 
be a reference number on the tone arm 
itself. The tone arm is now balanced. Now, 
using our example above with the 680EL 
cartridge, 1 hav^e found the cartridge to 
work best at four grams. 


If you look at the numerical dial on the 
counterweight, you will notice the numbers 
increase up to three or four, counterclockwise. 
Turn the entire weight until the number four 
lines up with a red or white mark on the tone 
arm. If you find that one complete rotation is 
not enough, continue rotating until the total 
added mass is four grams—i.e: On a counter¬ 
weight that only goes up to three when fully 
rotated once, continue to rotate until you 
reach number one (1). Three plus one will give 


you four grams. (See diagram and inset.) 

Now for the anti-skate 

The anti-skate dial, just to the right of the tone 
arm, adjusts the out\v''ard pressure on the tone 
arm. This gets set to the same value as the 
counterweight. If you set your weight to four, 
then set the anti-skate also to four. Ifyour anti- 
skate knob stops at two or three, just turn it up 
all the way. OK, youVe almost done. 


Height adjustment 

On theTechnics 1200, you can also adjust the 
height of the tone arm. I find the best way to 
do this is to place a record on the platter fitted 
with a slip mat. Place the tone arm at the point 
where the record s grooves end. Now, look at 
the turntable from the side and see if the tone 
arm is parallel to the record, if not, adjust it up 
or down until it is. 

Ail things equal 

That’s it! The arm is now set. You might 

want to try the cartridge out and tweak 
the counterweight until you have the 
best balance. The 680EL can be safely 
set anywhere between two and fi ve grams. 
Two grams will give you the best sound 
and least record wear. Five grams will 
give you the best tracking. If you adjust 
the arm too lightly it will not hold the 
groove. If you adjust the weight above 
the recommended value you can say 
good-bye to your needle, cartridge and 
records. 

Ify ou like to scratch and cut, make 
sure you get a cartridge designed to do 
so. As for stylus care, remember to brush 
the stylus in a forward direction, never 
backwards; and never place a dime on 
the head shell! 

dbne in next time when I’ll talk about 
obtaining power where there is none—using 
inverters and generators to power a gig. 

If you have any questions or queries, 
send them to me at Abracadabra Lights and 
Sounds, i 153 Deer Park Ave. North Babylon, 

N.Y. 11703; 516-667-2300. 
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Large selection of name brand equip¬ 
ment and hard-to-find accessories ail 
at discount prices, CALL TODAY for 

your FREE catalog subscription. 

1 - 800 - 945-9300 

Catalog Phone Hours: 
Mon-Fri 7AM - 0PM 
Saturday 9AM -5PM 
(California Pacific Time) 

• 30-Day Trial Exchange 

• 30-Day Price Protection 

• Same Day Order Processing 

• Express Air Delivery 

• Our 18th Year Serving You 







DEMON 


DEMON 

DN-2000F Dual 
CD Player 


NEW! 



400APn) 




.| DN-730R 


J Cassette 




Includes RC-41 
Wrist Remote 
Control 

DEMON 

NEW! 

DN-600F CD Player 






Power Aiiipliner 
IVhy Pay More? 

High quiility A6 powe* 
amplifier with 270 wntis 
per chanriel 3-Year Factory 
Warranty Model #400A 
List S5M 00 



SL-1200 Turntables 


WHEM T “ 



CHECKS 








0,1) PIOrMECR* 


DJ-5000G 


CD Player 

Large jog wheel for scratching 
Lots of other features! 


CD Cases & 
Sleeves 




DJ Accessories 


• Headshells 

• Needles 

«Record & CD Care 



nic 








MX-300 


2'Day Air Delivery 
Guaranteed For only 
$5.97 extra! 

Give us a call or see our 
catalog for details. 


Fog Effects 




Sampling Mixer 

• Digitally sample up to 16- 
seconds of music or vocals 

• Lots of inputs and loaded 
with features. 

List $600 ” Call tor your cost 

gemini_ 



AMDJ Crystal 



SL 1200 Anvil 


Right Case 


From $12,99 to $650.00 

U 


NEW 


PMX-2200 
DJ Jazzy Jeff 
Signature Model 




J^less Mic Syste 

Starting at only $197 

BedroT^ice* 





Huge selection of the cases 
you’ve been looking for. 

See them all in our 68-pdge catalog. 



Roboscan 812 



SAMSOH 


^ Eerwin-Viff ga! 

12B 12** Speaker 







K1 



In Southern California Visit Our 

SUPERSTORE 

13110 Magnolia St. Garden Grove, CA 92644 
(close to Disneyland^**) 1/4 mile north of #22 freeway 

(714) 530-6760 
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Before you shop for a computer, 
read this! 

J ust like music hardware and software, every year computer tech 
nology clianges and improves. This guide will suggest the essen 
tial features you, the average small business owner, should look 
for in choosing a versatile PC which will meet your needs for 
the next two to three years. 

I he face of computing will change substantially in die next year 
for several reasons. Microsoft is introducing a new operating system 
lor IBM compatibles, and Apple is revamping its Macintosh operat¬ 
ing system — both will require a stronger machine. In addition, with 
the new multimedia applioitions and the high power online services 
you’ll want a machine that is sophisticated enough to take advantage 
of these new arenas. 

The best news, however, is that this technology will cost the 
same or less than a le.sscr powered machine did two years ago. 
Rall[>ark prices for the system described below are $ 1,400 for the 
computer and $400 for the monitor, or $700 less than the system 
recommended 18 months ago (MB August/September 1993), and 
with more power! 


The face of computing will 
change substantially in the 
next year for several reasons. 


Central Processing Unit 

The Central Processing Unit (C]PU) is the heart of a computer sys¬ 
tem. On an IBM-compatible, I prefer at least a 486 chip running at 
a speed of 66 MHz with a Vesa Ixical Bus (VLB). The bus refers to 
the way the motherboard communicates with the monitor and exter- 
nal hardware, for the Mac, you want to look at least a 68040 
running at 33 Ml Iz. Make sure the motherboard allows you to up¬ 
grade the chip at a later date and includes at least two expansion 
slots. 



Memory and disk storage 

Having enough memory is the key to making the high-powered 
chips and the programs designed to work with them fly at top 
speed. Do not look at a PC with less than eight megabytes (MB) of 
memory. Caution: Most systems advertised at chain scores only have 
four MB. Each MB of memory should cost no more than $50. 

Your hard disk should have a minimum of 300 megabytes of 
storage space; 500 MB is what I currently recommend. With a Mac 
you may be able to get away with 250-350 MB since the programs 
are often smaller. 

Video 

Get a monitor with at least .28 mm dot pitch. This refers to the 
sharpness of the screen. It really is a matter of personal choice on 
the size of the monitor. If you think you’ll be doing a lot of design 
work, look at a 17-inch, otherwise a 14- or 15-inch should work 
fine. Also, make sure the internal video system has at least one 
megabyte of RAM and that it can handle 65,000 plus colors. 

Sound 

Buy a system with an installed stereo sound card that is sound 
blaster compatible and conies with speakers. 

CD-ROM and drives 

Forget the old 5 1 /4-inch drives, new software will be distributed on 
CD-ROM. Get a 3 1/2-inch drive and a double speed CD-ROM 
that has a 330 millisecond access time or less. 

Modem 

rhe modem is an essential (sec Mobile Beat November ’94). You 
can fax, send documents, or just have ftin online. Get a 14.4 fax/ 
modem or the 28.8 BPS model that has V.34 standard. 

Finally, do your homew^ork. Know what you want (this list) 
and don’t make compromises in the store. A “put together” system 
is often as good of a performer as a national brand. If you’re com¬ 
fortable with the Sides person and the warranty then buy it there, 
but don’t compromise service for just a good price. 

Ted Gurley is co-owner of Sound Associates Mobile DJ company in 
Dallas, Texas and can be reached at tgurley@delphi.com. 
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DJDB 


The only 


ic library organizer! 


Now you can find the titles, artist, types, 
albums, release dates and BPMs 

F-A-S-T! 

The program is designed by a DJ 
with 14 years of spinnin\ Not only 
can you find the above items but 
you can print them out in several 
configurations. You can also add 
your personal comments to each 
title! The program also includes a 
planner calendar to keep track of all 
your booking dates. This program 
is ideal for any size library and is 

very easy to use. 

For more information 
or free demo disk, 
call Stan The Music Man at: 


(705)267-4315 or 
fax (705) 360-5151 
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168-piect* Star Maker 
Incredible Low Price! 

$49.99 


lieni specials \ahd until Dec U. 1VU4 

Special! 

Blow up guitars & 
saxaphones $7 do/./ kio/. mm 


6 dozen Leis 
4 dozen W rap gU 
24 Neon inaraciis 


1 dozen Sombreros 
s 6 Sireamer Wands 
6 Blowup Mies 


. 

^VT 66-piece Promo Package 

Available for only $24.99! 

Consists of: 1 dozen Sunglasses 

3 dozen Leis 
12 Neon Maracas 
6 Sombrertts 

Other packages are available 


lltimate 252-piece 
Pinto Party Pak $99 

2 di)/. Blues L’ kisses 

-L 

1 doz. Ioain hands 
1 doz. Streamers 
I doz. Saxaphones 
I doz, Ciuilars 
1 tloz. Sombreros 
I doz. Chicken hats 
1 gross Hawaiian l .eis 
12 Nei>n Maracas 


PINTO NOVELTY CO. 

Wholesale Distributor Specializing in All Your 

basic Party Good Give-Aways 

24 hour answering service available! Call lor Price List 
718-375-6148. Open Mon. - Sal., 9a.m. - 7p.ni. 

iWEDI)INGSHlTA^RlMlTZyAHSmR<THD''AYS 
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ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shov/n on 
our Rack Stand. Easy as 1-2-3! 



M-2R 



13 Spaces for Amp 
10 paces for Mixer 


Conso/e Cases auaifable 
in many sfy/es. 


Albums Available in 
Any Case Style 



18* ' 

14" 

Double Rov/ 

Holds 135 

Molds 100 

Holds 200 


45’s Cases Available 


CD Cases Available 


Deluxe Console/SB 



Heavy Duty Polyethylene 
Travel Cases 

CD Case 
Molds 80 



Album 
Case 

1 Row Holds 120 

Any Case Above $24 

Cassette Cases Available in Any Case Style 


Single Turntable & Mixer Cases 


In Any Style 



* 


In Any Style 




Double Row I 

Triple Row 

Triple Row 

Five Row 

Holds 375 I 

Holds 550 

Holds 100 

Holds 165 


Depth 16" * 8 Spaces tor Amp 
10 Spaces for Bottom Mixer 
B Spaces tor Top Mixer 



F/edium Duty flight Cases Rec or Surface Hiavty Duty 
Hardware Carpet or Vinyl Laminate Flight Case 



1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516-563-1390 

OUTSIDE NEW YORK CALL 1-800-343-1433 


Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 


MasterCard 
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Who is **DJ Mike ’ Michael Hcavrin? We don’t know him person¬ 
ally but we do lenow that, besides being a full-time husband and 
father, he works full-time as a security coordinator and DJs the rest 
of the time. 


Heavrin, ofjustice, Ill, got his start by volunteering to DJ a Litde 
I cague dance in 1983, which got him interested in being a DJ. Since then, he has devoted most 
o( his free time to develping his own part-time DJ business. 


On the road, Heavrin specializes in handling each job individually. He will often use trivia, 
give-aways, and perform various skits to customize the entertainment to the audience. Heavrin 
says “I feel something special when I get up and start to entertain, I get an energy build up. I 
like to sec people have a good time and to know that 1 am helping to make that happen.” What 
we like is the way Heavrin has used his truck to advertise his business. Check it out. 



SMOKING 


HABITS 


ARE HARD 


BREAK!!! 


INTRODUCING... 


MKII 


JEM’S most compact Smoke 
Machine, the J1 is ideal for 
Mobile DJ’s, Nightclubs 
Bands. Power and reliability 
at an affordable price. 

• High Output. 

• Variable Output. 

• Remote Control. 

• Fast Heating Chamber. 

• Compartment for 1 liter bottle 

• Portable (wt. 14 lbs) 




iwt Tit fOFVCl MOSO 

WARNING 


rf'iMnk HTr 

lM 


YEAR UMITEO WARRANTY* 




Group One Ltd. 


80 Sea Lane 
Farmingdale, 

New York, 11735 
Tel 516-249-3662 
Fax 516-753-1020 


It’s not everyday that you’d expect tlie DJ 
at your wedding reception to be the same 
person that married you. But in Berwick, 
Maine, population 5000, thats exactly 
what you’d get if you hired Sotuids Un¬ 
limited. You see, the owner of Sounds 
unlimited, Rick J. Cunningham, is also a 
Justice of die Peace and Notary Public. It 
actually works out pretty well for die 
clients because not only are Cimninghams 
rates slightly below the going rate in the 

area ($275-$350 for a 4-5 hour gig) but 

he’ll throw in the marriage for free! 

Cunningham’s interest in music goes 
back quite a few years. He used to work in 
radio and is currently a freelance writer 
for Country magazines. His main busi¬ 
ness is the sale of Collectable Records 
which he runs out of his house. He got 
into the DJ’ing business in 1973. About 
seven years ago he decided that it might 
help his business to become a Justice of the 
Peace. He was sworn in and the rest is 



Cunningham finds himself doing a 
lot of business in the neighbori ng state of 
New Hampshire, particularly in Dover, 
Portsmouth and Rochester. He has not 
given up on vinyl and uses LP’s, 45 s, 
cassettes and CD’s in his DJ business. 
Admittedly an equipment junkie, 
Cunningham finds himself changing 
equipment frequently. Currently in his 
arsenal are Rhino Speakers, Pioneer CD 
players, a 200-w^att JVC amplifier, Tech¬ 
nics 1500 uirntables a Recoton Wireless 
Mic and a Diamond Light Show. 

To pump up the excitement at his 
gigs, he gets die audience involved in 
Trivia and Dance contests. For giveaways 
he hands out T-shirts and promo CD’s. 

He reports that business for 1994 
was up over 1993 and he loolcs forward to 
an even better 1995. 
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“Play it again Sam” people 

They really believe everyone wants to 
do the Electric Slide once every fifteen 


minutes 


Requests* Take them for what they’re 
worth and try not to let them bother you. Just 
remember, you are the professional, you know 
what you should and shouldn’t play. When all 
else fails, just smile and say “I’ll see what I can 
do.” 
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Requests may sometimes be a pain, but they can also be a lot ol fun if dealt with 
correctly. Quite often a request can turn out to be the perfect song to squeeze into your 
set. The obvious key is to use your own discretion. 

A lot of clients ask us not to play particular songs* either because the\' don't like A^ork Ashe is president of Mark s Rolling Dance 

certain music or they are afraid it will offend the guests. If a guest asks for a song the Revue Inc., Agawam, Mass. He also owns Muss 

client disallowed, simply explain you can’t play it as per the host’s request. Keefi in Mobile Disc Jockey School Inc., the first DJ school 
mind who you are talking to. He or she may be a family member, future client, or to be licensed by the Commonwealth of Massa- 

worse yet, a nut case who doesn’t take “no ” for an answer (re: Mobile Beat #5 Horror chusetts, Deportment of Education. 

StoiyT 

There are several types of people that 
might come to you with a request. Here arc 
some examples: 

Decent people 

They are never any trouble, thank God for 
these people. 

Obnoxious people 

They stir up trouble. Your professionalism 
is truly tested. They usually start early with 
complaints about dinner music. 

Ignorant people 

rhese people have no idea what they want, 
who they want, and when you do finally 
read their minds and play the song they 
wanted, they’ve left the room and don’t 
hear it. They then come back five minutes 
later and ask you why you won’t play it. 

Know-it-all people 

People who think they could do your job 
better than you. 

Bad attitude people 

They are unhappy with everything. They 
live to make everyone else as miserable as 
they are. Their most frequent request is 
Why can’t you turn it down?” 

People in a time warp 
In the land of the lost, these people want 
music totally unsuitable for the event. 

Watch out for them, they can destroy a 
mood in a flash. 
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HO MOBILE OJ IS 
COMPLETE WITHOUT OHE! 

In a fraction of the time and effort, 
the complete mirror ball package will 
worlds well for you as a clumsily 
gmirror ball from the ceiling. 

Complete Package Includes: 

• 12” Mirror Ball 


X 
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Oi*®"** 


• Telescopic Stand 

• Par 36 Pinspot 

• Pre-mounted IIOv Motor 

• Heavy duty Detachable Base 

Features: 

• Pre-mounted motor 
w/internal circuitry 

• Collapses tor easy transport 

• One year limited warranty 

• Extends to over T tall 

• Floor to deling beam projection 




MasterCard 


ELECTRONICS U.S., INC 

1 - 800 - 327-2233 

FAX 602-967-0616 
Tempe, Arizona 
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or centuries bartering was a common 
■■■and acceptable way in getting what 
■ you needed. Americans have since 
lost the art but, the practice is not dead. In 
fact, bartering is, once again, becoming an 
acceptable practice. 

What can you barter? 

Bartering only works if you have something 
someone else wants and someone else has 
what you want. For instance, you can barter 
your DJ services. You can also barter your 
used equipment. One thing I’ve found a 


Bartering is an 
effective way to 
get something you 
want by trading 
something you 

have or don’t need 
anymore 


market for is empty Cl) jewel cases (since I 
have converted to Univenture poly sleeves). 
1 take the empty jewel cases to a local record 
store and trade each one for credit. The 
record store then sells them for $1 or uses 
them to replace broken CD cases. One big 
expense for all DJs is obviously music. We 
trade our unwanted CDs at record stores for 
CDs we need. I’ve received something I 


needed and the store received something they 
could use, and for less than retail. 

Another item you can barter is your 
mailing list. Caterers, travel agents and 
videographers, to name a few, all may be 
interested in your client mailing list. My 
company has traded our mailing list for CDs, 
office supplies, magazine subscriptions, and 
even advertising. 

You can also barter your services for 
things such as cleaning services, accounting 
services, printing costs, etc. You can get real 
creative and barter for such things as store gift 
certificates. If you DJ a Christmas Party for a 
department store, why not offer to take a trade 
for credit at the store? With any luck, you 
won’t have to spend a cent for Christmas 
presents! 

Bartering is also an effective way to get 
something you want by trading something 
you have or don’t need anymore. You were 
going to spend cash but, by bartering, you’ve 
helped correct a negative cash flow. This only 
works, though, ifyou’rc trading for things you 
really need. One trap you can fall into is 
getting things you really do not need when 
you could have put those profits from the 
business into the bank or paid expenses. 

There are professional bartering ex¬ 
changes that have opened up throughout the 
United States. Look in your local yellow pages 
under “Barter & Trade Exchanges.” The es¬ 
sence of barter exchanges is that hundreds of 
local businesses join these exchanges. All types 
of businesses arc active in the exchange: ac¬ 
countants, restaurants, printers, etc. You then 
market your service to the other members of 
the exchange. 

If a hairdresser hires you, you don’t get 
free haircuts for life — you build up “trade 


dollars” and can then spend them with any 
other business in the exchange. There is usu¬ 
ally an application fee and a two-percent cash 
per transaction charge with these exchange 
services. So, for every $ 100 you buy through 
the exchange, you pay $2 to the exchange 
(percentage rates may vary across the US), You 
also receive detailed monthly statements and 
yearly income tax information. Check with 
your local exchange for further details on how 
bartering works in your area. 

Warning: Bartering is considered taxable 
income to the IRS, so please check with your 
accountant before you join. ^ 

__ 

Veteran DJ Rob Alberti operates After 

Hours Disc Jockey Service and After Hours 

DJ Supply in Westfield, Mass. He can be 

reached at 800-782-3033. 



The 1994 Mobile Beat TOP 200 song 
list is now available as a high quality 
2-color reprint! A handy reference 
for your DJs and a valuable hand-out 
to potential customers! Sold in sets 
of 25 for just $ 15 plus $2 s/h (NYS 
residents add 8% tax). Order Today 
* Quantities are limited!! 

Send name, address, & payment to: 

Mobile Beat, PO Box 309, 

E. Rochester, NY 14445 
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A good business plan will help 


you make sound financial and 


marketing decisions 


by Blaine 



Putting together a plan for your business 


You need not have an elaborate cover 


Is this a startup, buyout or expansion 




is something you can’t delegate to others. 


sheet. Yet it should be neat, attractive and 


It must be based on your ideas and experi- short. If you want to have your plan do 


Has this business started operation? 


ences; outside sources can only assist you double duty as a financing proposal, use a 


What is the firms mission statement? 


in the planning process. 


separate cover sheet for each bank or fi¬ 


When and where was this business 


The importance of 


nancing source you submit it to. 


started? 


planning 


Executive summary 


What is the basic nature and activity of 


Having a business plan forces you to take 


both an objective and critical view of your 


current or prospective Dj business. Your 


Although the executive summary is the first 
part of the business plan, it should be the 
last section written because it summarizes 


the business? 


What is its primary product or service: 




What is the current and projected state 


plan will help you manage and market 


the total plan. You wont be ready to do that of this industry? 


your business effectively toward its suc- 


until you have written all the other parts 


cess. Developing a plan will also enable 


What is the company’s stage of develop 


you to select marketing activities appropri 


This section is crucial in getting the 


ment? 


ate for your type of business. In addition, 


attention of the reader who just has a few 


What achievements have been made to 


it will provide a basis for outside financ¬ 


minutes to spare. (Realistically, this is all the 


ing, should you decide to go that route. 


time most individuals will give your plan.) 


It is crucial that the executive summary 


Planning not to fail 


Outlining a plan 


Business plans typiadly vary. It is always a 


creates a clear picture of the proposed ven¬ 
ture and, create a sense of excitement about 


Once you finish the final plan, be 


sure to use it, don’t just file it away. Stud- 


good idea to seek out what others have 


done or check with your financing source. 


its prospects. If it doesn’t accomplish this 
the chances of the re¬ 


ies show that nearly half of all new DJ 


Another good source for guidance is the 


mainder of your plan 


Small Business Development Center at 


your local college; you’ll find free, (or in¬ 


expensive) extremely valuable informa¬ 


being read is extremely 
slim. This summary 
should be no more 


A business plan should include: 


tion. If there isn’t such a department in 


than two pages in 


your schools, ask if there is a management 


length. 


✓ Cover sheet ✓ Executive summary 


or marketing department. 


General 


✓ General company description 


Cover sheet 


l he cover sheet should identify the busi- 


company 

description 


✓ Products and services plan 


ness and document, identify the location 


Begin with a brief de- 


and telephone numbers of the business or 


scription of the com 


✓ Marketing plan ✓ Management plan 


where the principals can be reached, and 


pany itself. If the firm 


identify the person who wrote the busi 


ness plan. It is also a good idea to include 
the date. 


is already in existence, 
its history is included. 
It should address such 


✓ Operating plan ✓ Financial plan 


✓ Legal plan 


important points as: 


✓ Supporting documents 
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firms fold within the first two vears. 
With a good hasiness plan, you can 
avoid getting into something doomed to 
fail. It is far cheaper nor to start an ill- 
conceived endeavor than to learn bv ex- 
perience what a business plan would 
have taught you, at the cost of several 
hours of intensive work. 

Next time, we’ll take a look at the 
products and services section of your 
marketing plan. Have a successful Holi¬ 
day season and a prosperous beginning 

to 1995! 



Blaine s Bullet: 

I’m extremely pleased to see that 
entries are starting to come in for my 
Marketing Ideas contest. Don’t for¬ 
get, this is an ongoing contest, so 
keep the ideas coming! Just write 
your thoughts down on a sheet of 
paper and mail them to me at: Blaine 
Greenfield, 283 Bolton Road, West 
Windsor, N.j. 08520. 

We’ve got a winner! 

The first recipient of a MoMe BeotT- 
shirt for a winning marketing idea is 
Allen James Smith of Essence Enter¬ 
tainment in Newport Beach, Calif. 
Smith operates a country mobile ser¬ 
vice, and he trys to make “...clients 
and prospects become aware of our 
uniqueness the very first time they 
hear our name.” 

What they do is use a clever 
brochure,packaged inside a CD cover. 
You open up the cover, expecting a 
CD, but instead get a copy of the 
brochure on the left side and in place 
of the CD, a business card. Smith 
reports that since the CD concept 
was first put into use, bookings and 
referrals have soared. I can see why! 
This is a fine package. Everything 
about it is done well. 

Congratulations! 


Blaine 5. Greenfield is head of Blaine 
Greenfield Associates, and a professor 
at Bucks County Community Cofiege. 
He will answer all requests for informal 
tion addressed to 263 Bolton Road, East 
Windsor, N,J.08520* He is available as a 
consultant, trainer and speaker; call 609- 

443-3781 or fax 609-426-0246 for fur¬ 
ther information. 


Finally, 

eventhing you need 


for your 




in four 


ultra- convenient 



Cutj through any new 

CD pockaging 
»50i/h 


Stackable sJeroge jystem 
most efiicent & coit- 
elieettve available today 

aoacity 40 CDs 



16 quality wipes m 

lewel bos dispenser. 
»3 99 ♦ 150 i/h 


16 Dividers w/bendable tabs. 
12 printed (Ab-XYZ), 

4 blank; can customize. 

Use with all storage devices. 
I >599 *M 0Oi/h 



which includes DiscPickables, EZ-CD, ond CD Care. *9 99 ^ tSAVE *3 oC'i 

BONUS: Super Shelf DiscPickobles & Essenliol Collection each come with The Compact Disc Users Guide, absolutely free. 
Send checi(/m.o. to MacTec Products, Inc., 21416 Velkata St., Woodland Hills, CA 91364 (U itn add toO 


or call us for a free catalog at 800-MAC*TEC*1. 
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Hold your prices 

In the Mobile Karaoke market (and I assume the Mobile DJ market 
as well) there are people offering their services at ridiculously low 
prices. In some cases* $75 for a four-hour show (in a club). For that 
kind of money why even get out of bed? 

The problem is two-fold; these low-priced shows cannot 
possibly offer the same level of professionalism as those from us 
who take this seriously and have the experience to deliver good 
shows night after night.Thls hurts everyone. Once a club manager 
has been burned by a budget host who lacks the equipment, talent 
and library to make it work, he assumes Karaoke won't work no 
matter who does the show. 

The fact is, we all have to eat and quite a few KJs and DJs in this 
area have dropped their prices just to stay busy. I know as well as 
anyone that negotiation is part of business. When working with 
clubs, we all have to give a little in order to come up with something 
both parties can work with. But don't sell out. Hold to a price that’s 
commensurate with the investment you've put into your service! I 
fail to understand why any competent, experienced KJ or DJ would 
even consider cutting their price just to get a break-even gig.While 
they're locked in to a budget job, their competitors are getting the 
jobs that pay better and offer enhanced exposure. 

It has been my experience that good prospects come back 
Make your proposal, let the client make a counter offer and see if 
it makes sense for you.You are a professional, don't give away your 
service. Walk away if you have to! - 6.G. 


K araoke is fiin by itself but there are a 

couple of things you can do. With a 
.little imagination, these ideas can be 
adjusted to be used in both club surroundings 
or private parties.... 

Contests 

I am definitely in the minority here, because 1 
despise them! If you have a winner, you must 
have a loser. No matter what you do, you’re 
going to upset someone. In every city 1 visit 
there are local contests as well as national ones 
sponsored by various Karaoke companies. If 
youVe going to get into this, come up with 
some new and different angles: Elvis, The 
Beatles, Madonna, etc. Pick up a music calen¬ 
dar, use their birthdays or the time of the year 
(for example: The Beach Boys tor summer). 
You can go the extremes and have contests for 
the most bizarre, most imaginative, the worst, 
and so on. 

Post the rules and read them aloud so 
there is absolutely no misunderstanding. Use 
tour or five anonymous judges. Don’t try and 
do it alone, although you can be one of the 
judges. Audience response should be just one 
of the criteria. Add additional ones like style, 
originality, and stage presence. When the con¬ 
testants sign up have them fill out an “official” 
entry form which asks for name, address, 
phone, and any other data you’d like to have 
(within reason!). This is the beginning of your 
mailing list, an invaluable marketing tool for 
the future. 

Kamikaze Karaoke 

This is a blast and can easily be used at parties, 
as well as in clubs. Instead of your guests 
picking the song they want to sing, have them 
put their name on a request card and write 
“Kamikaze” below it. Then ask two people in 


the audience to pick 
numbers. The first 
being the disc num¬ 
ber and the second 
being the track. 

rhe rules arc 
simple, once die per¬ 
son has signed up 
they must sing the 
song chosen in its 
entirety. You’ll be 
amazed how differ¬ 
ently a song can be 
sung when the singer 
doesn’t have a clue as 
to how to sing it! 

Tip: If you’re 
wo rkingaclub, sug¬ 
gest they set up spe¬ 
cial prices on Kami¬ 
kazes for this 
promotion. Before 
the song is sung let 
the audience know 
that, while the song 
is being sung, Kami¬ 
kazes are a $ .This 

loosens up the atmo¬ 
sphere while gener¬ 
ates some additional 
income for the bar. 

If you’re doing a private party, alter this 
concept by working different guests against each 
other. Don't let people pick specific songs for 
each other, that’s another game! In both cases be 
aware that it can come back to bite you. If you’ve 
got regulars like we do, I have been put up to sing 
my fair share of Kamikazes and my attitude is — 
I Ve got to do them just to show that I’m w illing 
to have as much fun as the rest of the group! 


Next time we’ll get into some more ob¬ 
scure promotions. If you've tried something 
and it’s worked, please write me at Mobile Beat 
and I’ll include it in future articles. Until then, 
sine one for me! 


Bob Glazier, of Howling Hound 
Productions, can be reached at 
800-402-HOWL 
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=> Key Control 
=> Superimpose 
Digital bcho 
=> Vocal Reducer 
=> And MORE I 


BMB Ninja CD & CD+G Player 


FREE ! 

This player FREE when you 
purchase a full set of 80 CD+C's 



JVC XLGM800 Multi Changer & 25 CD+G's 


6~Disc Magazine Loader 
Digital Key Control 
Digital Echo 
Vocal Masking 
And much MORE ! 





I 

Buy now - Includes 25 Free CD+G Discs 





DENONET 2150 LD Player 


Free Software with package: 

ALL-HITS CD+G & 

MMV LaserDisc D] Dance Video 
Hawaiian Tropic Laser Discs 
Exotic Videos 


NEW • Exclusive US Distribution 

Sf+rDisc CD+G 

, 

I 

;|rhe New Standard of Excellence in Karaoke Sing-Along 

iOutstanding ProSeries audio tracks, with full background vocals, faithful covers 
jtasy-to-read lyrics, great digital synchronization, superimpose-ready 

IThe latest hits and the greatest tracks - New releases every month 


Volume 1 CD+G SD-P001 SuperHits 

I, I'LL MAKE LOVE TO YOU Boyz II Men 

fi. DON'T TURN AROUND Ace Of Base 
3. LUCKY ONE Amy Grant 

L ALWAYS Erasure 

5. ALWAYS IN MY H EART Tevin Campbel I 

L ANY TIME ANY PLACE Janet Jackson 

7. LOVE IS ALL AROUND Wet Wet Wet 

8 . TELL ME WHERE IT HURTS Kathy Troccoll 

9. WHEN CAN I SEE YOU Babyface 

10. WILLING TO FORGIVE Aretha Franklin 

II. YOU LET YOUR HEART GO Spin Doctors 
THE WAY SHE LOVES ME Richard Marx 


Volume 2 CD+C SD-P002 CountryHits 

1. HANGIN' IN Tanya Tucker 

2. MAN IN LOVE WITH YOU George Strait 

3. WHO'S THAT MAN Toby Keitli 

4. XX'S AND 00'S (AMER GIRL) Trisha Yearwood 

5. HARD LUCK WOMAN Garth Brooks 

6. O WHAT A THRILL Mavericks 

7. SHE CAN'T SAY I DIDN'T CRY Rick Trevino 

8. SHE DREAMS Mark Chesnutt 

9. LITTLE ROCK Collin Raye 

10. STOP ON A DIME Little Texas 

11. WISH I DIDN'T KNOW NOW Toby Keith 

12. SUMMERTIME BLUES Alan Jackson 


Volume 3 CD+G SD-P003 SuperHits 

1. TURN THE BEAT AROUND Gloria Estefan 

2. LIVING IN DANGER Ace Of Base 

3. WHAT'S THE FREQUENCY KENNETH REM 

4. SOMETHING ALWAYS WRONGToad WSprocket 

5. LETITGO Prince 

6. GOOD TIMES Edie Brickell 

7. ROLL WITH IT Steve Winwood 

8. HIGHER LOVE Steve Winwood 

9. WHAT THE NIGHT CAN DO Steve Winwood 

10. WHILE YOU SEE A CHANCE Steve Winwood 

11. BACK IN THE HIGH LIFE Steve Winwood 

12. VALERIE Steve Winwood 


Volume 4 CD+C SD-P004 CountryHits 

1. SHE'S NOT THE CHEATIN' KIND Brooks A Dunn 


2.1 TRY TO THINK ABOUT ELVIS Pally I ovelcss 
3. WHAT'S IN IT FOR ME |ohn Berry 

4.1 SURE CAN SMELL THE RAIN Blackhawk 
5. THIRD RATE ROMANCE Sammy Kershaw 


6.1 SEE IT NOW 

7. TAKE ME AS I AM 

8. IF YOU'VE COT LOVE 

9. THE POWER OF LOVE 

10. NOW I KNOW 

11. KICK A LITTLE 


Tracy I awreiKe 
Faith I till 

John M. Montgomery 
l ee Roy Parnell 
Lari White 
I itile Texas 


12. THERE COES MY HEART Mavericks 


NOW AVAIL/VBLE from ALLHITS in CD+0 - 
NEIL DIAMOND'S GREATEST HITS 18 great hits! All the favourites! 

Call 1-800-776-7464 TODAY to order all these great new professional CD+G's. 
DEALER ENQUIRIES INVITED Volume Discounts Available 1-800-PRO-SING 





















































Nikkodo Ninja offers affordable way 
to offer Sing-along 



F or Dj/Ks (DJs who offer karaoke) using CD players 
witli built-in graphics decoding, (such as Denons 
22()0Iv Hosa Pros CG-30 and Pioneer’s new CDJ- 
500C), going from straight mixing to Karaoke is a breeze. But 
what about DJ/Ks content with non-graphics professional and 
consumer type CD players? Nikkodo has the perfect answer at 
a price low enough to pay for itself in just a few times out. 

Friendly design 

I hc Ninja is just 10.5 inches wide, by 7 inches deep and 
less than 2 inches high, yet has many features found on larger 
units. For easy track selection, the top loading CD/CD+G 
player has 10 positive touch push buttons or you can move 
forward or backward through the disc using the “Skip” button. 
It’s a little slow going from track to track, but not critically. A 
large, easy to read (except in bad lighting) panel displays tracks 
and ftmetions as selected. 

Fo cue, simply hold down “Skip” and speed through the 
selected cut in either direction. In addition to being a compe¬ 
tent emergency spare CD player, Ninja offers all the basic 
Karaoke features, including “Mic Echo” and “Key Control,” 
which also serves as a pitch control for standard CDs (it does 
not change the tempo). In addition, an on-board “Vocal 
Reducer” allows you to knock-out a male or female lead singer 
or both (the effectiveness of this features varies with the disc). 

Ins and Outs 

Two 1 /4” inputs are provided for mics. A single slide fader 
controls the overall mic level. A rotary knob below the master 
balances the mics. This is real handy. Once youVe set the 
master volume, balance the singers simply by turning the knob 
much like balancing your car stereo speakers from left to right. 

One of the biggest hassles during mobile Karaoke shows 
is “fiilse starts” beaiuse the singer wasn’t ready, the mic wasn’t 
on, or due to operator error (mic control was down). Ninja 
facilitates quick recoveries with an oversized “Once More” 
button. A quick push resets the selection to the beginning 
almost instantaneously. Last on the list of big league features 
on this small, table top unit is superimpose. Connect a 
camcorder to the BGV input and put the Karaoke lyrics on 
screen over the image from your video camera. 



Buys our vote 

Among all the good, Ninja is not without a few compromises. The 
overall feel of the unit is sturdy, yet there is that “Diseman” sort of feel. It’s 
very lightweight, and if not fastened down securely, a singer could easily pull 
it off the table with a tug on the mic chord. Along with its lack of heft comes 
the unit’s sensitivity to floor and table jolts. It fairs better than most 
consumer type CD players, but is not in the same class as the pro units. We 
would like to see some kind of shock mount offered that would reduce the 
possibility of skips while holding the unit in place. For a temporary fix, we 
used Velcro strips to hold it tight to a carpeted case cover. 

The best news is that Nikkodo has just reduced the list price of Ninja 
from $499 to $399. An optional soft-sided carry case which holds Ninja, 
two mics and an AC adapter is $40. Ninja is an exceptional CD/CD+G 
player for the price. It’s in the same price category as upgrading from the 
non-graphics Denon or Hosa CDPs to the graphics capable models. It’s not 
in the same league as those players, but it does offer features not available 
on those units without purchasing an optional mic mbccr. And ifyou already 
have a high-end CD/CD+G player, use it to practice at home. 



Nikkodo U.S.A., Inc. 

4600 N. Santa Anita Avenue 
El Monte, Cal. 91731 
818*350*3131 
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Fly-ing K-ware 

Hot Hits, of Nashville,Tenn., known for 
pop and country DJ CD compilations, 
is now offering Sunfly CD+G and laser 
disc karaoke discs.According to Harlan 
Collins, DJ Division Director for Hot 
Hits,“Sunfly offers an incredible prod¬ 
uct, sonically superior, and we expect 
to serve a lot of Djs needs with it.” 

Collins says six laser discs are ready 
for shipment including Sunfly “Karaoke 
Classics”Volumes 7 and 8 with hits like 
“Everybody Hurts,” “The Sign,” “With¬ 
out You,” “Love Is All Around,” and 
“Don’t Turn Around”. 

Also available are two new CD+Gs. 
Volumes 6 and 7 contain: “Breathe 
Again,” “I Will Survive (remix),” “Run- 
awayTra in,’’“Radio Ga Ga,” “Everybody’s 
Free,” “Kiss,” and “I’m Too Sexy.” All 
titles are fully licensed and all Sunfly 
titles are recorded and produced by 
musicians. 

Sunfly CD+G lyrics appear at the 
bottom of the screen as not to cover up 
the superimposed individual,group sing¬ 
ing or whatever else you choose to 
superimpose. For more information, 
contact Hot Hits at 800-248-4848. 





all the new interactive formats In today’s fast-paced karaoke marketplace, you're sure to 
appreciate ARK’s quality wireless and wired mica»phones at affordable prices 


WRT>9I8 and WRT-968 (Tri-Channel) 



Featuring: Antl-Rolling Head Design • 19 ' EIA Sheet 
No-Pop On-Off Switch • Over 100 dB Dynamic Range • Unbalanced 
Built-In Additional Wired Mic Input • Superb Audio Frequency 
LED-Array Audio Level Indicator • Mead-Worn, Lavalier a 

Cascadable Design for Multiple Unit Operat 
Felted Body-Handle for Elimination of Handli 


• Dual Antenna Design 
& Balanced (XLR) Output 
Response & Low Noise 
Guitrar 
ion 






Also our Single Channel, Dual Antenna WRT-801A & WRT-901A (True Diversity/Professional) 
and Dual Channel WRT-828A & WRT-986 Four-Channel Synthesized WRT-948 (UHF-VHF Design) 

Ask about out complete line of quality, affordable WIRED MICROPHONES! 



PLUS NEW ARK MIXERS 

CDK-168 MIXER & CDK-188 MIXING AMP (eOWx2) 
Featuring Surround Sound with Yamaha 16-bit 
(DSP) Key Control and DKP-2501 MIXER, KEA-8S00 

MIXING AMP (100Wx2) 


ARK 


Professional Karaoke 



You Can Count On 


ARK INTERNATIONAL CO. 

11940 Goldring Road, Units E&H / Arcadia, Catifornia 

ManufactufQfS of Kstuoke MiCfophono Sysf^ms ind Accesssof^es 






1 Oedhv }nqu!n»b Inviffd 


ne 818-359-1 
Fax 818-358-1178 




ARAOKE 


Atlanta 


DISTRIBUTORS 


Lowest Prices 
Financing Programs 
Best Selection, Including All Accessories 
Same Day Shipping 

Laser Disc & CD+G Hardware and Software 
Mobile KJ Packages 
Custom Song Books 
Wireless Microphones 

800-949-SING 


CA PIONEER 

The Art of Entertainment 


DKKaraoke 




JVC CD«>G KARAOKS 


iVSIIMI 


FRO/V\ SHARP AAINDS 


3 Dunwoody Park #127, Atlanta, GA 30338 Fax 404-394-8206 

irioom ICirKikf prttdiea hv loMoat, la 1imiior,] 
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Sing-Along Safe Sex 



j -r 




j ^ • f 



Several months ago I acquired some new 
“ShowTunes” discs and added some new material to 
my show.One song in particular got an overwhelming 
response: Let Me Enterto/n Ybu from Gypsy. Td always 
wanted to play the part of Gypsy Rose Lee (a showgirl 
who went on to be a well respected stripper) or be a 
stripper myself, so as I was singing, when the crowd 
yelled'Take it off!” ... I did. 



And I’ve been stripping ever since! Thus was born 
“Strip Karaoke,” a new twist on an old favorite. Of 
course, the most important part of this idea is the audience. 
Hooting and hollering, cheering, applauding and judging are all 
essential parts of the experience.And for those bold enough 
to bare... it’s a rush you would not believe! 


There are many benefits to stripping (besides the benefits 
the audience receives).The exercise can be quite exhilarating 
not to mention good for toning up. Bumps and grinds work your 
muscles the way belly-dancing does. 

Stripping also allows us to express our sexual, seductive, 
playful side in a fun way. Nudity is not the object. A 
perfect body is not necessary. But humor, creativity and 
chutzpah are! Release your inner seIf.And as an additional 
benefit to those of us without regular partners in these 
“safe sex ’90s”... it’s a great outlet for all that unused 
libido! 

So, if you’ve decided Strip Karaoke is for you (or if 
you’re even tempted), here is what you do: Pick a song you 
think will work well (Do Me, Sexual Healing, etc.) and learn it. 
Then decide if you want a partner or want to go solo. Singing is 
not required.You can sing and strip alt on your own, have your 
partner sing while you strip or you can sing while your partner 
takes it off. Now, once you’ve decided to take it off, go to your 
closet and put it on. Snaps, zippers, buttons, ties and belts to 
twirl around... use your imagination!Take off as little or as much 
as you choose. 

By the way, Strip Karaoke is open to both women and men. 
There are great prizes, lots of fun, and lots of laughs. Come on 
down and join the fun! 


Reprinted with permission from California Karaoke Scene 



I 



i 



FEATURING THE SONGS OF: 

Erasure • Melissa Ethridge • Ace Of Base 
Coolie • Inner Circle • Juliet Roberts 
Collage • Boyz II Men • General Public 
Cause And Effect • Richard Marx 
Crystai Waters • The Gin Blossoms 
Babyface • Toni Braxton 




Sing-A-Long Software' 


compact 


DIGITAL AUO® 

GRAPHI^ 


VOLUME 9821 

. SUMMERHITS '94 

all HtTS KARAOKE SIfJG-A-LONG 
SOFTWARE IS A REGISTERED 
A.TRADEMARK OF 
CLASS act music PRODUCTIONS 
NARRAGANSETT Rl 


Highest Quality Text Graphics 


in The Industry! 

To order call: 


800 - 568-2000 




OAWays 0 Come To My Window ©Don't Turn Arourn) O FantaMc Voyage 
^ 0 Games People Play 0 1 Want You © I'll Be Loving You 

0 ll Make Love To You 0 I’ll Take You There ® it s Over Now 
Q Now and Forever © 10O% Pure Love © Until I Fall Away # 
0 VVhen Can I See You © You Mean The World To Me 

copim, PUBt'C 
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Alieluiah! 

Due to popular demand, DKKaraoke En¬ 
tertainment is adding gospel songs to its 
already gigantic commercial CD+G sing- 
along library.The new songs, available on 
two CD+G discs, cover the best of tradi¬ 
tional gospel and religious songs and 
hymns. From “Rock Of Ages” to “Go Tell 
It To The Mountain,” these collections 
feature the most popular favorites. Like 
all of DKKaraoke's software, these new 
gospel discs are professionally recorded. 
Along with high-quality CD graphics, the 
discs also feature the very best in digital 
audio. For more information call 

800*USA*SONG. 

Sing on! 

After diligently working together for over 
a year, the City of El Monte, Calif, and 
Nikkodo U.S.A. Inc. have produced a 
conditional-use permit (CUP), allowing 
Karaoke studios in the city.The CUP lifts 
a nine-month moratorium on Karaoke 
studios in El Monte. 

Karaoke studios (KTVs) offer pri¬ 
vate rooms to patrons who prefer singing 
in the company of friends and family, 
rather than strangers. Due to its sweep¬ 
ing popularity across the San Gabriel Val¬ 
ley, several city councils, including El 
Monte’s, decided to place a moratorium 
on the activity until they better under¬ 
stood its ethnic roots and implications for 
each city. 

Founded in January 1993, the 
Nikkodo/City CouncilAssistance Program 
is designed to help answer questions from 
city officials who want more information 
regarding Karaoke and Karaoke studios. 

For additional information on the 
Nikkodo City Council Assistance Pro¬ 
gram call 310*374*6893. 
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Hot New Releases 



ACDG 72 - Country 


ACD(J 73 - Country 


Title 


1 Swear 



Brand New Man 
Does He Love You 


What Part Of No 
Here's A Quarter 
(Call Someone Who Cares) 
Honky Took Attitude 
I Know How He Feels 
Ramblin' Fever 
Warning Labels 
The Eagle 

ACDG 1005 ■ Top Hits 


Version made famous b 


John Michael 
Montgomery 
Brooks & Dunn 
Reba McEntire/ 
Linda Davis 
Lorrie Morgan 


Title 


Version made famous 



Travis Tritt 
Joe Dime 
Reba McEntire 
Merle Haggard 
Doug Stone 
Wayton Jennings 


Walking Away A Winner 
My Love 

Sticks And Stones 
What A Woman Wants 
It's A Little Too Late 
Even The Man In The Moon 
Is Crying 
The Boys & Me 
Cadillac Ranch 
How Gone Is Goodbye 
Somebody New 


Katby Mattea 
Little Texas 
Tracy Lawrence 
Lari White 
Tanya Tucker 

Mark Collie 
Sawyer Brown 
Chris LeDoux 
Pam Til I is 
Billy Ray Cyrus 



Title 


Version made famous b 



The Sign 

All That She Wants 
The Most Beautiful Girl 
In the World 
Another Sad Love Song 
Breathe Again 
Baby I Love Your Way 
Please Forgive Me 
Whoomp! (There It Is) 
Nothing Compares 2 U 
Don't Walk Away 
Said I Loved You...But I Lied 
Can We Talk 
I Can See Clearly Now 
Don't Take Away My Heaven 
Word Up 
Again 


Ace 01 Base 
Ace 01 Base 

Prince 
Toni Braxton 
Toni Braxton 
Big Mountain 
Bryan Adams 
Tag Team 
Sinead OXonnor 
Jade 

Michael Bolton 
Tevin Campbell 
Jimmy CHH 
Aaron Neville 
Cameo 

Janet Jackson 


4CD(; 1006 


Title 


When Can I See You 
Come To My Window 
Hey Jealousy 
Whatta Man 

Jessie 
I'm Ready 
Don't Turn Around 
Love Sneakin' Up On You 
Any Time, Any Place 
I'll Take You There 
Fall Down 

Anything 
■ Wish 

IZm" 

I Swear 


Version made famous 


JVC continues to lead 
the way with more 
“Top Hits” and today’s 
hot country music!* 

V 

Contact your nearest JVC Karaoke 
dealer to get the latest J VC CD+G 
discs or call 1-800-JVC-SING. 


Babj^ace 
Melissa Etheridge 
Gin Blossoms 
Salt-N-Pepa 
featuring En Vogue 
Joshua Kadison 
Tevin Campbell 
Ace Of Base 
Bonnie Raitt 
Janet Jackson 
General Public 
Toad The Wet 
Sprocket 
SWV 
Gabrielle 
Toni Braxton 
Erasure 
AtT4-0ne 


W "VoW f'e 






WVote 


\ntovrAat\o'^ 


♦None of these songs contains perromiances by the original • 


irtist(s>. 


JVC 
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fO^m YOUR KARAOKE NEEDS 



walnmenf' 



CAll \ "SPECIAl 
%o A.ptllCIHei 


fo* yt 


I 


DK Karaoke 3300 
CD+G Auto System 

Dual Loaders (120 
Disc Capacity) 

Soundtech 308D 
300 WattSCh. 
Mix-Amp w/Digital 
Delay 

Custom Road Case 



WE CUSTOM BUILD 
TO YOUR SPECIFICATIONS! 


BIG$AVING$ 

ON RECONDITIONED SYSTEMS! 







Hitachi AK-G88 
CD+G Multi-Changer 
3 in 1 Karaoke Player 


JVC XLGM 800TN 
CD+G Player 

Soundtech 306D 300 
Watt 6 Ch, Mix-Amp 
w/Digital Delay 

Sony TC-WR540 Dual 
Cassette Deck 

Custom Road Case 


y 



MU FOK 

/ ^n: 




JVC XLGM800TN 
CD+G Multi-Changer 


ACCESSORIES 


ULTIMATE SPEAKER SYSTEMS 


CUSTOM DISC & CARTRIDGE CASES 


YOUR FAVORITE CD+G 
& LASER DISCS Inch 

□K *JVC * MUSIC MAESTRO 
NIKKOnO*SUNFLY * NUTECH 

AUTHORIZED SERVICE CENTER 
& FREE 24 HOUR HELP-LINE! 

Dealer Programs Available 


1 



700-7464 


505 S. Lafayette, Royal Oak, Ml 48067 


...I 

• You showed up at a dated building in the sticks, and after 
checking the outlets, realized they were only two-prong and all 
you brought were three-prong extension cords? 



• Or the times you tore down your system after a dance, had 
almost everything in the van, when the person in charge came 
up with money in his or her hand and wanted to know if youM 
play an extra hour? 

Submitted by Marc Pepin of Fredericton, N.B., Canada. 




Simply superior. 


Available at The Sing-Along Center, 
^ your One-Stop Karaoke Shop 
serving DJs and KJs since 1986. 

Wide selection of karaoke hardware, 
^ software & accessories at low, low 
prices! We will not be undersold! 

w Cal! us to discuss your needs! 
r Cal! 1 ■800-752-SING for free 
Product Catalog! 


Kntmst your gigs to tlie highest quality 

multi-kiser karaoke with Auto 
Reverse and CD+G Ccijiability! Image 
and sound are combined in an 
exceptional system tliat offeis advanced 
features; • 21 -Stej) Digital Stereo Key 

Control • 'PletiseTryAgiiin' 

• One-Touch Karaoke • Auto-Kev 

* 

Control • Advice and Target functions, 
plus more! A 3-mode digifcd signal 
processor lets you create the atmospliere 
sphere you want: Stage, Theater and 

Nomial. Now available at: 



CENTER 


• 184 S. Vermont, Los Angeles, CA, (213) 382-8581 • 100 E. Eastridge Mall, San Jose, CA, (408) 274- 
0663 • 1420 E. Plaza Blvd., #04, National City, CA, (619) 474-6485 • 21636 S. Figueroa St., Carson, CA, 
(310) 212-7645 • Concord Green Shopping Ctr., 119 E. North Ave., Glendale Hgts., IL, (708) 462-5107 
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Cadillac Ranch 
Carol 

Cherry, Cherry 

Ding Dong The Witch Is Dead 

Don't Turn Around 

Estranged 

Girls With Guitars 

Hey Jealousy 

I'll Take Your There 

The Lion Sleeps Tonight 

Lola 

MMM MMM MMM MMM 
Pocket Of A Clown 
Pride (In The Name Of Love) 

Red, Red Wine 

No Business Like Show Business 
Truckin 

Walk Like An Egyptian 
XXX's and OOO's 


Chris LeDoux 
The Rolling Stones 
Neil Diamond 
Wizard Of Oz 
Ace Of Base 
Guns N' Roses 
Wynonna 
Gin Blossoms 
General Public 
The Tokens 
The Kinks 

Crash Test Dummies 
Dwight Yoakum 
U2 

Neil Diamond (UB40) 
Annie Get Your Gun 
Grateful Dead 
The Bangles 
Trisha Yearwood 


JVC 

DKKaraoke 
All Hits 
Nikkodo 
JVC 

Nikkodo 
Sound Choice 
Pioneer 
JVC 

DKKaraoke 
Music Maestro 
Nikkodo 
Sound Choice 
Pioneer 
All Hits 
Sound Choice 
Music Maestro 
DKKaraoke 
Music Maestro 


CD+G 


CD+G 

CD+G 

CD+G 


Karaoke Scene provides this as a nationally syndicated column * Subscriptions Available 818 345-0040 


MAMA SAYS> 

USING TNE HOTTEST KARAOKE 


SOFTWARE 


VOUR SHOWS?* 


CAU SOUND CHOICE^ 


YOUR FREE 


SPOTLIGHT SERIES 

15 Song CDG disc 

Suggested retail price - $34.95 

KJ DISCOm FWGRAMS AVAILABlf! 


TM 


DEMO 
800 - 788-4487 








tin 


rill 


DISC# 81U POP HITS - VOL. 6 


r 


I’LL MAKE LOVE TO YOU - BOYZ II MEN 

COME TO MY WINDOW - MELISSA ETHERIDGE 

ALWAYS IN MY HEART - TEVIN CAMPBELL 

ENDLESS LOVE - LUTHER VANDROSS & MARIAH CAREY 

HEY JEALOUSY - GIN BLOSSOMS 

JIMMY OLSEN’S BLUES - SPIN DOCTORS 

FOR THE COOL IN YOU - BABYFACE 

WILLING TO FORGIVE - ARETHA FRANKLIN 

LUCKY ONE - AMY GRANT 

CAN WE TALK - TEVIN CAMPBELL 

WHY GOODBYE - PEABO BRYSON 

DONT TURN AROUND - ACE OF BASE 

LOVE IS ALL AROUND - WET WET WET 

WHEN CAN I SEE YOU - BABYFACE 

BABY I LOVE YOUR WAY - BIG MOUNTAIN 

TO ORDER CALL 800-788-4487 
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If YOU find it for ieit» eali ml 
Wo Mfili boat any adoertited ^rici 

on new, In stock merchandise from a 
manufacturer's authorized dealer. 




Ram sa 441212x4 PA mixer 
Ram sa 441616x4 PA mixer 
Ramsa 4424 24x4 PA mixer 
EV 0K-632 8<hannel PA mixer 
Aphex Aural Exciter w/big bottom 
DBX120XP subharmonic synth 
Lexicon Jam Man Sampler/Delay 


1849.00 

CALL 

64S.00 

219.00 

229.00 

350.00 

22.00 

CALL 


NEWIADJ Quartet 
Martin Pro218 Roboscan 
Martin Pro218A Roboscan 
Martin 808 Roboscan 
Martin RoboColor Mobile 
Par 36 Pin spot w/lamp 
Unipar PAR 38 can 
12' Mirror ball 
16' Mirror ball 

3 RPM mirror ball motor 

4 Lamp pro helicopter 
6 Lamp pro helicopter 
8 Lamp pro helicopter 
10 Lamp pro helicopter 
15W Strobe light 
35W Strobe light 
SOW Strobe light 

LSS M-460 4-channel chaser 
ADJ SC-F 8-channel controller 
Steel pipe clamp 
21* X 24" gel sheet 


$199.00 

CALL 

CALL 

CALL 

1299.00 


Son0ticSA-185-ia5WPC 
Sonetic SA-425- 425WPC 
Sonetic SA-650- 650WPC 
QSCMX-1500A-500WPC 
QSC MX-2000- 650WPC 
QSC EX-2500- 750WPC 


Furman Q-5414-chann0l EQ 


EVS-15215* 2-way 200W 
EVS-181 18*sub400W 
EVSX-200 12" 2-way 300W 
EV SB-120A 400W powered sub 


59.95 

18.99 

137.00 

195,00 

239.00 


Carver PM-300-150WPC CALL 

Carver PM-600- 300WPC CALL 

Carver PM-900- 450WPC CALL 

Ashley FTX-2000- 500WPC CALL 

Ramsa WP-9440- 550WPC CALL 

WPC= Watts Per Channel 

@ 4 ohms. 


Bite EX-40115'2-way 400W CALL 

Elite EX-1000 double 15' 3-way CALL 

Ramsa WST-21S 15' 2-way 400W 469.00 
JBL MR-822 12' 2-way 250W CALL 

JBL MR-8351 S' 2-way 300W CALL 

JBL 472515' 2-way 400W CALL 

JBL 471818' sub 600W CALL 

JBL 472212' 2-way 400W CALL 


89.00 

125.00 

129.00 

149.00 


Technics SL-1200 mk2 turntable 
Denon DN-770R dual tape deck 
Genisis DJ cases 
Stanton Trackmaster cartridge 
Stanton 680EL cartridge 
CD laser lens cleaner 
Black gaffer's tape 
Turntable slip mats, pair 












































































































































Gemini PMX-2500 
Gemini PMX-3008 
Gemini PMX-12 


MTX MX-350 
MIX MX-500 


LJND 


k .1 ■VtaBSlbM^at 


We Ve got what's next! 


EVEN 


Don't pay the "pro"price- Sound Ideas has it for less! 


Anvil 1200 case 96-Disc CD Case 

Anvil foam lined flight Carpet covered cose 
cose holds a turntable 

or Stanton CD-11. 


MTX MX-300 

MX-300 sampling 


with removable lid has mixer has 3 phono, 5 
case logic disc holders. 
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CALL 


Spyra Effect 

Multiple beams move 
and change color to 
the beat of the musici 
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EVMC-100 with cable! 
ShureSM-57LC 
Share SM-58LC 
EV N/0 2570 
EV N/D 7570 
Gemini VH-180 Wireless 
EV MS-2000 Pro Wireless 
Audio-Technica Wireless 


$49.00 

89.00 

99.00 

CALL 

CALL 

169.00 

CALL 

199.00 


AD J Avenger 
ADJ Vertigo 
ADJ Sapphire-2 
ADJ Sparkle 
ADJ Aggressor 
ADJ Jewel-2 
Martin Starflash Dichro 
Martin Sweeper 
Martin Rainbow-2 
Meteor Spyra 
MeteorTwister 


$197.00 
197.00 
167.00 
107.00 
389.00 
137.00 
197.00 
369.00 
349.00 
399.00 
549.00 


SOME PRICES ARE 

TOO LOW TO PRI 


SOOHP-ACTIVATEP 
EFFECTS FROM 

(127.00 
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Zenith Pro85lX 
Sharpvision XV-H30U 
Karaoke monitor stand 
Ceiling TV mount 
Panasonic VCR's 
JVC VCR's 
Sony video equipment 


$2597.00 

CALL 

169.00 

149.00 

CALL 

CALL 

CALL 


PROJECTORS FROM 


7.00 


Pioneer CDJ-500G 
Denon DN-1(XX) 
Denon DN-2000 
Denon DN-2200 
Denon DN-2700 
Stanton CD-11 
Stanton CD-33 
Gemini CD-9000 
Gemini CD-8000 
Gemini CD-4000 
Hosa CD-30 


SIN STOCK! 

CALL 

CALL 

CALL 

CALL 

849.99 

CALL 

749.00 

375.00 

329.00 

CALL 


Showroom* 1614) 263-3720 Wo shift UPS COD or (troftaid! 

VISA - MASTERCARD - DISCOVER 

Hours* M~F lOam-T^nir Sat Ham - 6|tm EST 

3671 Karl Rd. Colambas. OH 43224 FAX «(614) 263-1823 


Call for your eo|ty of tho Sound Ideas summer 1994 eata 
we have everything for the mohile DJ and nightclub! 



































































































































1 C way they work is simple. Instead 


Imagine having your 


of dropping in coins to make a company name and logo on 


plione call from a pay phone, sim¬ 
ply insert a phone card. As the call is made, 
the cost is subtracted from the original value 
ol the card. Using a $ 10 card to make a $3 


an actual telephonecallingcard 
with five to 10 minutes of free 
calling time. AmeriVox offers 
this feature for an additional 


call leaves you with $7 in credit. '1 he cards $500 for the five-minute cards 
work from any phone. Simply punch in a and $600 for the 10 -niinute 
800 number, wait for the tone, punch in a cards. This adds up to only $6 
nine-digit PIN number, wait for another a person! You can give the 
tone, and then make your call. Its that cards our to your best custom- 


simple. Ivasy and convenient. 


ers as a gift. This “gift'’ is really 


they wont throw away, be- 

th 


Prepaid phone cards have been receiv- ^ promotion in sheeps cloth 
ing a lot of media attention lately, but they’re quality business card 

not new. Phone cards originated in Italy in 
1976 and are now used in over 200 coun¬ 
tries. In Japan, you would be hard-pressed to 
find a coin-operated pay phone. Now the 
debit phone card is making headway in the 
U.S. file demand for phone cards is grow¬ 
ing worldwide for a two reasons. First, be¬ 
cause of the sigiiificant savings (50-80 per¬ 
cent) they provide to anyone who uses a 
card. Secondly, because of the reliability of 
service. 

Presently there is just a handful of U.S. 


cause Its worm money 
Amerivox cards can be reacti¬ 
vated so your customers can 
extend the time on the card. 
Clients keep saving money on 
their ail Is and, at the same 
time, keep seeing your logo 
over and over again. 

How it works for 
you 


Greg Legakis, of Wild and Crazy 
Entertainment, has been a successful 
Mobile DJ in East Northport, N,Y. for 
the past eight years.The prepaid call^ 
ing card business is, for him, a signifi¬ 
cant way to supp/ement his income 
on a part-time basis. 





Imagine havingyour company 
name and logo on 
an actual telephone 
calling card with 5 to 
10 minutes of free 
calling time. 



cards. Much to everyone’s surprise, these 


plioiK Conipanicsoffcringphonecards.Tlic prepaid phone card is the savings. AmeriVox 
inajoi playcrsaieNynex.A'r& r.Ameritech, 50 „ 80 percent on their 

Splint, (j. 1 . 1 . and AmeriVox, a division of ^||j, from home. The savings, versus 
World I elccom G roup. However, more and putting coins in a pay phone, dialing collect or 
more companies arc preparing to take .ad- fr„„, hof^l phone, is even tnorc 

substantial. Overseas calling is also available. 

Money making 


What’s most impressive about using a i- ji 

_ f complimentary or limited-edition cards nave 


vantage of this hot new concept 

A unique marketing tool 
for Mobile Entertainers? 

Phone cards are also an innovTuive and effec¬ 
tive promotional tool. I he participating 
phone companies provide you with a very 
origi nal way of putting your company’s name 
and logo in the public eye (and In their hands 
too!). AmcriVox offers these promotional 
carils in lots of 100 , with a one-time set-up 
fee of $ 100 . 


opportunities 

Around the world phone card companies 
compete to get consumers’ attention so they’ll 
buy their cards. They have found the best way industry that is growing at a mind-boggling 


become valuable collectibles. A complimen¬ 
tary Nynex prepaid phone card worth $ 1 was 
issued in 1992, and is now worth $1,700, 
according to a recent USA Tad/iy article. 
Worldwide there are over two million phone 
card collectors but only a few thousand in the 
States. Undoubtedly, this is the time to get in! 

AmcriVox also offers businesses an op¬ 
portunity to earn money in their spare time. 
In a 150 billion dollar telecommunications 


to catch the eye of prospective users is to 
imprint a desirable design or picture on their 


rate, the word is the potential for additioniil 
income is incredible. For more information 


cards. Many well-heeled companies have gone ou die prepaid calling card call 516-754- 

thc extra yard and enlisted well known celeb¬ 
rities or athletes to pur his or her likeness on the 


1985. 
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TURN YOUR PLAYLIST 
INTO A SHOW, ENTERTAIN 
YOUR CROWD WITH 



VOLUME t & VOLUME 2 


These versitile CD's will make an o.k. 

DeeJay...a SUPERJOCK and turn your playlist 
into a real show! You can now pump REAL 
ENTERTAINMENT through your system. 

2 CD's WITH 99 CUTS EACH. 

! are powerful, creative, sexy, 

innovative, entertaining, moving, funny and 

* 

any other adjective we can think of (orgasmic) 

* 

digitally produced liners and sweepers on 

both of these CD's. You can play them over 

* 

and between your playlist all night long. 
Digitally produced sound effects and music, 
plus the incredible voice of Bill Moffett will 
keep the house "rockin all night long" and 
give your show a produced state of the art 
sound that cannot be duplicated. Your crowd 
will love it and so will you! 






You can get "HOT" quick with 



YOU... 

GOTTA HAVE IT!!! 

BETTER GET IT... (before your buddies do)!!! 
(AND IT'S IN THE BUDGET!!! really.) 

ORDER YOUR'S TODAY AT 

(713)4400044 

Limited Supply. Call For Details. 

Ask for Layne or Laurie. Find out all about it! 



16140 Kuykendahl, Suite 126 • Houston, Texas • 77068 

(713) 440-0044 • FACS (713) 580-3227 










This Mobile Money Maker is a Gasser 



iiu 




Always searching for new ways to make a profit, 1 stumbled 
across another money-maker that I must tell you about. It’s 
called Micro Reality Racing, and it capitalizes on the second 
most watched sporting event in America — the Winston Cup 
Stock Car Racing. This special attraction focuses on a slightly 
different and larger market than the Bungee Bouncer 1 
discussed last time {MB #22). 

M.A.S.C.A.R.R. 

Micro Reality Racing, or M.A.S.C.A.R.R., is the brain¬ 
child of Keith Namanny, a proven winner in origination and 
production of special-event entertainment. M.A.S.C.A.R.R. 
is an e;isily transportablespeedvvay for radio controlled racccars. 
Micro racing cars ( 20 inches by 9 inches) are powered along 
a 24-foot by 16-foot banked oval track at challenging speeds. 
Th e cars are controlled by consoles with full-size steering 
wheels and equipped with forward and reverse gears. 

Hie cars do not have slots so they can roam anywhere on 
the track, but with no danger of flipping off. Participants can 



MA. S. CA.R. R. creator Keith Narnann v 


Plus sponsorship money 

A second revenue source with M.A.S.C.A.R.R. is selling 


choose their attack angles on competing racers.The cars are so advertising on the cars or on the track to local or regional 
well constructed, they can withstand incredible abuse — as businesses on a time-specified basis. Ifyoureagoodsdesperson, 
Namanny says, “Crash and burn” yet still make the turn. In a fhis can nicely fill out your annual net figure. Competitions can 
short time, anyone can get the hang of maneuvering the ^ire partially sponsored by beer companies 


controls and be able to just enjoy the race. 

$500 and hour or more 

M.A.S.C.A.R.R. appeals toa wide variety of venues. The 
corporate market loves this kind of competition for its execu¬ 
tives after a hard days work. 

It is a very i mpressive setup 
and easily commands 
$2,000 to $2,500 for a 
four-hour show in the cor¬ 
porate world. 



and local speedways with special prizes such as rides in the “pace 
cars” or a day in the “pits.”Thesc kinds of promotions can really 
create excitement and are, of course, great publicity for your 
company. 

Initial investment 

Currently, M.A.S.C.A.R.R. is still a 

ground-flooropportunity. A product 
that delivers this much opportunity 
doesn’t come cheap. The cost is 
S15,000 for the track, five cars and 


1 he college market 
price for this event has yet 
to be established since 
M.A.S.C.A.R.R. is so new. 

It is expected to range be¬ 
tween $ 1,500 and $2,500. 

The festival circuit can be 
overtaken with the coin-op machines at $ 1 per 90 seconds of 


four coin-op consoles. The manufac¬ 
turer will also refer any inquiries for 

jobs to the nearest M.A.S.C.A.R.R. 

owner, lo this end he does national 
advertising, not just to promote sales, 
but in publiaitions that go to event 
planners, party planners and caterers. 

M.A.S.C.A.R.R. is a long-term investment that won’t go 


play. Hook up with a beer distributor at any of these events and ^^ut of style. Icn years from now, people will still be lining up to 
expect to be paid to have your cars in their tent, while retaining get the feel of the raceway and your profits will continue to pour 
the coin-op profits! Company parties, picnics and children’s iti. 

[parties are possibilities as well. Local speedways and car shows 
will most certainly invite this attraction to their events. 


Please call me, Steve Rubenstein, with any questions at 

716-242-0383. Happy motoring! 
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I was about to celebrate my 10-year anniversar)^ as a mobile l)J 
just as a very busy holiday season was winding down, 1 arrived at my 
final Christmas party ot the year hoping it would be a smooth and 
uneventful evening. 

I knew things were not oft to a good start when I went into the 
reception hall and saw the remains of the part)^ from the night 
before. There were beer bottles all over the floor and tables and 
ragged streamers hanging from the ceiling. 

Visions of what the DJ from that party looked 
like this morning flashed before my eyes and a 
chill ran down my back. 

I set up around the garbage and debris. 

Just as I was running a sound check, someone 
from the hall lazily ran a broom through — it 
was a slight improvement. 

As the guests came in I had a strange 
feeling that something wasn’t quite right with 
these people. Still, the dinner went fine and 
shortly after starting my show, ever)^one wason 
the dance floor. 


Hey! We all make mistakes and we all 
encounter unpredictable situations! 
When a great gig turns bad or 
when a bad gig turns good, let us know 


Write or Fax 



Mobile Beat- 

Nightmares & Historic Affairs 
P.O. Box 309, East Rochester, N.Y. 14445 
Fax: 716-385-3637 Internet: MobileBeat AOLCOM. 




All went well for the first two hours. At 
about 10:30, there was a crowd of 70 on the 
dance floor. They were screaming and yelling 
and having what appeared to me as a wild, 
good time. Its amazing how fast things can 
change. 

In virtually an instant, and for no appar¬ 
ent reason, those screams of joy turned to 
terror. All hell broke loose. Body parts were 
flailing across the room, fists were flinging and 
chairs were flying, it was a mess. It looked far 
worse than when 1 arrived! I had to wonder if 
this was normal for the place! 

Seventeen cops and four ambulances later, 
the show was over. I was able to spare my 
equipment from substantial damage but I 
doubted seriously that I’d ever get paid. In fact, 
one of the guests taken to the hospital was the 
one with my check! 

Lucky for me, that person survived (actu¬ 
ally, they all did) and I received my check, with 
a handsome tip, in a very nice Christmas card. 
My faith was restored in the holiday spirit. But 
if I take the job again next year. I’ll be bringing 
my own riot gear. 



Submitted by Warren W, Hawley, DJ to Go, 


Lynn field, Mass. 


We work hard to eave DSe money. Put ue to work for you.” 
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“Intelligent Lighting at 


an 


Intelligent 


Price 



CoolLkhts 
From $ 29 ^ 
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All The Favorite Brands You Trust 

AMERICAN D )' Q5C * DEMON • CEMINI • CARVER * ROLLS 
TECHNICS • SONIC • SOUNDCRAFTSMAN • STANTON 





Great Prices on CD 
Players 


425 WATTS/ch 
Amps - $499 


M I X E S 

$95^ md Up 


Wircci AnU \N\ve\ee^.> 
Mies On !!! 


ORDERTOLL FREE - ® 800 . 773*4235 

OR CALL 81 8-307'0526 FOR MORE INFO 
SE HABLA ESANOL • VISA-MASTERCARD-DISCOVER WELCOME 


7743 E. Garvey Ave, • Rosemead • 
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ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: Just $25 Per Column Inch (1 3/4” wide by 1” high). All copy 
and paymenMn-full for the FEBRUARY/ MARCH issue #24 must be received by 11/23 (street date 
is January 3). For more information or to place your ad with Visa or Mastercard call 716-385-9920. 





D J DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

800-835-5506 


"Make Us Your Last Call- We'll Beat The Price! 




American DJ, Anipco, Clay Paky, KLS, Knight, Lampo, Laser Vision, LighlCrafl, 
L>1e Quest, MBT, Marlin, Meteor, Ness, OmniSistem, Tas, Visual Eflccts 

BGW Amps, Bi-Amp, Carver, Cclestion, Denon, Ecler, Furman, Gem Sound, 
Gemini, Genesis, Grundorf, MTX, Numark, Rolls, Ross, Samson, Stanton, 
SoundTech, Ultimate Support 

LOWEST PRICESDGUARANTEED 








Why pay more for the same music? 

7" VINYL IS STILL AVAIUBLE! 

Over 90% of the Billboard Top 20 • 
Available on 7" 

197 of Mobile Beat's Top 200 have been 
available on 7” vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST! 

Domestic 45s-SI. 8 5 each 
Import 45s -$4.39 each 
Send for monthly list (w/weekly updates) 

Or Fax 24 Hours a Day: 703-556-0439 



Music Management Service, Inc. 

1446 Emerson Avenue • McLean, VA 22101 
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DJ SUPPLY 


1 Stauber Drive. Plainview. New York 11803 



COMPACT 




In New York 

Toll Free 


(516) 938-9451 

I DJ-SUPPLY 


DIGITAL AUDIO 


S I t 



COMPACT 



WoliHCa? 
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DIGITAL AUDIO 


[ GRAPHICS 




^ PiatXlEER Dual CD-G 

Karaoke Player^^, 


SUPER SPECIALS ON: 

Gemini CD 9000 . CALL 

10x4x9 CASE . CALL 

MTXMX-500 . CALL 

VERTIGO . $179 

GEMINI VH-180 . $169 

Nady DIVERSITY . $239 

1 - 800 - 357-8775 


P/7 O NADY Wireless O ULTIMATE Support O CMNiSiiTEM IlmcTs O MTX O Yorkville O Gemini O DepsIon 


Experienced DJs & MCs Wanted 

Must be Professional, Reliable and Personable 
No equipment necessary. GOOD PAY 
Call 516*732*5886, Long Island 


Nite-Skyy systems 

USED D J AUDIOATDEO EQUIPMENT 

QSC 1400 * NUMARK 5020 * BIAMPS 5500 « RANE * SONIC * SHURE 
* NIKKODO • AKG * TEAC » SHARP • TECHNICS • STARCASE • 
PANASONIC ■“ EIKI • DALITE * PIONEER • VIDEONICS 

716 - 385-6958 


V. E.I.* MARTIN • ROBOSCAN • CLAY PAKY • LASER VISION • TRI-LITE • SHOWPRO/DJ USA • AMERICAN DJ • LIGHTCRAFT • KNIGHT • JEM 






- 

Intelligent Lighting • Special Effects • Lasers • Foggers • Cases 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 « Farminqdale, NY 11735 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 

FAX (516) 752-8781 




cy 


Lamps • Audio Systems • Display Lighting •Theatrical Lighting Fiber 

Optic Curtains • Video Systems • Speaker Reconing 


"Competitive Pricing" 


VBA 





DESIGN * SALES * INSTALLATION SERVICE * RENTALS * EXPORT * REPAIRS * LEASING 


CELESTION • PAS • HOSA PRO • BEHRINGER • FURMAN • GEMINI 'STANTON *000 'SAMSON •ROLLS 'SONETIC 'PRO CO 'Bl AMP 'BGW 



































































































































































































































































CDS THE COMPLETE SPECIALTY PARTY CD 1 

SPECIALTY DANCES 

10. Bristol Stomp 

1. Strlppor (with drum roll Intro) 

11. Charleston 

2. Chtckon Dance 

12. Now Vork. Now York (Instru. 

(speed up version) 

Line Dance Beat) 

3. Chicken Dance International 

13. Chorus Line 

with various ethnic 

14, Cottoneyed Joe/Scott(sche 

promenades: (The Original, 

(censored) by 

Boor Barrel Polka, Mexican 

Isaac Payion Sweats 

Hat Dance, Irish Jig, Tarantella, 

15. Coltoneyed Joe/Scottlsche 

Hava Nagilah) 

(uncensornd) by 

4. Alloy Cat (speed up version) 

Isaac Payton Sweats 

5. Electric Slide (speed up vers.) 

16. Belly Dance 

6. Party Train Medley: (If My 

BALLROOM SPECIALTIES 

Friends Could See Me Now; 

Jaza Waltz 

Happy Days Are Here Again: 

1 7. Someday My Prince Will Come 

California Here 1 Come; When 

Classical Waltz 

The Saints Go Marching In; 

16. Blue Danube 

Hey Look Me Over; Hail, Hall, 

Cha Cha 

The Gang’s All Here; When The 

10. Tea For Two 

Saints Go Marching In) 

Fox Trot 

7. Bunny Hop 

20. Begin The Begulne 

a. Hokey Pokey (Funky Version) 

Bosso Nova 

9. Hokey Pokey (Thrash Version) 

21. Girl From Ipanema 

CD6 THE COMPLETE GRAND ENTRANCE PARTY CD 

Cheers 

26. Friends - As Long As 

1. “Charge" Cheer (Organ) 

We’ve Got Each Other 

2. “Charge" Cheer (Trumpet) 

(Growing Pains Theme) 

3. Motivator Cheer 

27. TV - Entertainment 

4. "Let's Go" Cheer 

Tonight Thome 

5. "One" Cheer 

28. Tafenf - Star Search Theme 

6. "Rock You" Cheer 

20, Comedy - Saturday Night Live 

Grand Entrance 

Theme 

7. S/ow Mofion • Chariots of Fire 

30, Nows - ABC World News 

8. Sports * Sirius (Chicago Bulls 

Tonight Thome 

Thome) 

31. Talk Show • Old Tonight Show 

9. Footbatt - Monday Night 

Theme (Johnny Carson) 

Football 

32. Talk Show • Now Tonight Show 

10. Sports - Notre Dome Fight song 

Theme (Jay Leno) 

11. Oasketba/f - Sweet Georgia 

33. Talk Show - Arsenio Hall Theme 

Brown 

Wedding Grand Entrance 

12. Champ/on • Rocky Theme 

34. Hero Gomes The Bride (Swing) 

13. March - Washington Post 

35. Here Comes The Bride (Disco) 

March 

36. Puttin* On The Ritz (Bridal Party) 

14. Rac/ng - William Tell Overture 

37. Cut The Cake (Disco) 

15. Patriot/c - Yankee Doodle 

Solo Grand Entrance 

Dandy 

36. Drum Solo • Roll Off 

16. Armed Forces - Bridge Over 

39. Drum Solo • March 

The River Kwai 

40. Drum Solo • Big Band 

17. Roya/ty - Masterpiece Theater 

41. Drum Solo - Rock 

Theme 

42. Drum Solo - High Enargy 

18. B/ues • Blues In The Night 

43. Trumpet Fanfare ■ Horse Race 

19. Rockin' - Grovin' With Mr. Bloe 

44. Trumpet Fanfare - Bull Fight 

20. Dessert - Fanfare For the 

46. Trumpet Fanfare - Royalty 

Common Man 

46. Sexy Sax Solo 

21. Cruise - Love Boat Thome 

47. Funky Plano Solo 

(reggae style) 

46. Funky Guitar Solo 

22, Strange • Twilight Zone 

49, Heavy Metal Guitar Solo 

23. Scary - Jaws 

50. Techno Grand Entrance 

24. Sneaky • Pink Panther Theme 

(Anticipation) 

25. Friends - Thank You For Being 

51. Techno Grand Entrance 

A Friend (Golden Girls Theme) 

(Hlp*Hop) 

CD7 THE COMPLETE CLASSIC PARTY CD 

WEDDING CLASSICS 

ETHNIC CLASSICS 

Father and Bride 

Italian 

1. This Moment In Time 

16. Amore 

2. Thank Heaven For Little Girls 

17. Shaddup Y' Face 

3. One Moment In Time 

16. Volare 

Mother and Groom 

19. Thome From The 

4. Boy Of Mine 

Godfather 

5. Mr. Wonderful 

Irish 

6. A Song For My Son (Long) 

20. When Irish Eyes Are Smiling 

7. A Song For My Son (Short) 

21. Danny Boy 

8. A Song For My Son (Instru.) 

Polish 

9. You Are The Love Of My Life 

22. La Pslomo Blanco 

Bride and Groom 

Jewish 

10. 1 Love You 

23. Hava Nagilah • Techno 

11. What 1 Did For Love 

24. Hora Medley • Diaco 

12. More 

(Hava Nagilah 

13. You Light Up My Life 

David Melach Yiarael 

14. 1 Believe In You And Me 

Simon Tov Mazel Tov 

15. As Time Goes By 

Chos'n Kale Mazel Tov) 

1 CDS THE COMPLETE COCKTAIL MUSIC PARTY CD 
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DN-2700F 


DEMON 


POWERHOUSE PBO OJ 

3704 HARLEM RD.. BUFFALO N.Y. 14215 


DN-1000F 





DN-2000F 




REMIX SHOP 

716-832-7957 24 HR FAX 716-832-2271 



i 994 TOP 200' 


GREAT PROMOTIONAL TOOL! 


Mobile 


TfieOlMagazhte 


The1994 Mobile Beat TOP 200 list of ALL-TIME, most-played songs by 
DJs is now available as a high quality 2-color reprint! A handy refer¬ 
ence for your DJs and a valuable hand-out to potential customers! Sold 
in sets of 25 for just $15 plus $2 s/h (NYS residents add 8% tax). 

Order Today • Quantities are limited!! 

Send name, address, & payment to Mobile Beat, PO Box 309, E. Rochester, N.Y. 14445 




GOLD RECORDS 1-800-867-0187 

915 KEWEN DR.. SAN MARINO CA 91108, 818-796-6791 fax 1719 

WEDDING 1st DANCE, KARAOKE 

PLAYABLE FULL SIZE 45 RPM GOLD RECORD 
BEHIND GLASS, 1I"X14" GOLD FRAME, BLACK 
BACKGROUND, YOUR MESSAGE ON PLAQUE 
YOUR SONG ON LABEL, $25 PLUS $5 SHIPPING 

DJ-RJ ONE-TIME SAMPLE SPECIAL! 

(WITH THIS AD) 

+ $5 SHIPPING COMPLETE! 



DON’T MISS 
A BEAT! 


TO MOBILE 
BEAT 

MAGAZINE 
TODAY! CALL 

716- 
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Rack Modules 


Equipment Cases For Professionals 

Musicians, DJ’s and KJ's 






Custom 
Combo 



■>>. 











,«l 

mm 
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CD/Tape 


, 


II 

M 


When you take your equipment on the road you need the best 
protection available. Custom built STAGES Equipment cases are 
designed to withstand the demands of the professional entertainer. 
Only the best components and fittings are used in their 
manufacture to provide maximum protection with minimum 
expense. Each solid wood construction case is covered with 

AMPFABtm material for low maintenance and top 
durablity. When you bought your equipment you 
picked the best that you could afford, why settle for 

less in your road cases? 


Custom Designs and Rush Orders 






Custom DJ Coffins 




Available - Call 508-674-4004 
for information and catalogue 


Tel: 800-334-8625 For Your Nearest Authorized Dealer 


9090 


















































































































































































































































































































































Cruise Ships Now Hiring 

DJs and KJs 

FREE TRAVEL, GREAT PAY 
EQUIPMENT PROVIDED 

Cruise ship DJ tells how 
to get one of these great jobs! 

Includes list of cruise tines now hiring. 

Money Back Guarantee 

Send $19.95 to; All Star Entertainment 

PO Box 10089 

Zephyr Cove, NV 89448_ 


YOU WANT ‘EM 
WE GOT EM 


The creoresrHinof 

Dance 




ilUlIj 



THE DJ's # 1 SOURCE FOR 

MULTI-DISC 

COMPILATIONS 

*Pop ‘Donee ‘Oldies ‘ Counliy ‘Donee ‘And More! 

HUGE SELECTIONI LOWEST PRICESI 
IMPORTS OUR SPECIALTY! 

Call 716-244-8476 

or Write 

DJ CONNECTION, LAKESHORE RECORDS 
905 MONROE AVE, ROCHESTER, NY 14620 


3 imformatiom-paxcksd video tap 




THAT EVERY MOSIl 




D J SHOULD USE: 



“THE ULTIMATE 
GUIDE TO 
PROMOTING & 
EXPANDING YOUR DJ 

BUSINESS” 

... Seize control of your 
marketplace and expand 
your DJ service with 
these exciting promotion¬ 
al ideas demonstrated in 
detail by a 17-year Pro. 
(If you don’t use it-your 
competition will.) 


VIDEO 




“THE ULTIMATE 
GUIDE TO USING 
BIG SCREEN 


MUSIC VIDEOS IN 
YOUR DJ BUSINESS" 

. .. Cash in on the 
demand for music video 
dance parties created by 
the popularity of MTV. 

We show you What To 
Buy—How To Use It— 
and How To Market It. 

You can double or triple 
your normal rates with 
Big Screen Music Videos 
... It's Hot! 

Just $32.95 each + $3.00 S&H 

or 




“THE ULTIMATE 
GUIDE TO 
HOSTING & 
PROMOTING YOUR 
OWN BRIDAL SHOW" 

... Learn how to; 

• Sell booths for profit 

• Recruit models for free 

• Rent the hall— cheap 

• Enncee it yourself 

• Be the exclusive DJ 

• Give away free honey¬ 
moon 

• Reach hundreds of 
Brides 

• Book more weddings 


SAVE OVER $12andlNVEST IN ALL THREE VIDEOS 

for just $89.95 + $5.00 S&H 


CALL 1 ■800-567-2521 


VISA/MASTERCARD 


I_I 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe for 
the finest in CD compilations for DJs. 

Every Type of Music • Most Formats • "DJ only” titles 
Over 3000 Compilation CDs and Individual Artists' lilies 

Minimum order is required 

Dealers Welcome 

201-731 -5290 (Voice or Fax) 

lQa.m.-6p.m. EST, M-F 


A.V.C. 

68 Llewelyn Ave. 
West Orange, NJ 07052 


The DJ’s Guide 

to Running Weddings 

The complete professional guide to 
coordinating weddings and hosting 
wedding reception parties. 

Every aspect of the wedding is covered. 

Every ceremonial event is explained and 
shown with multiple live scenes from 

actual weddings. Order now: 

Video, book, forms and s/h only i75 

The video, ‘The DJs Guide to Running Weddings.* only $48, one 
hour Including multiple live scenes of actual events ($2 50 s/h) 
The book, 'The Professional Guide to Coordinating Weddings.* 
66 + pages, only $19 ($1 50 s/h) 

Custom printed business forms, contracts, protocol sheets and 
reception questionnaire and much more, only $14 ($1 s/h) 

Produced by SIrowcase Vidou. 62 Garfield Av . Boston, 

w 

Mass. 02I 3() Call 80()-639-818(> or <>I 7-304-02(1.3 

VISA ;uul M/C jccci'lot 


Mobile Beat 
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Disc Jockey 
Sound & Lighting 
Equipment Wholesale 

Call us with your best price! 

800 - 336-1185 

local call 506-584-8255 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 


Free Catalog 



snewEiz 

VERSION 1.0 


r 


AB 

MIX 


STANTON 

UNEARTECH 

DKKARAOKE 

DENONET 

UniEUTE 

We Will 


osc 

SAMSON 
TECHNICS 
W4ERICAN DJ 
STAGES 
PtONEER 


GEMJNI 

PYRA^'JO 

5UPERPR0 

NESS 

KNIGHT 


NIKKOOO 
VOCOMOTION HOSA 
SfACETECH SINQNG MACHINE 

Not Be Undersold! 


PC SOFTWARE FOR THE MOBILE 
DISC JOCKEY ENTREPRENEUR 

• On-Screen booking calendar 

■ Pop-up Perfoaner scheduling 

■ Set Standard Pnces by Event Type 

■ Allows for client discounting 

■ Function Hall Tracking nnodute 

• Provide clients additional options (lights, 
extra equip, etc.) 

• 10 clipart pictures of optional efTects 
Included. 

■ Contract & Label printing 

■ +Plus many more productivity & cost saving 
features 

- DEMO DISK Of BOOtOET AVAILABLE 
For more Info Call: (216) 473-2098 

Solutions 




n 
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Limited Supply 
Special introductory price 
Just $ 24.95+ $3 S/H 
Hurry! They’re going fast! | 

JcciJicirj Party CJD I 



only Italian CD you’ll ever need. 


“This disc excels in quality, quantity, and 
especially content — and belongs in the 


collections of all serious DJs. 


If 


Mobile Beat 


Visit our DJ SUPERSTORE! 

Electronic Bargains 

970 Mon!ello St. (Rt 28 ) - Brockton MA 

fax - 508-586-2488 


from 


Call 201-478-1456 to order or, write to: 

Starlite Entertainment 

190 Route 46 East, Saddle Brook, NJ 07662 
I Send Check or M.O.; Visa/ MC accepted ( add 5%] 


FLASHY LIMBO POLE 


L 


J 


Professional & Inexpensive 

JUST $ 19.95 

Lear Enterprises 

1- 908- 738 - 4152 


ONLY $ 19.99 


Includes 8X10 framed, non-playable 

GOLD record and engraved BRASS 
plate with couple's names and date! 



Call 612-735-1354 OR send us: 


1) Each couple's names, song + artist i.V wedding date. 

2) $19.99 + ($3.00 shipping/hand ling) per plaque. 

3) MN residents add $1.30 tax per plaque. 

4) Include YOUR name and number and send to: 

Diamond Entertainment / Box 25444 / Woodbury^ MN / S5125 
Money orders & checks only. No COD’s 

Allow 4-6 weeks for delivery 


KAHWATY JOE HAS ALL BRANDS OF 

KARAOKE 8 Dl EQUIPMENT 

Pro Sound Systoms, Lights 8 Effects, 

All Formats of Karaoke, DJ Mixers, 
Mies, Samplers, CD Safety Sleeves 

and Accessories. 

HOLWA Y SPECIAL: 

CDJ-SOOB Pro CD Player 


K 



•OJ nnCRTAMESS* 


w/ Karaoke Eraphics 


PMTU PCM AU OCCAUOFIl 


1-800-404-7474 (908) 308-9629 

21 Longview Ave. 
Freehold, NJ 07728 

Call or write for FREE Catalog 




Cable TV Equipment 

Jerrold • Scientific Atlanta • Pioneer • Oak • Hamlin • Zenith • More.. 


Converters and Descramblers 


Own your own — Save Rental $$$ 

Quantity Discounts! 

Buyer’s Associates 

1-800-889-5139 

For catalog send $1 to: PO Box 1052, Beltsville, MD 20704 

Anyone implying theft of cable .service will be denied assistance. 

Showcase Ads Work! 

Closing date for FEB/ MARCH 
•Space, materials & payment by 11/23 

Issue street date - Jan. 3, '95 




with Lights Up! 

Buy Olru€f 
Fruu Cafulug 
SOO-S44-4a9S 


DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 
BLOWOUT 
Special Prices 


• Pinspots 

• Mirror Balls 

• Fog Machine w/ Remote Control - $190.00 

• Fog Juice Gallon (Scented or Unscented) 

• Black Lights 

• Roboscan/ Martin 


LU 


A I Lights Up, Inc. 

7756 NIU 44 STREET 
SUNRISE, FL 33351 


Light Craft 
NSI 

Technics 1200’s 
VEI / Gemini 

Samson Wireless Systems 


We Export! 

We Ship UPS! 


80 SHOWCASE 


Mobile Beat 













































































HOWLING 

HOUND 

PRODUCTIONS 

“Where Karaoke Is Man *s Best 

Friend^ 

Call Howling Hound ProducHons 
for all your Karaoke needs... 

J Custom Configured Systems 
J Hardware & Software Sales 

J Restaurant & Club Promotions 

800-4U2-H0WL 


Learn the Basics 

of “Live” DJ 
Digital Sampling 


VHS Sampling Video i I \ mmulTi 

teaches the fundamentuls with 
Dr, B and DJ Bernie Howard 

$10 plus shippini* 
iV1sa/M;islcrcard atwplcd l No chtvks 

SOUNDCRAFTSMEN 

4545 K. Baseline Rtl., Phoenix. AZ 85044 

(602) 438-4545 


Jobs in Paradise! 
DJs, Sound/Light Techs! 

Work on board luxury cruise liner 
os you travel to exotic ports. Our 
agency is seeking dynamic, 
energetic & professional DJs to 
work for 6-8 month contracts. 

Excellent salary and benefits. 

Cruise Services Int'l 

601 Dundas St W, Box 24070 
Whitby, Ont. LIN 8X7 
905-430-0361 (fax-4610) 


MOBILE DJ SOFTWARE 



DEMO DISK OR 
Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, IMM 87110 

505-255-5555 (voice) 
505-884-0754 (data) 


SUBSCRIBE TODAY! 

CALL 

716-385-9920 


Be a Mobile DJ! 


In-depth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey. 

The Video Guide to 

Earninff Money as a 

Mobile Disc Jockey 



‘This video covers all the basics 
of the business with needle-sharp 
preciseness...a w^ealth of information 
and advice.”-Wr76/7t Beat Mafiazine 

“Highly recommended'* 

’Video Lihrarian 


$ 


39 


25 




Order Now or 
for FREE info: 

+$3S&H 1 -800-225-0000 

(NYS i $3,411 lax) Outpost DJ Video Productions 
AMEmiSA PO Box 424, Commacic. NY 11725 
MC/Check fio ^isk Money Back Guarantee! 


UGHTS 
NEW & USED 


• 700 WAH REMOTE 
FOGGER $ 165 
•GALLON FLUID $18 
•MINI STROBE $21 
•SOUND MOONLITE $119 

FREE CATALOG, CALL 
800 880-0885 










MOBILE DJ MUSIC 
PO BOX 106 

EAST ROCHESTER NY 14445 
Send $354-$^ i/h or SA5E (or lilies 




Turn Your Party Into An Event! 

DJ Gomes ~ This book is loaded with over 90 

games for Professional Mobile/Club DJs at all 
occasions. DJ Games is the DJ tool of the '90sl Get/ 
rebooked - get your hands on DJ Gomes - Just 
$12,95 + $3 S/H COUTSIDE US, S/H $5). 

Ultimate Trivia Qu iz Book - 

Jam-packed with over 10,000 trivia 
questionsl Including over 1,000 music 
related questions. Easy to use. Stop 
fumbling with cards and get the only trivia 
book you'll ever need. A great ice-breaker 
excellent at clubsl Order today! Just 

$19.95-i-$4 S/H (‘OUTSIDE US, S/H $5). 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (includes S/H*) 

NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Enlerlainment, PO box 404, Roosevell, NJ 08SS5 



Organize HI 
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i 
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The Disc Jockey Master 2.0 - for Windows 

and Macintosh 

Call 1-800-225-4555 for Information. 



■ i 
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^ Free Catalog: World’s largest 
scicclion. All Brandsol equipment. 
CD4>G. LD's. Vocal Eliminators. 
A i'Sad^ Players, Speakers. Mics 

eSP P.O.BOX 1106 
-ytJSB Bridgcvicw.lL60455 

1-800-600-8466 


ISM USED CASES 

FOR DJ EQUIPMENT 
DJ LIGHTING $99 

For more information: 

ISM PO Box 702 York, PA 17405 

717-845-3985 




PRODUCTS & SERVICES FOR THE PRO DJ 


THE PRODUCTS WE SELL: 

Exclusive UF0n\^ Compilation CDs 
Exclusive CU Subscription Service 
Domestic/ Import Compilations 

CDs Reviewed In Mobile Beat Magazine 

THE SERVICES WE OFFER: 

——1—gpiv— v ■ i —— 

We Build or Expand New DJ CD Library 
Monthly New Music Updates 
Your Satisfaction is Guaranteed 
Toll Free Number For Your Drder 

Special DJ Sales & Service Hours: 

4 D.m. to Midnight (Eastern), Weeknights 


( 610 ) 631-1779 
SALES & SERVICE 


( 610 ) 539-7885 
FAX SERVICE 


viSa 1012 NORTHRIDGE DRIVE, NORRISTOWN, PA 19403 
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INCREdSE YOUR SRLES THIS CHRISTNRSI 


THE FIRST CD TRIVIA GAME 

VOLUMES 1 AND 2 NOW AVAILABLE 
EACH GAME INCLUDES A CD WITH OVER 
350 ORIGINAL & AUTHENTIC SOUND CLIPS 

ANT) OVER 1700 QUESTIONS! 

MUSIC. MOVIES. TV & NEWS CATEGORIES! 


FREE BONUS!!! 

ORDER TODAY AND WE’LL INQ.UDE 
INFO ON HOW TO USE THF.SE GAMES 
TO INCREASE YOUR CHRISTMAS 
SALES & WAYS TO CONDUCT A ROCK 
& ROLL TRIVIA CONTEST! 


Order toll-free 

1 - 800 - 276-3439 




or send ck. or money order for $30 + S3.95 S&H to 
Professional Entertainment 2800 Cenillos Road #1 

Santa Fc.NM 87505 


SPOTTED KOW 
Digital Ditto, Inc. 

CD Recording Service 
Transfer your music 
to compact disc! 


DJs WANTED 
Immediate Club Positions 

Available 


Great Prices 


Fast turnaround 


For more information and pricing, 
CALL (412) 882-7751 TODAY! 
Mention this ad and SAVE 10% 


off your first disc! 


Send complete resume, 
air check tape, photo, 
2 years to current club 
references to: 


1<MM> WA’I’l'K. 1» 


More room io your rack and less pan in your back. 
Eitremdy compactmd lighlwriglit,3^.5* high, 19* wide, 
7.5" deep and only 13 pounds. Model 800-SR* 4 power 
amplifier offers 21S walls / CH into S ohm speakeis and 
500 wills / CH into 4 ohm speakers. Sale S 595.00 



DJ.P.S. 

4195 Chino Hills Pkwy #359 
Chino Hills, CA 91709 


Tomorrow's Digital TechiMlogy Today: In 2 or 3 years 
you wont feel that ouramp is obsolete because of ilssize and 
weight. 90% operating cffideocy makes it small and light. 
AFFORDABLE, RELIABiaH IGH QUALITY DIGITAL 
POWER, SATISFACTION GUARANTEED FROM: 

Since; 1986 qd qi foj moie 

ELECTRO FORCE CORP. details A spec, sheets: 
727OAKST0NEWAY ^14) 774-3666 

ANAHEIM. CA 92806 _ (800)227-4445 


Nationwide/Worldwide 

Placement 


SUBSCRIBE TODAY! 

CALL 

716-385-9920 




iff, 


1-800-609-8772 




DJs/ RADIO PERSONNEL! 

We buy 45's, 12" IPs, CDs 
— promos, radio shows— 

CASH PAID! Call or fax (716) 388-0984 
Liquidating Your Collection? CALL US! 






‘Wt KNOW NO COMPETmOW"!! IN N.Y. 516-481-7952 


44 


u 


EVERYTHING PRICED TO SELL OCr^f! 


FOGGER BLOWOUT**.119.95 


** PIONEER CDJ500G**.(HO! HO! HO!) 

DEMON DUAL CD “ .(HOT, HOT, HOT!!!) 

“ .(PRICE BLITZ!!!!) 


u 


ii 


CROWN AMPS 


( CAU FOR COMPLETE UST) 

U6HTS $ SPEAKERS $ MIXERS $ CROSSOVERS $ WIRELESS MIKES $ 

' WE\E GOT WHAT YOL WANT....FOR LESS!!! 


LaserVISION DIGITAL 
SE SYSTEM-inciudes (2)LVA 

5.0 Laser heads, SE-Quad 
control,Joystick. Never 
used.$3,000. 

716-385-9987 


“We know what YOU want, and we got it NOW! 


Tis' The Season 


••• 




Paw print Syitaoitf Inc. 


Tha Bart In D«J. Eqalpmcnt 

Call ua for Great Prices on 

MTX/SoundcrafIsmen, 
Ashly, Crest, Klipsh. 
NumariL, Audio Technica 
AKG. USA Cases & More. 


What is Scrooge's 


The Christmas 
Trivia Game 


favorite two-word you CAN'T be without 


phrase? 

What two reindeer 
names begin with the 


this holiday season 


letter C? 


Only $20 (plus shipping) 


includes 180 
question cards 

\ 




ULTIMIX 50-53-Just $25! 
All the latest remix CDs, 
Great compilation CDs! 
NOW WITH ULTRA FAST 
DELIVERY! 

Send or call for free Catalog 
# 1 -800-642-0976 
All other inquiries: 

914-691-9137 
C.O.D. available 
& Now Discover"^^! 

NY add state tax 
Shipping $3.75 


1 - 800 - 453-5505 

11 w w —lo ri M Avwwr, wtavouMMiwo ttiNae 


MUSICALLY YOURS of New York 




PO Box 8133, Poughkeepsie, NY 12601 


VISA 


82 SHOWCASE 
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Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-AIong Entertaimment 


DKKaraoke 


Early Bird Year-End Blow Outst 


DKK200P CDG Player by Sony—They^re back in stock NOW! 



This player^ffl^ when you purchase a set of 82 DKKaraoke CD+G's 


Loo 





ix- Disc Magazine loaded 



Two mic inputs m Digital key 


control ■ Digital echo m Vocal 
maskingm Morel 


DKK200P CDG Player & 20 CD+G Discs 



Save Early! Save Big ! Hardware/Software Combos 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Fuii Software Set 

(While Supplies Last) Call NOW! 


Call 8 




990-SONG 


(Ask for ext. 99) 
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DK Karaoke 



We have one of the largest inventories of 
Karaoke Laser discs & CD+Gs on the East Coast 

•TipTop • Sun Fly •SpaceTech •Pioneer 

•JVC •Nikkodo •Nu-Tech 


Music Maestro in stock! 

Huge Inventory of JVC in stock 

Pioneer CDJ-500G -CALL FOR OUR LOW PRICE!!! 

Special Close Out Prices on 

Comedy Karaoke LDs — $79 while they last! 

W/ FREE Comedy Karaoke Theme Music! 

Digital Key Changer — $119 
CALL FOR OUR NEW PRICE LIST!!! 


Basic CD+G Player — $279!!! 


GREAT SELECTION - EXCELLENT PRICES 


(V) PIONEER 

ThfAnet 


IIV 

MIKKDDD 


I tIiSf» )>1 i«t 





FIRST DANCE CD PLAQUES 

8X10 r-RAMF. $12.95 -S29.95ca. + (S/H| 

For the cost of a (‘I) give your wedding couples a 

nieinory lo cherish - 

V KRAMKI) Cl) OF 

TlIKIk FIRST DANCK SONG! 

A proven vva\ to increase business. 

Give us the couples name, first dance song, title, 

artist and wcdiling dale. 

WK IX) rilK RFST! 

Save lime I'i: Monev! 

* 

For more inlbrniaiion Call Today 7()3*S25-f»40! 




home of the 

SMILING WALLET ' 

. “LTWS" P^R'C'NG 


IS our name 

AUDIO 

s our game 


AM IN / sit; A KER.S / l'R( rCISSINcA 

All - (IRWIN VEGA- RANF: - SONKIK 
CR( )W \ ■ OSC - SONIC. i;v - JBI. • I-AW 

l).l MIXERS 

I'TIRMAN - RANt 1INEAR1FCH - I RIK 

FiciniM: 

:i A - I.U il 1R RAIT - SIAGECR AFT 

K \R AOKE 

DK JVC NlKKDlKi 
WIREUuSN MICS 

■-S-CASES-SIANDS 


y 


Showcase Ads Work! 
Closing dote for Feb/Morch 
•Copy w/ payment by 11/23 
Street dote ■ Jon. 3, 1995 



V Speaker recouini^ our specialty 
Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

I 219 MAIN ST, STONEHAM.MA 02180 

V (617)438-1786 _ y 


FREE DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT’S 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 
So. VIENr^ Oh.45369 

(513)568-4900 



u t 




FREE DJ 
SOFTWARE 
DEMO!! 


* Easy to leam and use 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* On-line Help plus a 30 page User's Guide! 

No other software product on the market offers the extensive features 
that InfoManager provides. Call or write for a free demo or download 
the demo from the COMPUSERVE General Music Library. E-Mail me 
(Todd Weeks) @ 74544.3200 for more infoft 

CuBtomWare Systems 

1517 Livingston • Plano, Texas - (817) 929-2800 


A WORLD OF BPM AT YOUR FINGERTIPS 

Dance Beats™ 

(Fornnerly Disco Beats Est 1977) 

Write or call for FREE brochure today! 

“The Original Beats-Per-Minute Books”! 

35 Fuller Rd., #204, Albany, NY 12205 

518 - 446-9063 


.. k 
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TO ORDERIf! 

Sand c(ieck or rnot«y ords to Donald 6i^ 
Mnd Bantoei's Variety, 207 E Wainui St 
Shvamanslown. PennsyKania 17011 


IK Ul NET III m DISC JOCffiT HIE NOK 

(EASY TO USE) 

• Tho only guide book, that will train you to become a successful 
indepen<}ent specialty or variety Disc Jockey. 

• For the beginner and already professional Disc Jockey. 

• Music store owners - that want to serve professional D.J.’s. 

• Nile dub owners • who want to have the best dance music in their dubs. 

• Dance music collectors. 

• Indiides over 3,700 of the most requested dance songs from 1941 through 
1991, 50 years of dance music, in all categories. 

• Listed Alphabetically by Artist • Rated 

• Categorized * Year 

• Beats Par Minute * Contracts 

• Wedding Formats • Special Occasion Songs 

• Holiday Songs * Aprox. 30 Non Dance Songs 

•Tradltionai Songs 

• What you need to know about variety D.J/s and specialty D J.'s. 


MoiterCard 


or 


VISA 


• Gettmg Started 

• Show Contracts 

• Pricing of Shows 

• Learn to do el Types of Successful Shows 


• Good Selhirg Pomls 

• Wedding Formats 

• Step-By-Step Procedures lor Cuing 
& Mating Musk: 


it t Hr 


■ I L a Ip 


OUTStOE U $ A AO S4H 
PHILAOCLPHU neSJOENTS 
AO 1H USE TAX 


S1995 

300 

1000 

20 


$ EARN EXTRA CASH $ 

• Learn the secrets to having a fun & praftlable career as a Disc Jockeyl 

• At inforination ootnpied frotn tiiy own tnusc coflection & pest aipenence, 0 J, Don Bitn^ 


TOTAL 

Allow 4-6 Wooiit For Do to r o ry 


1 - 800 - 899-1740 ^ 717-7304713 


YOU CAN'T PUY WEDDINGS WITH 0 UT.M 


il 


A Song For My Son” 


U 


ti 


New! -“One More Time** b/w “A Wedding Thank You 

If your specially is weddings, you need these spotlight dance songs in your 
library! "A Song For My Son" is the perfect ballad for Mother/Groom dances. 
One More Time" is the contemporary replacement lor "Daddy's I Jttle Girl." 

A Wedding Thank You" is a ferritic sentimental song for when nothing else will 
work. All three recordings by popular singer/songwritcr (and mother) Mikki 
Viereck. Ftundreds of DJs have picked up this sentimental ballad on cassette. 

Both CD’s available direct through: Steel City DJ Supply (800-786-6997), 

Rotations (610-631-1779), Musically Yours of NY (800-569-2475), 

Electronic Bargains (800-336-1185), Hi-Tech Pro Products (508-620-0993), 
Connecticut Nightclub and DJ (203-230-2449) and Powerhouse Pro DJ (716-832-7957}. 


>» 
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THE ONLY MIXED 
C.D.'S OF THEIK KIND! 



THE 




SHOWCASE 


Over 


130 


Unforgettable Classic Dance Hits 


on 6 Compact Discs Includes Such Hard 
to Find Classics as: 

Bryan Adams “Let Me Take You Dancing” 


FOR FREE INFO WRITE 

Dance, RO. Box 5163, Bergenfield, NJ. 07621 

or cnll 800-261 -1210 — Please Leave Same and Address 

Checks, Visa and Mastercard accepted 






USED SOUND & LIGHTS 

BUY OR SELL 


Sound Equipment 
Lighting 


Record/Cl) Collections 
Musical Instruments 


□ 



NATIONAL LISTING SERVICE 

-800-40-LISTS 



305-7S2-4050 


Fa« 305-755-3855 


Music Trends 


Create Your Own CDs 
Transfer records, tapes 


Sound Craft 
415 - 391-3036 


LONG ISLAND'S 

Largest Dance Music Store 
Worth A Trip From Anywhere 
But If You Can't... 

Mail Order is Available 
3513 Hempstead Tnpke 
Levittown, NY 11756 
or call 516-796-7755 
Send $2 for catalog 




Let our professional DJ's help you make an educated 

purchase so each piece of equipment you buy 
makes you money without costing you a fortune. 

caii1 (800)TOP HAT 

Visa & Mastercard • NYC call 718-370-8566 • Mail Order Welcome 


Crown • Rolls • Shore • 


• Ness • Ashley • Pioneer • Genesis • 


• Yorkville • Ultimate & most manufacturers 


3 


YOUR AD COULD BE HERE 

FOR ONLY $50. 

CALL 716-385-9920 




The powerful, multi-user 
Disk Jockey Management 
Software for Windows 




'7[)XX) 


♦ Shows available DJs for a Date!!! 

♦ Multiuser/Network versions for LANtastic, Novell... 

♦ Sales Reports, Event Reports, Cashflow, Etc... 

♦ Track Lead Sources, Sales Trends, DJ Performance 

♦ Sort by Bridal, School, Corporate, Facility, Etc... 

♦ Automatic Recalls keep you on top of your leads 

♦ Print Labels, Contracts, Letters, Check-outs 

♦ Track Customer Payments and Payments to Talent 


Free Music Database ! 


when ordered by 12/31/94 

1 - 800 - 358-2704 


CONVERT YOUR JO JO FILESHI 
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Association News 



Houston pjs 
strive for higher 
standards 

The greater Houston Area Mobile Mu- CDJA membership Up 


sic Association (GHAMMA) was estab¬ 
lished in January of 1993 as an off-shoot 
of an informal gathering of Djs that have 
been meeting since 1992. GHAMMA 
currently has 19 members,represented 
by a five-member elected executive 
board. The association endeavors to 
assist members In obtaining the highest 
standards of professionalism in their 
performances and marketing practices. 
Although new members must submit 
references for check and review by a 
panel of current members, even the 
founding members are subject to cen¬ 
sure and expulsion if they become lax in 
their business practices. Current 
GHAMMA president Larry Fox (Fox 
Mobile Music) says**WeVe certainly not 
trying to be elitists, but rather to up¬ 
grade the level of Djs performing in the 
Houston area. Our goal Is to set our 
standards as high as possible, and then 
see that our members maintain those 
standards. Our customers will soon 
learn that when they hire an association 
member, they are getting someone 
whos qualified, experienced and has 
quality, professional gear and a legal 
music library,” If you are interested in 
joining GHAMMA or want more infor¬ 
mation on the group contact Fox at 
713-438-2430, or Vice President Cecil 
Knight (Knight Sounds) 713-568-2057. 

ADJA selects 
Chapter of The Year 

The Southern California chapter of the 
American Disc jockey Association has 
been selected as the 1994 ADJA Chap¬ 
ter OfThe Year.The award is based on 
the chapter s excellent display of orga¬ 
nization and growth. Chapter presi¬ 
dent Ken Knotts, All Occasion Enter¬ 
tainment, says there are presently 45 
full and associate members in his group. 
For more information on the ADJA,call 

215-675-9567. 


The Canadian Disc Jockey Association reports a marked increase in membership for 
994 thanks to the efforts of the group’s new national membership secretary, Blain Davis. 
Davis was instrumental in increasing the size of the Central Ontario Chapter, and now 
on the national level has turned his attention to those regions in Canada not served by 
a CDJA chapter. For information on CDJA benefits and services, call 416-287-8185. 



Thursday, Fkiday & Saturday-April IS, 14 & 15,1995 

WATERLOO EMN, Waterloo, Ontario, Canada. 

(only 50 minutes from Toronto and less than 90 minutes from the Buffalo N.Y. border) 



Presented by 

SEGUE 

PRODUCTIONS 

100 Bloir R(f,Connbridg«, ON NIS 2J3 
Pfiorw/Fax 1*519*7d0<0603 



SHOW ^ 


Co-Sponsored by: 

The Canadian Disc Jockey Association 

Mobile Beat Magazine 
Palmer Audio - Guelph, Ontario 


SPECIAL INVITATION TO MOBILE & CLUB DJ$ 


Discover products directly related to the mobile and nightclub DJ industry. 
We're inviting exhibitors from aaoss Ontario, Canada and the US. 


SEMINARS, SYMPOSIUMS & PRODUCT DEMOS 


There is something for every facet of the Disc Jockey business. Everything 
from office supplies, insurance and fashion to cellular phones, computer soft- 
vrare & music information. See and touch the latest and best in sound, light¬ 
ing and related equipment from around the world! 


MAKE IT AN EASTER FAMILY CETAWAY WEEKEND! 


Bring your spouse and the kids! Check out the factory outlet tours, farmers mar¬ 
ket, fashion shows & swimming. There are supervised activities for children such 
as movies. Kiddie Karaoke and on Easter egg hunt! Babysitting is available. 
Enter the Karaoke challenge and party hearty on Friday night in Ruby's night¬ 
club right in the hotel. And you'll be home for Easter Sunday with your family. 


DON'T DELAY—RECISTERTODAY! 


Call, write or fox our show office to receive your convention registration into kit. 
Jim Griffin, SEGUE PRODUCTIONS, 100 Blair Road, Cambridge, Ontario. 
Canada. NIS 2J3. Phone/fax (519) 740-0603. Register before November 30,1994 
and you could win a one, two or three-day convention package I 
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1994 CQiolog 

Serving the 

Entertainment Industry 
Since 1985 

order toll 

800—5 2 4 5 7 5 


E>enon DN2000F 

Ouol CD Player 
for the Pro OJ 

Features inciude, 
•Instant stort and cueing 

• Pitch bend eHecI 

* Proven reliobility 
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Intelligent UghHng Syitem 

FMlurej Mud. Ki:* 

. . enginooring. ^ ' 

precision optics ana optiono 
controllers! 


Casiwet, CD. CO G 

Somplers 

Elsclronic ^roceiwng H tod p Konei 
Hici, Wireless Mic Sjniems 
Power Amplifiers 
Speakers 

TurnlflUes, Accessories 
Bulbs lomps 
Controllefs, Dimmers 
IgHting Effects 
lighting Effects 

Fixtures (lekos, Pars, Pms, Sionds) 
Fog Mochines. Fluids 
Speciol Effects 

(^cons. Bubbles. Mirror BoWs, 
Strobes. Spinners) 

^•deo 
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MAKE A DIFFERENCE... 

Wear a Mobile Beat T-shirt! 

This bright white shirt with three-color 

(GREEN/RED/YELLOW) MOBILE BEAT LOGO 
WILL MAKE YOU THE HIT OF THE CROWD AT 

YOUR NEXT HAWAIIAN PARTY 
OR CARIBBEAN CRUISE! 

Quantities limited - Order before 
December 10th and save $3, 

Plus (with any luck), 

YOU’LL have IT FOR THE HOLIDAYS! 


Save $3 


NYS residents must 
add 8% tax on total 


Send just $7.00 plus $3 s/h 

(Check, M.O. or charge to Visa/MC) 

to: 

Mobile Beat T-Shirt: P.O. Box 309, 

East Rochester, NY 14445 


Size: M 
Name 


Address 


State & Zip 


Visa/MC No 
Signature _ 


Expires 




Send infof mation to Cued Up, c/o Mobile Beat, RO. Box 309, East 
Rochester, NY 144^5-0309. Include name of event, date, location and 
phone number for information. Information should be received at 

least two months prior to event. 


1906 

January 6-9 

CES 

Las Vegas, NV 

202-457-8700 

January 16-18 
Nightclub & Bar 
Las Vegas, NV 
601-236-5510 

January 18-20 
Billboard Dance Summit 
San Francisco, CA 
212-536-5018 


January 20-23 
NAMM 
Anaheim. CA 

March 8-12 
Mustcmesse Frankfurt 
Frankfurt, Germany 

(069) 75 75-64 15 


April 2-5 

Country Dance Seminar 
Nashville, TN 
615-256-5600 

April 13-15 
DJ World '95 

Waterloo. Ontario, Canada 
519-740-0603 
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Dance Top 40 courtesy of Dance Music Authority- 708-614-841 7 

Tirii (BPM) ....Artist/Label 

I.One Night In Heaven ( 125 )..M People/ Epic 

2 . Anytime You Need A Frjend ( 120 ).Mariah Carey/ CauMBiA 

Brothers In Rhythm/ Epic 


3. Forever And A Day ( 122). 

4. Boys & Girls (121) ......... 






Blur/ SBK 


5. Another Night (128)..Real McCoy/ Arista 

6. Do Yoj Wanna Get FuNicr (104/121).C+C Muse Fatory/ Columbia 

7. Feel What You Want (104/121).Kristine G7 East West 

8. Let The Music (130/126)...LoaANO/ Big Beat 

9. Rght InThe Night (132).Jam & Spoon/ Epc 

10. Ant Nobody (124)...j,AKi Graham/Avex 

1 I.Hit By LovT (122)..Ce Ce Peniston/A&M 

12. Smells Like Teen Srrit (130)..Abigai/ZYX 

13. Real World (136/142).AB Logic/ RCA 

14. Zoomin’ (126) ..Nomar/ Sconi Bros 

15. Love To The World (120).Michaei Watford/ East West 

16. The RealThikg (126/145).2 Unlimited/ Rachkal 

17. Beher Ute Than Npv^er (127).Ufayette/ East West 

8. Cuban Pete (125)....Jim Carey/ Chaos 

19. Everyday Thang (125)...Melanie Williams/ Erc 

20. Deep Forest (125).....Deep Forest/ Erc 

21. Dancing InThe Moonught (120/124).Bahamen/ Big Beat 

22. Releasing The Beauty.Glorifid Magnified/ Sire 

23. RunToThe Sun (133)...Erasure/ Elektra 

24. Age Of Loneuness (128/90).EnigiW Charisw 

25. Go On Move (122)...Rer 2 Real/ Strictly Rhythm 

26. Caught In The Middle (121).Juuet Roberts/ Reprise 

27. Your Love Is So Dmne (127).Miranda/ Shunshine 

28. Hug My Soul (127)...St Etienne/ Warner Bros 

29. Come To Me Ecstaq (126)....Red Red Groovy/ Continuum 

30. Doop (129)... Doop/ MCA 

31. The Feeling t If t4 • * I »>■ f t i l«« f Program 2/ Sire 


32. Magic Affair ( 126) .....Opus 111/ SBK 

33. ABsauTELY Fabulous ...Pet Shop Boys/ Spaghetti/ EMI 

34. Zami Girl ( 124) .Adele Bertei/ Imago 

35. Right Beside You (125).Sophie B. Hawkins/ CauMBiA 

36. Ufted By Love (127/134)..K.D. Lang/ Sire 

37. Turn Around ........ BDB Mqk^ment/ ZYX 

38. Anything (146/126) .. Culture Be.*\t/ Epic 

39. Tribe (132).Babble/ Reprise 

40. La'E So Strong (119).Wild Planet/ Imago 



Need something in music videos? Wolfiam is 
the source. Lick your chops! Whatever music 
your customers come 
for, give ’em more. We’ve 
got more. The newest. 

The oldest. And every¬ 
thing in between. Come 
and get it! Call toll-finee 
800433-1652. 



O 1994 Woirram Video, Inc. 


\wm\ideo 


# Title Artist/Label 


I.Tcxjtsee Roa. 

1 Biax Hole Sun 



ftti I 
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Boyz Feat: 95 South/ Rip-It 
Soundgarden/ A&M 


3. Summer Bunnies ....R. Kelly/ Zomba 

4. Closer..Nine Inch Nails/TVT 

5. Do You Wanna Get Fun:<y? ..C+C Music Factory/ Columbia 

6. All I Wanna Do.Sheryl Croa//A&M 

7. Come Out & Play.The Off Spring/ Epitaph 

8. Far Behind..Candi£BOx/ Maverick 

9. At Your Best (You Are Love)........Aauyah/ Blackground 

10. THUoasH Rugqsh Bone.BoneTbjgs in Harmony/ Relativity 

11. I’mThe Only One....Meussa Etheridge/ Island 

12. None Of Your Business..Salt-N-Pepa/ Next Plateau 

13. Lucky One. Amy Grant/ A&M 

14. I'll Make Love To You ..Borz II Men/ Motown 

5. Your Love Is A...WHrmHEAD Bros./ Motown 

16. New Age Girl.....Deadeye Dick/ Ichiban 

17. Stroke You Up.Changing Faces/ Bg Beat 

18. Always..Erasure/ Mute 

19. Games People Play..Inner Circle/ Big Beat 

20. Cuban Pete..Jim Carey/ Chaos 

21. Ths Dj..... Warren G?Violator 

21 Undone: The Sweater Song.Weezer/ DGC 

23. Fau Doa^.. Toad The Wet Sprocket/ Columbia 

24. Girls & Bofs (remix) ..Blur/ SBK 

25. Vasoune...Stone Temple Piors/ Atlantic 

Courtesy of Wolfram Video 800-433-1652 
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Display Advertisers Index 


2 -.Lytequest 

3/93 -- American DJ Supply 

5 -Stanton 

9/31 --Tracoman 

10 — Ashly Audio 

11 MTX 

12 — Community 

13 — BagEnd 
13 — Cantek 



14 — Abracadabra 

15 — Furman 

17.Pioneer 

19 .Today’s DJ 

20 .Grundorf 

21 .Crest 

23.Soundtech 

23.Spinnin’ 2000 

25 — Denon 
28-—Nightclub & Bar 

33 —- Hot Hits 

34 — Gem Sound 

36 — Needle Doctor 

37 — Hosa Pro 

38 — Univenture 

39 — Promo Only 

40 — Rmx Warehouse 

41 —Phonic 

41 — Moonlight 

42 —- ET Video Link 

43 -ERG 

43 — Colorado Sound & Light 

44 .CDX 

45 .Sunfly 

47 — Full Compass 

50 — Western Starlight 

51 .ETA 

53 — ProSound & Stage 
55 — Island Cases 
55.Music Man 

55 — Pinto Novelty 

56 — Group 1 

57 .Spectrum Electronics 

59.Dimatteo Productions 

61 —Upstairs Records 

61 —Mactec 

63.ProSing Karaoke 

65 — Atlanta Karaoke 

65 -ARK Wireless 

66 -—All Hits 

67 — JVC 

67 — Rhode Island Novelty 

68 .Sing Along Centers 

68 — Lorio Ross 

69 .Soundchoice 

70/71 - Sound Ideas 
73 — Hi Tech Pro 
75 -—Audio Climax 

77 — Bobby Morgenstein Prod. 
81.Starr Karaoke 

86 .DJ World 

87 — Core Store 

88 .Wolfram Video 

89 .Rondo Music 

89 .Sherman Specialties 

90 .Celebrity 

91 —- Meteor 





1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including 

I Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And 

Check our low prices before buying 

any musical equipment! 

Heavy duty carpet covered cases 


■ V 




m 




XJ 


Single turntable 


case: 


$63.00 


Album Cases: 


For 95 12" 


For19012’ 


$55.00 
$78.12 


To order call 

- 800 - 845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5,00. 
Offer subject to sales tax in NY & NJ. Offer limited to 
continental US. Prices subject to change after 1/31/95. 


Ui 


u, 


CD Cases: 

For 84 CD's 

5.00 


For 112 CD's 


$61 


For 168 CD’s 


$81 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics up on 
the TV screen for 
everyone to twist 
and shout. 

Both laser 
discs and com¬ 
pact 

graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD-i-G format is 
more convenient and 
affordable. 

Celebrity carries LD 

and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you’re 
just looking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 


Largest 

Sing-Along 

Software 
Library 

Celebrity offers the 
widest selection of ' 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music, right! 


discs with 




The chances are chat you've been 
getting more and more requests for karaoke 
gigs. You know...that "sing-along" music? 

It's already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance co...karaoke can be quite 
the different experience. 

celebrity Sing-Along systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years. We know the Sing-Along 
business like you know the dance floor. 

From the ground up. 

so why learn sing-Along the hard way 
when Celebrity can show you exactly how to 
turn your existing DJ system into a turn-key 


components 
or Turn-key 
Systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 



LOWEST 
PRICE 

GUARANTEED 




KMS-100 KARAOKE 
MONITOR STAND 

Celebrity’s own heavy-duty 
stand accomodates four 
mics, a drink and ashtray! 
Quality construction 
for prolessionat use. 

(Speakers optional} 

FREE SPEAKER BRACKET 

($49 VALUE) 


karaoke money machine, 
we call it karaoke to go. 



Call us today for 
FREE SONG LIST! 




.V / A' • A /. O A' r* .y Y s T /: At A* 


12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 


800 992-9039 


Member; 



KaTAOke Internatioftal Sing-Alortg AssbCiation 


WIRELESS MICROPHONES BY SHURE 









































































DMX 512 

The ChihUght is 

fully nm 

eimipiilihle, so it 
van he ran from 
anv coniroller that 

r 

outfyuts this 
i/niiistrv stamiarcl 
protocol. 


Internal Microphone & lii-Hiiilt Programs 

The Clithl.i\iht has a set of httili in pr(^\*ttnn.\ tiun is 
ramlonily ai cessed. Tour groups of data are sent fnun the 
Master. The slave units can he assiitned to any itroup. 


K\ten(le(l Lamp Life 

Uns switi h let\ Si'll . ii<'i>\e in t fi 
estfii fnts;htne\s of « i/( fidtJ iaifii> life 
U hen set to extendeil life, the htfttp 
w dl last up ti> t/uee tunes f titan 
fh irnial 



Micro Focusing 

The optical path of the CluhLighf uses 
only the hi^ihest quality }>round lenses. 
The unhfuefocusinfi system allows ytm 
to adjust the focus in micro increments 
to ensure e.xtra sharp images. 


(fobos & Colors 


There are 7 rich dichroic colors 
f+ white) and 5 great gohos to 
choose from. 


Dimmine & Strohiiii! 

The lamp source (an he dimmed hv 
any conventional dimmer pai k 
Stnthing is controlled via DMX. 


Introducing the all new, all singing, all dancing 

intelligent fixture for $797.00 from Meteor 


At less than half the cost of nearly every other 
intelligent light on the market, the new ClubLight 
250 from Meteor represents the dawn of a new 
era. No longer do you have to pay thousands of 
dollars for an incredible light show, now you can 
dazzle the crowd without having to mortgage the 
house. 

The ClubLight has all the features you need; 8 
pure dichroic colors, 5 great gobos, strobing, 
dimming, and DMX 512. 

The ClubLight also has an internal microphone 


and huilt-in programs so it can work without a 
controller. In fact, there are four grouiis of 
internal programs, allowing you to set slave units 
to respond to the diflerent commands, resulting in 
a show that looks as if you've been programming 
it for days! You can even invert the X and/or Y 
axis for each unit in each group. 

So, before you purchase any more high dollar 
intelligent lighting, check out the ClubLight, 
we're pretty sure you'll be impressed...if not 
amazed! 


8000 MADISON PIKE • MADISON • AL 35758 • USA 
TEL: +1 205 772-9626 • FAX +1 205 461-7708 








































Introducing t New ESSects! 

Affordable Lightweight New Technology 

PRODUCTS & A COMPANY YOU CAN TRUST! 



Gobo 



FROM 


The all new GoboTec^^ is a 
High Tech effect that fea¬ 
tures a rainbow of brilliant 
dichroic colors that change 
to the beat of the music while 
a variety of 4 gobos switch and 
then rotate via a built in logic 
timer. The unit is light weight and 
made of extruded aluminum. 

The GoboTec'^'^ is ideal for 
clubs, mobile DJ’S, & bands 
M.S.R.P. $499 NOW FOR A 
LIMITED TIME ONLY $349* 




’ / 








V. 





\ 





I 




* Dealer price may vary. Prices effec¬ 
tive month of publication & through 30 
days after from participating dealers. 
All prices in US Dollars. 
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PRISM 

The PRISM™ projects multiple beams of 
dichroic colored light which scans back 
and forth as well as rotate to the beat of 
the music. The PRISM™ features an 
external X dichroic prism mirror which 
moves 180 degrees to the music. The 

unit is very light weight as it is 

housed in an extruded alu¬ 
minum casing. This 
unit is ideal for clubs, 
mobile DJ’S, & bands 
M.S.R.P. $338 
NOW FOR A LIMITED 
TIME ONLY $249* 
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FOR YOU NEAREST AUTHORIZED DEALER, A FREE 1995 CATALOG, & FREE 


COLLECTORS PIN • CALL TODAY! 800-322-6337 


Catalogo disponible 
en Espafiol 


In Canada Call 416-299-0665 

©1994 AMERICAN DJ SUPPLY, INC. LOS ANGELES, CA 90040 


Se Habla 
Espanol. 
































